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Angela Bassett (right) 
and Jennifer Austin 

on Feb. 13 at the Mandarin 
Oriental Residences in 
Beverly Hills. 


Photographed by 
Obidi Nzeribe 


On Bassett: George 
Chakra dress, 
Gismondi jewelry. 
On Austin: 

Tom Ford suit, her 
own accessories. 


Clockwise from left: 
Sydney Sweeney, Sadie 
Sink and Molly Dickson 

on Feb. 19 at The Ritz- 
Carlton in Berlin. 


Photographed by 
Yotam Shwartz 


On Sink: Chanel. 
On Sweeney: Miu Miu. 
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36 The 25 Most Powerful Stylists 
This past year, drama ruled on and off the red 
carpet, where sustainability flourished (thanks 
to Cate Blanchett), Law Roach bowed out and 
reigning fashion icons from Angela Bassett to 
Anne Hathaway, together with newer talents like 
Sydney Sweeney and Sadie Sink, took control 
of their narratives with just a little help from the 
tastemakers on THR’s list. 


42 3Standout Rising Stylists 


45 
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From Jenna Ortega’s Gothic-glam guru 
to Ke Huy Quan’s suit master and Kerry Condon’s 
tastemaker, these are the new names to know. 


THR’s Social Media Stylist of the Year 
Dani Michelle drives trends and sales with her looks 
for Kendall Jenner and Hailey Bieber (and their 


329.3 million followers). 


52 


56 


Anne Hathaway (left) 
and Erin Walsh on 

March 9 at The Peninsula 
in Beverly Hills. 


Photographed by 
Obidi Nzeribe 


On Hathaway: Versace 
dress and shoes, 

Bulgari jewelry. On Walsh: 
Valentino dress and 
shoes, Bulgari jewelry. 


Jodie Turner-Smith with 
Wayman Bannerman (left) 
and Micah McDonald — 
aka Wayman + Micah — on 
March 14 at the Mandarin 
Oriental Residences in 
Beverly Hills. 


Photographed by 
Obidi Nzeribe 


On Turner-Smith: Gucci 
gown, Chopard jewelry. 
On Bannerman and 
McDonald: Gucci, their 
own jewelry. 


Media’s Soccer Evangelists Up Their Game 
Roger Bennett, one half of the hit podcast Men in 
Blazers, is leveraging the show’s popularity 

and betting on the sport’s long-promised American 
boom to build a “full-throated media network.” 


THR Titan: Bill Lawrence 

The co-creator of the hits Ted Lasso and Shrinking 
— not to mention sitcom favorites Spin City, 
Scrubs and Cougar Town — revisits the ups, downs 
and biggest lessons of his long and very prolific 
career: “Everything goes my way.” 
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SOUTHERN CALIFORNIA’S ULTIMATE SHOPPING DESTINATION 


Alexander McQueen - Audemars Piguet - Berluti - Bottega Veneta - Breitling - Brunello Cucinelli - Buccellati - Burberry - Cartier - Celine - Chanel - Chloé 


Christian Louboutin - Dior - Dior Men - Dolce&Gabbana - Fendi - Ferragamo - Gianvito Rossi - Giorgio Armani - Givenchy - Gucci - Harry Winston - Hermés 
Hublot - Jimmy Choo - Loewe - Louis Vuitton - Louis Vuitton Men’s - Max Mara - Missoni - Moncler - Montblanc - Oscar de la Renta - Prada - Ralph Lauren 
Roger Vivier - Saint Laurent - Stella McCartney - The Webster - Thom Browne - Tiffany & Co. - Tudor - Valentino - Van Cleef & Arpels - Zegna - Zimmermann 


partial listing 


Valet Parking - Personal Shopper Program - Gift Cards - Concierge Services 


Quality is 


SOUTHCOASTPLAZA.COM International Destination COSTA MESA, CALIFORNIA 


THE REPORT 


11 The TikTok Dilemma 
As the U.S. demands that the Chinese 
owners of the hit video app sell their 
ownership stakes or face a ban, the 
Biden administration may be forgoing its 
antitrust agenda in the pursuit of national 
security concerns. 


12 Amida Downturn, Sports Ads 
Are Booming 
An unrivaled audience, hard-core fandom 
and good timing could help some media 
companies boost their bottom line at a 
time when the rest of the market is down. 


ABOUT TOWN 


18 Person of Interest: 
Matthew Macfadyen 
The Succession star on taking one 
last lap as Tom Wambsgans: “It’s been 
great therapy.” 


19 AChat About Hollywood and 
Politics With Rep. Adam Schiff 
The California Senate candidate talks 
Trump, favorite movies and TV shows, 
and who should play him in a movie about 
the impeachment hearings. 
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22 Rambling Reporter 


23 Hitched, Hatched, Hired 


THE BUSINESS 


26 Creative Space: Liz Tigelaar 
The Tiny Beautiful Things showrunner 
on the writers room that wouldn’t have 
her, embracing actor notes and the 
real reason her Tonya Harding passion 
project imploded. 


28 Table for Two: ‘People Not 
Thinking It’s Going to Work Is 
the Motivation’ 

Chris McCarthy, the fast-rising head of 
Paramount Media Networks — and now 
Showtime — explains how the doubters 
fuel him and the logic behind his fran- 
chise strategy. 


STYLE 


32 Where the Welcome Is Warm 
(if You Are, Too) 
As some spots (like Hawaii) push back 
against overtourism, these Asian 
and Pacific island destinations remain 
go-tos for stunning seascapes and 
convivial hospitality. 


34 


The Secret L.A. Warehouse Where 
Stars Stow Clothing Collections 
Chloé Sevigny and others look to 

The Wardrobe, which has opened its first 
West Coast location, to archive dresses 
worn to the Oscars, in films and more. 


REVIEWS 


60 


Capitalism & TV: 

A Love/Hate Story 

In an ironic twist, some of the biggest 
perpetrators of corporate ruthlessness 
in the entertainment industry are now 
producing several of the most honest 
portraits of our bleak economic moment. 


THR INSIDER 


63 


64 


Somebody Somewhere Is 
‘Queering It Up Through Humor’ 
Star Jeff Hiller on the “quiet, little” HBO 
comedy’s big success, which includes a 
nom for outstanding new TV series at the 
GLAAD Media Awards. 


Meet the World Builders 

These top production execs troubleshoot 
hurricanes and massive set pieces for the 
most complex, anticipated projects, from 
John Wick 4 to King Shaka to Furiosa. 


Liz Tigelaar photographed by Yasara Gunawardena 
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26 

“People diminish the 
importance of stories about 
young women. They just put 
them into a category,” says 
screenwriter Liz Tigelaar. She 
was photographed March 8 
in Malibu. 


32 

Guests at Le Taha’a Island 
Resort & Spa in French 
Polynesia can swim with 
sharks, take helicopter 

or yacht trips, and drift 
snorkel through a crystalline 
coral garden. 


64 

Paramount Television Studios 
production exec Liz Miller 
worked on the Prime Video 
action series Reacher, starring 
Alan Ritchson. 


SEE YOU IN 2 WEEKS 
The next issue publishes 
April 12. Keep up with 
breaking news, reviews and 
video at THR.com and via 
Facebook, Twitter, Instagram 
and YouTube. 
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T Film 

Marvel Ouster 

Why Victoria Alonso was 
fired by the studio p. 16 


Money 

Better in Texas? 
Lone Star State preps tax 
incentive plan p. 14 


| 
Heat Index | 


Brett Mahoney & 

Courtney Kemp 

The showrunner and franchise 
creator of Starz’s Power series 
led Power Book II to the 
cabler’s biggest bow: 

5.8 million multiplatform 
viewers over three days. 


* 


Zachary Levi 

After his Shazam! sequel 
flailed in its box office debut 
with a $30 million bow, the 
actor ignited a firestorm with 
theories on how the plot was 
hampered by DC infighting. 


Christopher Landon 
Netflix’s horror comedy 

We Have a Ghost, from the 
director, tops Nielsen’s latest 
most streamed movie chart 
with 930 million minutes 

of viewing. 


Lindsay Lohan & Jake Paul 
The actress and influencer 
are among the latest charged 
by the SEC for touting 
cryptocurrencies “without 
disclosing that they were 
compensated for doing so.” 


Showbiz Stocks | 
| 


$4.47 (+5.7%) 

AMC ENTERTAINMENT 
(AMC) 
The original “memestock,” 
GameStop, beat its quarterly 
earnings estimates, sending 
shares for other memestocks 
including AMC skyward. 


$8.75 (-4.7%) 

DISH NETWORK (DISH) 
The satellite company 
continues to struggle in the 
wireless space as calls for a 
merger with DirecTV grow. 


March 20-24 


The Report 


Behind the Headlines 


Biden’s TikTok Dilemma: 
Pursue Antitrust or Go After China 


After CEO Shou Zi Chew’s congressional testimony didn’t sway lawmakers concerned about ties to 
Beijing, calls to ban the app are likely to escalate — which could empower social media rivals 


n big tech, data is currency, 

and TikTok is printing 

money. Once known for viral 
dance videos, the platform has 
built itself into a digital adver- 
tising juggernaut. The app has 
more than 150 million monthly 
users and 5 million businesses 
it can harvest information from 
to sell ads, it disclosed March 21. 
Competitors are reeling to catch 
up, copying its video features. 

But national security concerns 
grounded in TikTok’s data privacy 
practices as well as the potential 
for the Chinese government to 
influence the content users see on 
the platform are jeopardizing its 
lucrative business. The company 
says that the Biden adminis- 
tration is demanding that its 
Chinese owners sell their stakes 
or potentially face a U.S. ban on 
the app. By banning the platform, 
the government risks prioritizing 
alleged national security inter- 
ests at the expense of its antitrust 


BY WINSTON CHO 


agenda. Meta and Google, fight- 
ing lawsuits from competition 
enforcers seeking to break up 
the companies, stand to gain the 
most if TikTok is banned. Users 
likely would flock to the only 
viable alternatives in Instagram 
Reels and YouTube Shorts. 

“We know that TikTok had been 
extremely effective in compet- 
ing in the social media market,” 
says Eric Goldman, a professor 
and director of the High Tech 
Law Institute at Santa Clara 
University School of Law. “To the 
extent there are concerns about 
market dominance, 
curbing TikTok is 
counterproductive to 
antitrust concerns.” 

Chow Demands by the 
-—__-—s president for TikTok 
to sell to an American firm 
cemented Democrats’ about- 
face on alleged national security 
threats posed by TikTok, with 
momentum against the platform 


escalating. The government and 
more than 30 states have blocked 
the app on government-issued 
devices. And, ina precursor to 
Biden’s ultimatum, the White 
House on March7 supported a 
bipartisan measure to take action 
against TikTok and other com- 
panies subject to influence from 
foreign adversaries by establish- 
ing anew unified framework for 
reviewing and addressing foreign 
technology. The effort came after 
Republicans on a House commit- 
tee rammed through a separate 
bill that effectively would ban 
TikTok on mobile devices in the 
U.S on the heels of the company 
acknowledging that its Beijing- 
based parent firm, ByteDance, 
used data collected from the app 
to monitor journalists’ physical 
location using their IP addresses. 
To date, lawmakers have offered 
no evidence that TikTok has 
provided American user data to 
the Chinese government or that 


Illustration by Andrew Joyner 
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Behind the Headlines 


it’s been directed to influence the 
content users see on the platform. 

While the government has 
adopted an increasingly combat- 
ive stance against China, it has 
not passed a national data privacy 
law that would protect users from 
rampant data harvesting that has 
become an industrywide practice. 
TikTok collects vast amounts of 
data but no more than its peers. 
Meta tracks the content, commu- 
nications and other information 
users provide when they use its 
products, including geolocation 
and biometric data. So do practi- 
cally all free apps, which make 
money by selling data to third 
parties in some fashion. Of more 
than 17,000 apps surveyed ina 
2018 study, the majority leaked 
sensitive content recorded from 
the camera, screen and micro- 
phone over the internet in “ways 
that are either undisclosed or 
unexpected given the purpose of 
the apps.” 

Antitrust enforcers can look to 
India for a glimpse at how Meta 
and Google will try to snatch 
TikTok’s market share in the 


app’s absence. A year after the 
country banned TikTok in 2020 
over similar national security 
and privacy concerns, Instagram 
became its most popular social 
media app and reclaimed the top 
spot in global downloads, accord- 
ing to data from intelligence 
firm Sensor Tower. It became 

the first Meta-owned app to lead 
the category since WhatsApp 
held the position in 2019. While 
TikTok copycats could pop up to 
fill the void left by the platform in 
the U.S. — like they did in India 
— Meta and Google have compet- 
itive advantages because of their 
entrenched market positions and 
global reach. 

“When you elimi- 
nate an option like 
TikTok, that will 
create even stronger 
market power for 
companies already in the social 
media space,” says Rebecca 
Allensworth, an antitrust pro- 
fessor at Vanderbilt law school. 
Emile El Nems, a senior credit 
officer at Moody’s Investors 
Service, says a ban would “benefit 
YouTube, Instagram and Snap, 
likely resulting in higher revenue 
share of the total advertising 
wallet.” Research and brokerage 
firm Bernstein similarly notes 


Obernolte 


that “Meta once again looks like 
the likeliest winner with best- 
in-class ad products” alongside 
YouTube, which “offers the high- 
est overlap of branded campaign 
objectives” and “could see ad dol- 
lars return home.” 

If a TikTok ban is implemented, 
it wouldn’t be the first time the 
White House put its thumb on 
the scales of competition. In 
2020, the government scored a 
major win when a federal appeals 
court overturned a ruling against 
Qualcomm that would have forced 
it to overhaul its licensing busi- 
ness for violating antitrust laws. 

But the reversal was a crucial 
loss for the government, too. 

The Federal Trade Commission 
brought the case that the 
Department of Justice stepped 

in at the eleventh hour to oppose 
on the grounds that any remedy 
weakening Qualcomm’s position 
in the burgeoning 5G market 
threatened national security 
since it’s a vital competitor to 
Huawei — a Chinese-owned firm 
that sells smartphones and other 
gear that make up the backbone of 
the telecom network. The inter- 
vention by federal prosecutors 
directly undermined antitrust 
regulators’ most momentous 
enforcement victory in decades. 


The national security and 
censorship concerns allegedly 
posed by TikTok are not unique to 
the company. Facebook was used 
to help incite an insurrection at 
the U.S. Capitol after data from 
the app was weaponized in 2016 
to influence the presidential elec- 
tion. YouTube’s rules have been 
manipulated to silence oppres- 
sion in China. 

Some lawmakers agree on the 
urgency of passing a national 
data privacy law instead ofa 
patchwork solution targeting a 
single app. A ban would also not 
address China’s capability to har- 
vest American user data. In the 
absence of a national data privacy 
law, the Chinese government — 
and any other foreign adversary 
—can buy troves of personal 
information from data brokers. 
“Social media companies — and 
TikTok is not unique in this — 
gather a tremendous amount of 
user data and use powerful AI 
tools to make eerily accurate pre- 
dictions of human behavior and 
seek to manipulate that behavior,” 
said Rep. Jay Obernolte, R-Calif., 
during TikTok CEO Shou Zi 
Chew’s testimony before Congress 
on March 23. “It’s not just TikTok. 
It’s all social media companies 
doing this.” 


The TV Advertising Market Is Slumping, but Sports Ads Are Booming 


An unrivaled audience, hard-core fandom and good timing could help some media companies boost their bottom line By ALEX WEPRIN 


Ss major media companies downsize in search of 
better profit margins, a recurring theme has been 
a focus on an advertising downturn. In recent months, 
Warner Bros. Discovery CEO David Zaslav has called the 
ad market “very weak” and NBCUniversal chief Jeff Shell 
deemed it “shallow,” while Paramount topper Bob Bakish 
described it “cyclically tough.” 

But the difficult ad environment obscures a silver 
lining: Despite the tough macro environment, the sports 
ad business is still booming. Look no further than Fox’s 
broadcast of the Super Bowl in February, when 30-second 
ads sold for north of $7 million, with the network expect- 
ing arecord ad haul. Or the NCAA March Madness Men’s 
Basketball Tournament, which Bloomberg Intelligence 
estimates will bring in $1.2 billion in ad revenue for part- 
ners Warner Bros. Discovery and Paramount this year, up 
8 percent from a year ago. In the current climate, an 8 per- 
cent gain can be considered, well, madness. “The sports 
dollars continue to be relatively consistent each year with 
the advertisers that have these tentpole events that they 
participate in,” says John Bogusz, exec vp at CBS Sports 
advertising for Paramount. For March Madness, “season- 
ality is on our side,” notes Jon Diament, exec vp ad sales 
for Warner Bros. Discovery. 

While sports is inconsistent on the TV schedule, the 
impact can be clearly seen. The World Cup in the fall led 


NBCUniversal and Fox to advertising growth in a quarter 
when everyone else was down (ESPN, for its part, was 
merely flat when accounting for a change in college foot- 
ball playoff schedules). Disney CFO Christine McCarthy 
said on the company’s last earnings call that while the ad 
market had “softened,” demand across sports “remains 
solid.” And the NFL playoffs earlier this year will surely 
provide a nice bump to the league’s TV partners, including 


Fox, which had the Super Bowl and the NFC Championship. 


There’s also the fact that sports is providing something 


Top Ratings Drivers number of viewers 


Super Bowl LVII Feb. 12, Fox 
113M 


AFC Championship Game Jan. 29 (CBS) 
53.1M 


NFC Championship Game Jan. 29 (Fox) 
47.5M 


World Cup Final Dec. 18 (Fox, Telemundo) 
25.8M 


CFP National Championship Jan. 9 (ESPN) 
17.2M 


March Madness opening day March 14 (CBS, TBS, TNT, TruT V) 
8.4M 


Source: Nielsen 


that few other programs on linear TV can deliver: a 
meaningful audience. While the NFL season is over, the 
marketplace for other sports is warming up, potentially 
offering a key boost to national networks (regional sports 
networks are another story). March Madness will deliver 
Paramount about $755 million and WBD about $475 mil- 
lion, per the Bloomberg Intelligence estimates, while the 
NBA (Turner Sports and Disney) and NHL (Turner Sports 
and Disney) seasons are in high gear. Meanwhile, the MLB 
season (Fox and Turner Sports) is about to begin. 

The timing is fortuitous for WBD, which does not have 
NEL rights and was hit hard by the ad slowdown last year. 
A combination of March Madness, the NBA, NHL and MLB 
could provide an ad cushion to what has otherwise been a 
tough few quarters. Even sporting events that in the past 
have been overlooked are garnering ad attention. ESPN 
is home to the NCAA Women’s Basketball Tournament, 
and the channel says it is sold out, with more than 100 
advertisers participating, including Capital One and 
Nissan, which joined as sponsors for the first time this 
year. It’s a reaction from the marketplace that bodes well 
for the NBA, which is expected to go to market for rights 
packages later this year. The league is looking to double, if 
not triple, the value of its deals with Disney and WBD. It’s a 
hefty ask, but ina world where sports are keeping the ad 
industry afloat, it might not be a crazy one. 
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Actors’ Equity Moves 
Into Politics With PAC 


he Actors’ Equity Association is forming its 
T own political action committee. The union 
that represents more than 51,000 stage manag- 
ers and actors will be launching the PAC in the 
first week of April, with the goal of contributing 
money to federal candidates who support Actors’ 
Equity priorities. These include more arts fund- 
ing, expanded health care coverage, protecting 
the right to organize and specific entertainment 
legislation such as the Performing Artists Tax 
Parity Act, which raises the income ceiling for 
artists to deduct certain performance-related 
expenses. The PAC will be a separate organization 
from the union and contributions will be voluntary 
(and not taken out of dues paid to the union). It 
joins a few other entertainment unions with PACs, 
including the International Alliance of Theatrical 
Stage Employees, the American Federation of 
Musicians, the Writers Guild of America West and 
the Directors Guild of America. 

Actors’ Equity wanted to have the organiza- 
tion in place ahead of the 2024 election. There’s 
concern that funding for the arts may face 
further cuts. The union also sees 
an opportunity to help flip U.S. 
House seats in New York that went 
to Republican candidates in the 

Shindle Most recent election and perhaps 
-———s revert control of the House back to 
the Democrats. “Every cycle is important. 2024 
is going to be heightened. And we want to make 
sure that we get pro-worker candidates elected 
who care about arts workers and workers in 
general,” says Al Vincent Jr., executive director 
of Actors’ Equity. 

For more than a century, the union had a policy 
in place that prohibited endorsing political can- 
didates. In 2016 it reversed the policy and made 
its first presidential endorsement, for Hillary 
Clinton. It then endorsed Joe Biden in the 2020 
election. The union became more involved in 
politics during the pandemic, as Actors’ Equity 
lobbied for COBRA and pandemic unemployment 
subsidies for its workers as well as additional 
funding for the National Endowment for the 
Arts. During that time, Actors’ Equity, like other 
theatrical unions, found that many lawmakers 
had an appreciation for the arts, says president 
of Actors’ Equity Kate Shindle, but did not 
understand theater’s economic impact in terms 
of number of workers it employs, as well as the 
residual tourism dollars it brings to New York City 
and other communities with touring Broadway 
shows. Shindle adds, “Throughout COVID, insti- 
tutionally it became very clear that we couldn’t 
just sit on the sidelines and say, ‘We’re the arts.’ 
It’s pretty near impossible to pretend as if we live 
in an apolitical world as long as we are onstage. 
We’re still workers.” — caAITLIN HUSTON 


A 


Hollywood's AI Anxiety 


Hits New Heights 


After a cautious approach to ChatGPT, guilds and creators are becoming more 
vocal about limiting AI’s influence in entertainment By J. CLARA CHAN 


f artificial intelligence evangelists’ 

predictions pan out, generative AI 

systems like ChatGPT and DALL-E 
are set to transform Hollywood by 
developing and writing scripts for the 
next hit TV show, “diversifying” casts 
with Al-generated actors and generat- 


behind ChatGPT with both nonprofit 
and for-profit arms. Major tech com- 
panies like Google and Microsoft have 
invested hundreds of millions into 

Al companies, including OpenAl. 
Proponents of widespread AI adoption 
have looked to these systems as tools, 


ing imagery across multiple mediums, 
practically instantly, for a fraction of 
the cost ofa real, human artist. But how 
long will it take for the vision to meet 
reality — and cana select group of com- 
panies, similar to the rise of Facebook 
and social media — be trusted to herald 
the way? Driving much of the current 


rather than total replacements, for the 
creatives who have clawed their way into 
Hollywood to tell the stories they care 
about the most. That’s the way OpenAl’s 
co-founder and president, Greg 
Brockman, described his company’s 
APIs on March 10 — as an “amplifica- 
tion of what humans can do. 


conversation around AI innovation 
is OpenAl, the AI research company 


Texas May Up the Ante to 
Court Film and TV 


For years, other states stood in for the locale — that 


could now change BY WINSTON CHO 


or studios, the best part 
Fk about shooting in New 
Mexico might be how much it 
looks like Texas. That’s why 
Taylor Sheridan’s Hell or High 
Water filmed in New Mexico, as 
did Walker: Independence, King 
Rex and other projects looking 
for generous tax incentives 
to shoot in the state, as well 
as desert valleys and wooded 
mountains that mimic the Lone 
Star State. 

Texas is flanked by states 
known for offering robust tax 
credits to lure film and TV 
productions. In 2022, Hollywood 
projects pumped more than 


$1.5 billion into the economies 
of New Mexico, Louisiana and 
Oklahoma, much of it for titles 
set in Texas but unable to shoot 
in the state due to its middling 
incentive program. Now, Texan 
lawmakers are looking to court 
Hollywood. A bill introduced in 
the state legislature on March 7 
proposes to supplement Texas’ 
existing grant program with 
a new, uncapped scheme tar- 
geted at big-budget projects of 
at least $15 million. 

The proposal, if passed, 
would launch the state into 
the upper echelon of jurisdic- 
tions that offer film and TV tax 


“Tt’s kind of like if you hire six assis- 
tants who are not perfect. They need 


credits. It comes as Southern 
states amend and improve their 
film and TV tax credit programs. 

New Mexico, armed with 
refundable tax credits of 25 to 
35 percent, has quickly become 
known as a production hub after 
hosting Breaking Bad, Better 
Call Saul and Stranger Things. 
A bill introduced in February 
proposes to double the uplift for 
filming in rural areas to 10 per- 
cent and adjust the ceiling on 
the program by $10 million a 
year to keep up with industry 
growth and inflation. 

Oklahoma and Louisiana 
have garnered reputations as 
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to train up alittle bit. They don’t quite 
know exactly what you want, always, but 
they’re so eager and never sleep. They’re 
there to help you. They’re willing to do 
the drudge work, and you get to be the 
director,” Brockman said ata SXSW 
panel. “That is going to be what writing 
will look like. I think that’s what coding 
will look like. ... lalso think that is what 
entertainment will look like.” 

Not everyone has bought into this 
narrative. Artists have spoken out 
against tools like DALL-E, given exist- 
ing examples of Al-generated art that 
artists have argued mimic their styles 
and infringe on their copyright without 
proper licensing or commission fees. 
Creators like Cassey Ho, who’s behind 
the popular fitness brands Blogilates 
and Popflex, also say they’re wary of sup- 
porting AI tools that can easily exploit 
the work of artists. 

“Coming from the creative side of 
things, I don’t like — at least the photo- 
based stuff — how you're kind of riding 
on the backs of actual 
artists, and now someone 
who could have made a 
commission off of that no 
longer gets that commis- 
sion because this robot just 
turned 100 of what they could’ve done 
into this free thing,” Ho said during 
another SXSW panel. “I like the idea of 
it being a co-pilot, but when it’s riding 
off the backs of creatives, I don’t feel 
good about it.” 

The same anxieties around credit and 
compensation extend into the inner 


~ 
Brockman 


Texas vs. Its Neighbors 


workings of Hollywood; unanswered 
questions about AI’s ability to trans- 
form the future of entertainment have 
already informed discussions at unions 
like the Writers Guild of America and 
SAG-AFTRA as writers and actors, 
among others, seek to protect their 
work and right to compensation. “SAG- 
AFTRA will continue to prioritize the 
protection of our member performers 
against the unauthorized use of their 
voices, likenesses and performances,” 
the union stated on March 17. 

The WGA is also in negotiations with 
studios around the use of AI in the writ- 
ing process, likening tools like ChatGPT 
to research materials that have “no role 
in guild-covered work, nor in the chain 
of title in the intellectual property.” 

When asked about intellectual 
property rights for artists whose work 
has been used to train Al-generated 
art, OpenAl’s Brockman didn’t offer 
a clear answer. But on March 16, the 
U.S. Copyright Office declared that 
Al-“assisted” works could be eligible 
for copyright protection, though the 
clarification has done more to muddy 
the waters than to clear them. “There’s 
a fine line between when something 
is inspiring someone versus when 
someone is just ripping off or abso- 
lutely treading protected intellectual 
property,” Candle Media’s chief develop- 
ment officer, Brent Weinstein, said at a 
SXSW panel. “AIT is going to force us to 
examine that fine line and rules will be 
written, and we will all adapt to a new 
world order.” 


attractive filming destinations 
in their own right. Louisiana 


Lawmakers in the Lone Star State propose a generous tax is one of just a handful of 


incentive that, if passed, could outpace many states 


®@ ANNUAL CAP @& MINIMUM @ INCENTIVE 


NEW MEXICco** 


25% 
Axe) 
No minimum 35% 


states with a nine-figure cap 
on its program, offering a 
base 30 percent tax credit 
with a generous project cap of 
$20 million. 

The perception on tax 
credits in Texas is changing, at 
least in part due to Sheridan’s 
Yellowstone, which shot in 
Venus, just south of Dallas. But 
given that the super-showrun- 
ner is a Fort Worth native, that 


OKLAHOMA 


20% 
to 
$50,000 38% 


LOUISIANA 


$300,000 


Source: State film offices; *Legislation pending. Productions with budgets less than $15 million can apply to Texas’ 


The Cherokee Nation, a sovereign 
| government within Oklahoma, also 
| has a $1 million tax credit program to 
| incentivize shooting on Native land. 


siscncaptesticbemcasosiacee development in the expanding 


city could become the epi- 
center of Hollywood in Texas, 
with seven shows airing or in 


Sheridanverse. In February, 
Texas Lt. Gov. Dan Patrick said: 
“My goal is for Taylor to move 
all of his TV and movie produc- 
tion to Texas. Working together, 


existing grant program. **Legislation pending to increase to $210 million over the next 10 years. | think we can get it done.” THR} 
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The Report 


Behind the Headlines 


Pooh Reignites 
Hong Kong Film 
Censorship 


After a microbudget slasher was 
yanked from cinemas, signs point to 
political pressure from Beijing 


In 2021, Hong Kong’s film censorship system was revised 
to include bans, which snagged a 2023 Pooh slasher film. 


h, bother. What has Winnie-the-Pooh 
O gotten himself into this time? First, 
the character got himself transformed into 
the murderous antagonist of Winnie-the- 
Pooh: Blood and Honey, a microbudget U.K. 
slasher film that went viral and scored the- 
atrical distribution across the globe. Then, 
when the film landed in Hong Kong, Pooh 
became the surprise source of a censor- 
ship controversy involving none less than 
Chinese President Xi Jinping. 

The $50,000 movie by prolific Brit 
horror banner Jagged Edge Productions 
has already made $5.5 million following 
launches in 40 markets. The film was set 
for release in 32 cinemas in Hong Kong 
and Macau on March 23, courtesy of local 
indie distributor VII Pillars Entertainment. 
But two days prior to the opening, the plug 
was pulled. Ray Fong, VII Pillars’ general 
manager, says that the film had been fully 
approved for release by Hong Kong’s 
Office for Film, Newspaper and Article 
Administration (OFNAA). “We are not sure 
what happened,” Fong says. Meanwhile, 
local film group Moviematic said that the 
film was pulled for “technical reasons.” 

But the character of Winnie-the-Pooh 
has been the improbable object of Chinese 
censorship ever since a 2013 meme likened 
Xi to the bear. By 2018, all mentions and 
searches of Pooh were frequently blocked 
from Chinese social media. The producers 
of Blood and Honey reject the “technical 
issues” explanation for the cancellation — 
as do China experts. Adds Stanley Rosen, 
a professor at USC who specializes in the 
Chinese film industry: “I don’t believe it for 
a S€Cco nd.” — ALEX RITMAN AND PATRICK BRZESKI 


The Report 


7 Days of DEALS 


Who's inking on the dotted line this week 


MARVEL EXEC’S ABRUPT EXIT PUTS 
VEX WORK CONDITIONS IN FOCUS 


Victoria Alonso 
joined Marvel 
in 2006. 


Big 


Deal 


Picture Editors Guild, voted unanimously 
March 22 to support their first contract 
with the NBC program. The bargaining unit 
of 12 to 20 staffers (the number of those 
working on the pretaped segments of SNL 
fluctuates per episode) unionized with the 
IATSE local in October after management 
voluntarily recognized the group. 

The unit had threatened to strike if 
a deal hadn’t been reached by April 1. 
However, the sides landed on a tenta- 
tive agreement in mid-March that 
would boost workers’ pay and keep 


For years, Victoria Alonso was part of the holy trin- 
ity — along with Marvel Studios boss Kevin Feige 
and co-president Louis D’Esposito — who led the 
Marvel Cinematic Universe to ever-greater heights. 
Now, her abrupt March 17 firing has hit the Disney- 
owned studio on a quantum level. 

Alonso’s work as a producer on Amazon Studios’ 
Argentina, 1985 is said to be at the center of the fir- 
ing. According to Disney insiders, Alonso breached 
a 2018 agreement, violating the company’s stan- 
dards of business conduct that stated employees 
would not work for competing studios. Alonso, 
who was born in Buenos Aires, Argentina, did not 
receive permission to work on the historical drama 
— which earned an Oscar nomination for best 
international feature — but did it of her own voli- 
tion, say insiders. When Disney found out about the 
project and the violation, her longtime service and 
veteran status engendered the company to give her 
a dispensation, on the condition she would not work 
on Argentina, 1985 anymore. She was also not to pro- 
mote it or publicize it in any way. Anew memo was 
signed, according to the insider. But she continued 
to publicize the film. 

Notably, Alonso oversaw Marvel visual effects 
as president of physical and postproduction, 


visual effects and animation production — a role 
she assumed in 2021 that requires managing 
68 employees and an army of vendors. There has 
been the general impression that artists have not 
been treated well by Marvel, attributed to factors 
including long hours, razor-sharp deadlines and 
lack of a singular vision. And, recently, there has 
been criticism of the quality of the work, particu- 
larly as Marvel produced films and TV shows at a 
pace unprecedented for the studio. One postpro- 
duction source says they have avoided working with 
Marvel because of Alonso’s reputation for being 
challenging. “You can only ask a person to stay 
until 1 a.m. working on VFX shots for so long before 
things start to break,” says this insider. 

Disney and a rep for Alonso declined to comment. 

The VFX industry will be closely watching what 
follows. Marvel is one of the largest VFX clients 
because of the scope of its work — its tentpoles 
regularly feature in excess of 2,000 VFX shots, some- 
times more than a whopping 3,000 per movie. Still, 
insiders acknowledge, whoever assumes Alonso’s 
duties will face similar challenges. “Whatever criti- 
cisms are being leveled against her, she’s not an 
island. Part of the problem is the aggressive release 
schedules,” notes one VFX veteran, referencing the 
unprecedented 18 films, TV shows and specials that 
Marvel released in 2021-22. 

It is unclear who will take over for Alonso in 
the interim — at least some vendors now are 
working with VFX producer Jen Underdahl — as 
the studio focuses on completing Guardians of the 
Galaxy Vol. 3, due out May 3, and is in postpro- 
duction on season two of Loki and the Samuel L. 
Jackson series Secret Invasion. As one source 
notes, this could be the time for Marvel to start 
fresh and hire several people for the job, given the 
immense workload. — CAROLYN GIARDINA, AARON COUCH, 
BORYS KIT AND PAMELA MCCLINTOCK 


Strike Averted! For SNZ Workers, at Least 


A Saturday Night Live 
strike threat has passed. 
The show’s postproduc- 
tion workers, who are 
unionized with the Motion 


them covered by a health care plan. “The 
solidarity and bravery of this crew are just 
so impressive,” MPEG national executive 
director Cathy Repola noted. “They fought 
not just to improve their own working 
lives; they have also set a standard that 
will benefit all those who follow in their 


Saturday Night Live postproduction workers 
unionized with the Motion Picture Editors Guild. 


footsteps at this TV comedy institution.” 
The deal is set to offer these workers 
immediate raises ranging from 7.5 per- 
cent to 33.5 percent compared with their 
previous pay rates. During the three-year 
contract, raises will increase up to 60 per- 
cent, the union stated. All crewmembers 
will receive health care coverage as a result 
of the deal, and they can receive employer- 
paid meals, hotel stays and transportation 
if they work especially late hours. The 
strike threat was accompanied by an 
intense pressure campaign that involved 
a pro-worker petition that garnered 
thousands of signatures, Bernie Sanders 
tweeting in favor of the crew and SNL cast- 
members wearing “Contract Now” shirts 
on the air. — KATIE KILKENNY 


Denzel 


Washington 


FILM 

Denzel Washington 
(WME) and Barry Keoghan 
(WME) are in talks to join 
Paul Mescal (CAA) in 
Ridley Scott’s Gladiator 
sequel for Paramount. 


Robert Downey Jr. (CAA) 
is eyeing the starring role 
in a Vertigo remake set up 
at Paramount, with Peaky 
Blinders creator Steven 
Knight (CAA) tapped to 
write the screenplay. 


Knight also will step in to 
write a Star Wars feature 
script for an untitled 
project from director 
Sharmeen Obaid-Chinoy. 
The writer is joining the 
project following the exit 
of Damon Lindelof. 


Moses Ingram (Innovative 
Artists) and Michael 
Shannon (CAA) have 
joined Tilda Swinton (UTA) 
and George MacKay (UTA) 
in Joshua Oppenheimer’s 
musical The End for Neon. 


Kristian Mercado (UTA) 
will direct a biopic center- 
ing on Cheech Marin 

and Tommy Chong from 
a screenplay by Danya 
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Jones 


Sharpe 


Jimenez and Hannah 
McMechan (Verve). Todd 
Lieberman's Hidden 
Pictures is producing. 


Rashida Jones (UTA) has 
joined Kate McKinnon 
(CAA) to star in the sci-fi 
drama /n the Blink of 

an Eye, which Andrew 
Stanton (UTA) is directing 
for Searchlight Pictures. 


Kenan Thompson (UTA) 
and Kel Mitchell (UTA) will 
reprise their starring roles 
in the feature Good Burger 
2 for Paramountt+. Phil 
Traill (WME) will direct. 


Dune co-writer Jon 
Spaights (CAA) will write 
the script for Netflix’s live- 
action adaptation of the 
video game Gears of War. 


Daisy Edgar-Jones 

(UTA) is in negotiations to 
star in Twisters, Universal 
and Amblin Entertainment’s 
reboot of the 1996 

tornado movie. 


Anne Hathaway (CAA) and 
Michaela Coel (UTA) will 
star in Mother Mary, a pop 
melodrama feature that 
David Lowery is directing 
for A24. 


Mitchell 


Brie Larson’s new home in Los Feliz was built in 1948. 


Hathaway also will star 
in an untitled feature 
from It Follows helmer 
David Robert Mitchell 
(CAA) for Warner 
Bros., Bad Robot and 
Jackson Pictures. 


The White Lotus actor 
Will Sharpe (UTA) is set 
to direct the adaptation of 
Michelle Zauner’s memoir 


Crying in H Mart for MGM's 


Orion Pictures. 


Keke Palmer (Hertz 
Lichtenstein) will star 

in and produce the 
Universal comedy feature 
The Backup. Kevin Hart 
also is producing via his 
Hartbeat banner. 


Barbie Ferreira (Aperture 
Talent) and Dacre 
Montgomery (CAA) are 
set to star in Faces of 
Death, a reimagining of 
the 1978 cult horror movie 
being made by Legendary. 
Isa Mazzei (CAA) and 
Daniel Goldhaber 

(CAA) are writing and 
directing, respectively. 


Ripley Parker is set to 
adapt the YA fantasy novel 
Lies We Sing to the Sea 
for film, with the rights 


Rights Available! Hot new books with Hollywood appeal BY SEIJA RANKIN 


Community Board (MARINER BOOKS, MARCH 28) 


BY Tara Conklin acency Hotchkiss Daily and Associates 

The author’s previous novel was Jenna Bush Hager’s first book club 
pick. Her new book ponders the age-old question, “Can you go 
home again?” It finds the answer is yes, but you’ll probably get 
addicted to the anonymous postings on the town’s message board. 


having been acquired by 
Kris Thykier’s U.K.-based 
Archery Pictures. 


Benedict Wong (Hirsch 
Wallerstein), Jabari Banks 
(WME) and Callina Liang 
(Goodman, Genow) will 
star in an English-language 
remake of the Thai hit Bad 
Genius. Picturestart and 
Picture Perfect are behind 
the project that will be 
directed by JC Lee. 


TV 


A Black Lady Sketch Show 


creator Robin Thede 
(WME) is developing a 
half-hour comedy series for 
HBO titled Disengagement, 
about a prominent family’s 
fall from grace. 


Maggie Cohn (CAA) 
will write and exec 
produce an HBO Max 
drama based on 

the life of Heidi Fleiss. 


James Patterson (CAA) 
has signed an exclu- 

sive first-look pact with 
Skydance TV, under 
which he'll adapt a 
number of books for the 
studio, including Women’s 
Murder Club, Michael 
Bennett, Private and the 


Plec 


upcoming Jane Smith 
as well as Holmes, Miss 
Marple and Poe. 


Ciaran Hinds (CAA), 
Rory Kinnear (Markham, 
Froggatt) and Tanya 
Moodie (Artists 
Partnership) have joined 
the season-two cast of 
Prime Video’s The Rings 
of Power. 


Julie Plec (Felker 
Toczek) and Carina 
Adly MacKenzie (WME) 
will adapt E. Lockhart’s 
novel We Were Liars as 
a Universal drama series 
for Prime Video, which 
has given the project a 
series order. 


Homeland duo Howard 
Gordon (WME) and 
Alex Gansa (WME) 

are developing a series 
adaptation of the 1997 
dystopian movie Gattaca 
for Showtime and Sony 
Pictures TV. 


Iwan Rheon (Curtis 
Brown), Johannes 
Haukur Johannesson 
(Independent Talent) 
and Liraz Charhi (ADD 
Agency) are joining the 
ensemble cast of Roland 
Emmerich’s gladiator 
series for Peacock. 


Eddie Redmayne (CAA) is 
set to play the title char- 
acter in the Sky/Peacock 
original series The Day of 
the Jackal, based on the 
Frederick Forsyth thriller. 


Everything Everywhere All 
at Once writer-directors 
Daniel Kwan and Daniel 


“32M 


Total compensation for Paramount 


Bi Global CEO Bob Bakish in 2022, 


Number 


Scheinert (Yorn, Levine) 
will helm an episode 

of the Star Wars series 
The Skeleton Crew 

for Disney+. 


Julianne Hough (WME) 
is rejoining Dancing 

With the Stars as a host 
for its 32nd season. 

She'll co-host the Disney+ 
show alongside Alfonso 
Ribeiro (CAA). 


Erin Doherty (Paradigm) 
has joined the cast of the 
Disney+ boxing series 

A Thousand Blows, another 
project from Steven Knight. 


Demi Lovato (UTA) and 
Nicola Marsh (WME) will 
co-direct a documentary 
on the realities of child 
stardom for Hulu. 


Richard Rankin 
(Independent Talent) 

is set to play detective 
John Rebus in the six-part 
series Rebus, based on 
the crime novels by lan 
Rankin, for Scandinavian 
streamer Viaplay. 


REAL ESTATE 

Rawson Marshall Thurber 
bought a 3,376-square-foot 
residence in Montecito 
from Oprah Winfrey 

for $14.1 million. 


Brie Larson bought a 
3,799-square-foot home 
in Los Feliz for $7 million. 


Ellen DeGeneres and 
Portia de Rossi sold a 
2,280-square-foot, 
three-bedroom home 

in Montecito for $5.1 million. 
— COMPILED BY ERIK HAYDEN 


up from $20M in 2021 thanks to a 
$16M stock awards grant last year. 


Re 
Sheet 


Gersh signed The 
Winchesters star Drake 
Rodger and Beetlejuice 
Broadway actress Sophia 
Anne Caruso. 


CAA enlisted influencer 
Tina Leung, Hacks actor 
Johnny Sibilly, The 
Magic Flute director 
Florian Sigl and TV host 
Kamie Crawford. 


WME inked Yellowjackets 
exec producer Karyn 
Kusama and Talk to Me 
actress Sophie Wilde. 


UTA signed comedian 
Matt Friend and actor 
Jonathan Roumie. 


SETTLED Post Malone 
“Circles” lawsuit 


WHY IT MATTERS 

As ajury was being 
selected, the rapper 
settled a copyright suit 
from musician Tyler 
Armes alleging he co- 
wrote the 2019 hit but 
was denied credit and 
compensation. Terms 
of the deal weren’t 
disclosed. The settle- 
ment allows Malone to 
forgo testifying in court 
during a trial that would 
have featured witnesses 
playing instruments on 
the stand. — wiNsTON CHO 


My Last Innocent Year aeney HOLT, FEB. 14) 


BY Daisy Albert Florin aceENcy WME 
This twisty campus novel follows a New Yorker from the Lower 
East Side who’s a fish-out-of-water at her bougie New England 
college. Her affair with her rather famous professor shakes up her 
life and threatens the balance of the entire school. 
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Matthew | 
Macfadyen 


The Successton star on 
taking one last lap as 
Tom Wambsgans: ‘It’s been 
great therapy’ By Seija Rankin 


now that Matthew 

Macfadyen is nothing 

like Tom Wambsgans. In 
Succession’s early years, compari- 
sons focused on the juxtaposition 
between the refined British 
actor — a graduate of the Royal 
Academy of Dramatic Art and 
notorious for his role as one 
Mr. Darcy — and the bumbling 
Midwesterner he portrays. 

~ But now, as the high-octane 

family drama launches its fourth 
season, Wambsgans has trans- 
formed into billionaire Logan 
Roy’s double-crossing right-hand 
man — all much to Macfadyen’s 
delight. “In a word, I thought it 
was great,” he says of the season- 
three cliffhanger that saw Tom 
cutting his wife-out 
ily’s compan 
calculated mi6ve for someone so 
seemingly spineless.” 

Shortly before the March 26 
premiere, showrunner Jesse 
Armstrong announced that this 
would be Succession’s last season, 
raising the stakes on both the plot 
points of the unreleased episodes 
and the conversations around 
them. There have been various 
reports about the way the news 
was delivered — Sarah Snook, 
who plays Siobhan “Shiv” Roy, 
told the Los Angeles Times that she 
didn’t hear until the final table 
read — but Macfadyen wasn’t 


t’s well known by 


‘shocked by the move»He says the 


cast “sort of knew the end might 
be coming” and that Armstrong 
had spoken to them to lay the 
groundworkfor the end while 
still leaving room to change his 


| 
~- 


™ 


People,.Places, Preoccupations 


NaD 


“It’s always sad when you 
> é ; finish a job because inevitably 
‘ you get really close to people,” 
says Matthew Macfadyen. 

“But | will say that it’s a good 
> fj ending. | think it works.” 


sony 


Saeeaeeeat eaten ernstivice 
dribble on, you know?” 
The list of things Macfadyen 
> SSeaencan reveal about the final sea- 
son is s sh rt: They filmed abit — 
in Europe, and Tom goes to 
» California (there’s a Waystar 
~ office in L.A.); the “kids” (mean- ~ 
_ ing Snook, Jeremy Strong and 
~ Kieran Culkin) wrapped their last 
- scenes after the majority of the 
cast was finished; there are a fev 


epic set pieces that resemble his... 


most cherished on-set memories 
(like season two’s yacht trip); and 
it felt “gladiatorial” to film. 

And, he can offer a postmor- 
tem for his onscreen marriage. 
“I don’t think there was one thing 
that made Tom flip on Shiv but 


Macfadyen with co-star Nicholas Braun as 
cousin Greg on season four of Succession. 


rather an accumulation of horrid 
things happening to him, from 
his wife and brothers-in-law and 
the company,” he says. “He really 
wants to talk about it, to explain 
his reasonings and tell Shiv that 
there wasn’t anything he did that 
she wouldn't have done.” 
Macfadyen is conducting this 
Zoom interview from his New 
York hotel room before heading 
~~ tothe show’s final red carpet on 
March 20. He spent six years giv- 
ing alot of himself to Succession, 
winning an Emmy in 2018, and 
says despite the sadness that 
permeated everyone’s last days 
on set, he’s enthusiastic about 
the opportunity he’ll have to play 
new, different roles; as soon as 
the premiere is over, he’ll head 
to Nashville, where he’s filming 
director Mimi Cave’s follow-up 
to 2021’s Fresh opposite Nicole 
Kidman and Gael Garcia Bernal. 
And he’s feeling “really happy” 
about the way that Succession 
ended — even though he can’t 
elaborate. “It’s also been great 
therapy for me because I could be 
excruciatingly embarrassing as 
Tom and not as Matthew.” THR 


-_=> 


MACFADYEN: DAVID NEEDLEMAN. SUCCESSION: COURTESY OF HBO. SCHIFF: STEFANIE KEENAN/GETTY IMAGES FOR ACADEMY MUSEUM OF MOTION PICTURES. CLOSE: EMMA MCINTYRE/GETTY IMAGES. 


The California Senate candidate 
talks Trump, favorite movies and TV 
shows and who should play himina 
movie about the impeachment hearings 
By Keli Goff 


is role as lead prosecutor in President 
H Donald Trump’s first impeachment trial 

turned Rep. Adam Schiff into a hero 
among Trump critics and an archenemy of Trump 
loyalists and Trump himself. As he launches a 
campaign for the U.S. Senate seat now occupied 
by the retiring Dianne Feinstein, Schiff speaks 
with THR about how To kill a Mockingbird and 
The Big Lebowski inspire him as well as the pos- 
sibility of a strike in Hollywood. 


What are you watching these days? 

I’ve been watching the prequel to Game of 
Thrones, and I’m not enjoying it as much as the 
original. I’m a little disappointed. The original was 
so good. 


Any favorite movies about politics? 

All the King’s Men. It’s a fantastic film. The 
American President is great. Probably my all-time 
favorite, which made me want to be a lawyer, 

was To Kill a Mockingbird. |’m also a very big 

Big Lebowski fan. | know it’s not technically a film 
about politics, but my staff knows what a fan! am, 
so they'll frequently send me lines from the movie 
at appropriate times. When Matt Gaetz was tear- 
ing into Kevin McCarthy during the speakership 
voting, the line my staff sent me at that moment 
from the movie was, “You’re not wrong. You’re just 
an asshole.” That was a pretty good application of 
that line. 


Are you concerned about the possibility of a 
strike as the WGA, DGA and SAG-AFTRA soon 
begin studio negotiations? 


Schiff chatted with Glenn Close at the WGA Awards 
in Los Angeles in 2018. 


“That senators failed to do the right thing is why this country 
is having to continue going through this horribly divisive 
period,” says Adam Schiff of the Senate twice voting against 
removing Donald Trump from office. 


1am concerned. A strike would have a big impact 
on the people | represent and the local economy. 
I’m a big supporter of collective bargaining 
because | think it’s the only way that individu- 

als working in the industry can meet the strong 
bargaining position of the studios. | hope they 

can get to yes and the studios will be generous to 
those who work in the industry. Because folks who 
work in the industry make that magic possible. 


You very passionately advocated for Donald 
Trump’s removal from office. How would things 
be different now had he been removed? 

Had [senators] removed him, as their oath 
required, there would not have been a bloody 
insurrection in the Capitol. We would have moved 
beyond Trumpism. Now he is once again running 
for president and has spawned many imitators, 
like Ron DeSantis. 


Do you think he’ll be the nominee? 

| don’t know. He certainly lost a lot of support 
among Republican elites. But he still has a strong 
grip on the base of his party, and he proved in 
2016 his ability to eviscerate his Republican 
Party opposition. 


In a film about the Trump impeachment, what 
actor would play you? 

Isn’t it obvious? Ryan Gosling. Obviously, I’m 
joking. But | actually did an event around my 

book [Midnight in Washington] in New York with 
Robert De Niro, and he asked me that same ques- 
tion, and after | joked about Ryan Gosling, | asked 
him what role he would play and he said, “I could 
play Adam Schiff.” Needless to say, I’d be flattered 
to be portrayed by Robert De Niro. 


Interview edited for length and clarity. 


Keli Goff is the Emmy-nominated producer of 

the documentary Reversing Roe. In addition to a 
long career covering politics, she has served as a 
writer on Mayor of Kingstown, And Just Like That 
and Black Lightning. 
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“We can be serial 
killers, too.” 


JANINE NABERS 
The Swarm co-creator, on 
Sam Sanders’ Into It podcast, 
lamenting that Black 
women have not been able to 
play villains in horror. 


Yes, | Did Say That! 


About Town 


“It’s time to 
graduate from 
the dance floor 

to the stock 
market floor.” 


TYRA BANKS 
The media personality, in a 
statement, announcing 


that she is departing her post 


as Dancing With the Stars 
co-host to focus on 
her entrepreneurial efforts. 


“I hope people 
don’t expect 
me to maintain 
this. ’m going 
away again after 
this is done.” 


TYLER JAMES WILLIAMS 
The actor, in GQ, insisting that 
his surprise heartthrob status 

on Abbott Elementary 
probably won't be a feature of 
his career moving forward. 


FLASHBACK! 


I would have said yes.” 


CASEY BLOYS 
The HBO CEO, at France’s Series Mania, on his 
bittersweet feelings about the fourth season of Jesse Armstrong’s 
Succession — which premiered March 26 — being its last. 


Quotes 
A look at who’s saying what in entertainment 
Compiled by Mikey O’Connell 
“If he said, ‘I have two eee 
more seasons in me,’ AARON SORKIN 


The writer, in The New York 
Times, revealing that he 
suffered a stroke in 2022 

and had been naive 
to think he could eat what 
he wanted and smoke 
without consequences. 


“There’s going 
to bea real 
demand for 

simplification.” 
CECILE FROT-COUTAZ 

The Sky Studios CEO, also 

at Series Mania, predicting 
a contraction in both 

content and platforms as 


the options have begun to 
overwhelm consumers. 


“They don’t 
respect or 
value women.” 


ABBY GROSSBERG 
The Fox News producer, in 
The New York Times, 
claiming Fox lawyers coerced 
her into providing misleading 
Dominion testimony to 
protect male execs and on-air 
talent. (She’s suing her 
employer, and Fox News 
has countersued.) 


“There will be a time when the superhero 
movie goes the way of the Western.” 


The director once told the Associated Press that superhero movies’ draw would not last forever. 
While it’s too soon for eulogies, recent box office bummers — Ant-Man and the Wasp’s week-two 
drop and Shazam!s devastating $30 million opening — have put the genre under scrutiny. 
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“If you know 
Hugh, that is 
his way of 
loving you.” 


DREW BARRYMORE 
The actress, on her talk show, 
defending Music and Lyrics 
co-star Hugh Grant after 
he got flak for being surly on 
the Oscars carpet and 
calling her singing on their 
2007 movie “horrendous.” 


BANKS: FRANZISKA KRUG/GETTY IMAGES FOR MARC CAIN. BLOYS: PHILLIP FARAONE/FILMMAGIC FOR HBO. WILLIAMS: ARTURO HOLMES/WIREIMAGE. BARRYMORE: EUGENE GOLOGURSKY/GETTY IMAGES FOR HOSPITAL FOR SPECIAL SURGERY. SPIELBERG: JASON MERRITT/GETTY IMAGES. 
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The ex-POTUS’ guests included (from left) Pamela Adlon, Michael B. Jordan, Daniels, Regina 
King, Patrick Somerville, Ryan Coogler and Colman Domingo. 


Rambling Reporter 


By Chris Gardner 


Who Dined With President Obama at a Brentwood Restaurant? 

If you saw a bunch of stars ducking into A.O.C. recently, there was a 
good reason. President Barack Obama and his Higher Ground produc- 
tion company hosted back-to-back dinners the week of March 13 at 

the Brentwood hotspot, inviting a slew of Oscar winners, nominees 
and creative talent, according to multiple sources. Joining Obama and 
Higher Ground execs Joe Paulsen and Tonia Davis were Oscar-winning 
Everything Everywhere All at Once duo Daniels (fresh from their best 
picture win), Michael B. Jordan and Ryan Coogler (also riding high with 
the success of Creed III), Oscar winner Regina King, Janelle Monae (fea- 
tured in the Higher Ground-produced We the People), Colman Domingo 
(who stars in H.G.’s upcoming Rustin this fall), Better Things creator 
Pamela Adlon, Oscar-nominated writer and filmmaker Kemp Powers, 
and Station Eleven creator Patrick Somerville. Per an insider, Obama had 
no specific agenda for the dinners other than to gather those he and his 
team are either working with, have relationships with or are fans of for 
an intimate creative discussion. Higher Ground declined to comment. 


San Vicente Bungalows Zero in 
on Santa Monica Expansion 

In September, Sunset Tower 
maitre d’ Gabé Doppelt informed 
the staff that with hotelier Jeff 
Klein’s blessing, she would soon 
be departing her post at the 
industry power spot in favor of a 
new gig at Klein’s members-only 
club, San Vicente Bungalows. The 
job change comes as Klein pushes 
forward with expansion plans 

for SVB, first in Santa Monica 


From left: 
Keanu 
Reeves with 
Laurence 
Fishburne; 
Rina 
Sawayama 
with Chad 
Stahelski. 


and later in New York City, with 
Doppelt on board to help navigate 
the two new outposts. Per two 
sources, Klein and company are 
close to finalizing an address 

for their Westside location. If all 
goes according to plan, SVB Santa 
Monica will take over the third 
floor and rooftop of the building 
that houses Water Grill, located 
on Ocean Avenue and Santa 
Monica Boulevard, with covetable 
ocean views. THR reached out to 


About Town 


Heard Around Hollywood 


a San Vicente Bungalows rep and 
Klein for confirmation, and they 
had no comment. 


Ted Lasso Introduces ‘Lunatic’ 
New Soccer Star 

There’s a new star on the pitch. 
The second episode of Ted Lasso’s 
third season introduced a soc- 
cer player so famous he goes by 

a one-word moniker — Zava. 
Played by Agents of SHIELD star 
Maximilian Osinski, Zava will 
have more screen time as the 
season unfolds. The actor is still 
pinching himself. “I couldn’t 
believe it at first,” says Osinski, 
who is married to actress Dichen 
Lachman, featured on another 


Ted Lasso’s Max Osinski (centen, flanked 
by Hannah Waddingham and Anthony Head. 


Apple TV+ hit, Severance. “You 
watch a show for two years asa 
fan and never imagine that one 
day you'll be ina scene stand- 

ing opposite Jason Sudeikis.” 
Co-creator Brendan Hunt, an 
executive producer who also 
plays Coach Beard, says Zava was 
inspired by some of the sport’s 
“more colorful divas” includ- 

ing “a lot” of Zlatan Ibrahimovic. 
“Zlatan is among the most unique 
of that breed of God-gifted luna- 
tic.” The Swedish superstar, who 
now plays for A.C. Milan, once 
played for the L.A. Galaxy, and 
when his move from Manchester 
United to the West Coast was 
announced, Ibrahimovic took out 


Red Carpet 


a full-page ad in the L.A. Times 
that read: “Dear Los Angeles, 
You're welcome.” 


Sharon Horgan’s New Writing 
Process: Staying in Bed 

At the Spirit Awards, Sharon 
Horgan revealed to THR that she’s 
been hard at work writing season 
two of her Apple TV+ series, Bad 
Sisters, even if from the outside it 
may appear she’s stuck in a battle 
with her snooze button. “Sitting 
in bed is my new writing process. 
It’s like a writers room but in my 
bedroom,” explained Horgan with 
a laugh. “For now, that’s what ’m 
doing and then every so often 

it breaks out into a Zoom with 

all the other writers. But, at the 
moment, I’m motoring on in my 
own bed, which is a whole new 
thing for me.” Horgan, who co- 
created the show with Brett Baer 
and Dave Finkel, won’t say what 
exactly she’s accomplished from 
her cozy new nook. “We don’t start 
filming until September, but Ican 
tell you that ... it’s more sisters 
going nuts, doing things badly, 
getting it wrong, but really loving 
each other through it all. [don’t 
want to tell you the plot because 
it’s still percolating.” 


Sharon 
Horgan 


Hollywood’s TCL Chinese Theatre hosted the L.A. premiere 
of John Wick: Chapter 4 on March 20, and while the festivities 


had the requisite red carpet, cast, filmmakers and media in place, the focus fell on the 
missing member of the John Wick family: Lance Reddick, who died just days before. As 
director Chad Stahelski and stars Keanu Reeves, Laurence Fishburne, lan McShane 
and Rina Sawayama wore blue ribbons in Reddick’s honor, Reeves called his co-star 


“such a special person, special artist,” telling THR, “Just to be in his light and to be in his 


presence and get achance to work with him every day was special.” —c.c. 
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Power Dining 


Rihanna Fraser 


Brendan Fraser kept the 
Oscar celebrations going 
with a group lunch at Craft 
Los Angeles. ... Jamie Lee 
Curtis also toasted her win 
with friends at the Beverly 
Hills Hotel. ... Rihanna 

and ASAP Rocky were 
spotted at Bottega Louie. 
... B.J. Novak dined at Jar. 
... Judy Greer paid a visit 
to Vernetti. ... Lukas Haas 
stopped by Juliet. ... In 
New York, Nicholas Braun 
lunched at S&P Diner 
ahead of the Succession 
season premiere. ... Jimmy 
Fallon celebrated St. 
Patrick’s Day at Mulconry’s 
Irish Pub upstate in 
Fairpoint, New York. ... 
John Mayer and Andy 
Cohen reunited at Pastis. 


Hitched, Hatched, Hired 


Inside the industry’s celebrations and news 


HOT NEW 
RESTAURANT ir f ; 
Engagements ‘ Richard promoted to oversee Mazin’s Word Games | Erik Lomis, head of 
Rupert Murdoch got sanete Roku’s scripted con- on March 20. MGM distribution, 
engaged to former en tent in his place. died March 22 in 
San Francisco police Charlotte Santa Monica of an 
chaplainAnnLesley | 3°". Talent Resources unknown cause. He 
Smithon March17in | Reddick upped partner was 64. 
New York City. Matthew Kirschner to 
president and named Norman Steinberg, 
Weddings Bonnie Taylor partner who wrote for Blazing 
Café Basque Zoie Beckham, and chief communi- WeLRIGRe Saddles and My 
The Quick Pitch — manager of mar- cations and strategy Favorite Year, died 
sates Beate winning keting for Disney officer March 15. Riot Games’ Ryan March 15 in upstate 
chef Daniel Rose brought : 6 : 
Entertainment, Verniere was hired New York. He was 83. 


buzz and a 2019 Michelin 
star to Le Coucou — his 
stylish Parisian bistro at 
Manhattan’s 11 Howard 

— with con artist Anna 
Sorokin of Inventing Anna 
notoriety turning the SoHo 
boite into her informal 
headquarters. Now, his 
next venture has arrived in 
downtown Los Angeles to 
nimbly meld the foodways 
of the Spanish Basque 
region and the nearby 
southwestern coast of 
France via Californian 
ingredients. This means 
apricots stuffed with duck, 
house-made espelette but- 
ter paired with Clark Street 
bread and ttoro (a tradi- 
tional fish stew) featuring 
West Coast rockfish. You're 
likely going to order cava for 
the table, or else a spritz. 
1060 S. Broadway 

— GARY BAUM 


married Richard 
Castro on March 3 
in Tulum, Quintana 
Roo, Mexico. 


Births 

Gersh agent Mike 
Staudt and wife 
Betty welcomed 
Chloé Charlotte 
Staudt on Jan. 27 at 
Cedars-Sinai. 


Congrats 

Former Roku exec 
Colin Davis was 
named executive vp 
comedy development 
at Sony Pictures 
Television Studios, 
effective May 1. Brian 
Tannenbaum was 


Rob Kim was pro- 
moted to co-head 
of Buchwald’s 
West Coast office 
March 20. 


Ostroff 


Dawn Ostroff joined 
Paramount’s board of 
directors March 17. 


Jacqueline Lesko 
was promoted 

to president of pro- 
duction for Craig 


To submit, send email to hhh@thr.com 


as senior vp story 
for Anthony and Joe 
Russo’s AGBO on 
March 15. 


Rosemary Mercedes 
was named senior 
vp communications, 
global distribution 
for BBC Studios, 
effective April 1. 


Deaths 

Lance Reddick, who 
delivered command- 
ing performances 

in The Wire, Fringe, 
Bosch and the John 
Wick movies, died 
March 17 in Studio 
City of natural 
causes. He was 60. 


Peter Werner, a 
prolific TV direc- 
tor, died March 21 in 
Wilmington, North 
Carolina, of compli- 
cations from a torn 
aorta. He was 76. 


Ruben Igielko- 
Herrlich, a leading 
Hollywood marketer, 
died March7 in 
Beverly Hills of brain 
cancer. He was 62. 


Ric de Azevedo, a 
member of the King 
Family vocal group, 
died March 14 in 
Fruit Heights, Utah. 
He was 75. 
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The Mace DYenep Company 


Proudly Congratulates Our Nominees 
for the GLAAD Media Awards 


GOOD 
AMERICA 
ABC News 
OUTSTANDING TV JOURNALISM SEGMENT 

“The Struggle Of Coming Out In A Religious Family” 
OUTSTANDING LIVE TV JOURNALISM — SEGMENT OR SPECIAL 

“GMA Out Loud: A Live Proposal in Times Square” 
OUTSTANDING LIVE TV JOURNALISM — SEGMENT OR SPECIAL 

“Robin Roberts Interviews Zander Moricz on His Censored 
Graduation Speech” 


NEWSLIVE 
ABC News 
OUTSTANDING TV JOURNALISM — LONG-FORM 
“VIRAL: A World Without AIDS” 
OUTSTANDING LIVE TV JOURNALISM — SEGMENT OR SPECIAL 
“Out Loud: ABC News Celebrates Pride” 


LONE STAR 
20th Television 
OUTSTANDING DRAMA SERIES 


Abbott 


ABC/20th Television 
OUTSTANDING COMEDY SERIES 


owned , 
television stations 


ABC Owned Stations 
OUTSTANDING TV JOURNALISM — LONG-FORM 
“Our America: Who I’m Meant To Be” 


[Fx] AFID- NYC 


FX/20th Television 
OUTSTANDING LIMITED OR ANTHOLOGY SERIES 


Antoun 


Disney Channel/Disney Branded Television 
OUTSTANDING KIDS & FAMILY PROGRAMMING — ANIMATED 


“Disney 
Better 


NATE 


Than Ever 
Disney+/20th Century Studios/Walt Disney Studios 
OUTSTANDING KIDS & FAMILY PROGRAMMING — LIVE ACTION 


THE 
COME 
UP 
Freeform 
OUTSTANDING REALITY PROGRAM 


hulu 


USH 


Hulu Originals 
OUTSTANDING FILM — STREAMING OR TV 


dancing 


Disney+ 
OUTSTANDING REALITY PROGRAM — COMPETITION 


FsaREBUDS 
Disney Junior/Disney Branded Television 
OUTSTANDING CHILDREN’S PROGRAMMING 


FIRE 
ISLAND 


Searchlight Pictures 
OUTSTANDING FILM — STREAMING OR TV 


GOOD [ROVELE 


Freeform 
OUTSTANDING DRAMA SERIES 


GREY'S ANATOMY 


ABC/ABC Signature 
OUTSTANDING DRAMA SERIES 


wat Seog! 
THE MUSICAL( ye SERIES 


Disney+/Disney Branded Television 
OUTSTANDING KIDS & FAMILY PROGRAMMING — LIVE ACTION 


ABC7 NEWS BAY AREA 
ABC Owned Television Stations 
OUTSTANDING LIVE TV JOURNALISM - SEGMENT OR SPECIAL 
“Reggie Aqui Interviews Doctor and Mpox Patient 
on His Experience” 


JIMMY 


LIVE! 


ABC/ABC Signature 
OUTSTANDING VARIETY OR TALK SHOW EPISODE 
“Virtel It Like It ls: Gay Velma Drives GOP Mad” 


THE IGNORANT 
ANGELS 


Hulu Originals 
OUTSTANDING LIMITED OR ANTHOLOGY SERIES 


LIFE OUT LOUD 


with LZ Granderson 


ABC News 
OUTSTANDING PODCAST 


lias 


G38 § TED 


Pixar Animation Studios/Walt Disney Studios 
OUTSTANDING FILM — WIDE RELEASE 


hulu 


LOVE, VICTOR 


Hulu Originals/20th Television 
OUTSTANDING COMEDY SERIES 


MORMON 
NO 
MORE 


ABC News Studios 
OUTSTANDING DOCUMENTARY 


nightline 


OUTSTANDING TV JOURNALISM SEGMENT 
“The Show Must Go On — Pride Events Targeted” 


hulu 


ONLY MURDERS 
IN THE BUILDING 


Hulu Originals/20th Television 
OUTSTANDING COMEDY SERIES 


Dieasp 
@ T | 
[OUSE 


Disney Channel/Disney Branded Television 
OUTSTANDING KIDS & FAMILY PROGRAMMING — ANIMATED 


ais 


Disney+/Disney Branded Television 
OUTSTANDING KIDS & FAMILY PROGRAMMING — ANIMATED 


“Disney 


ravens 
home 


Disney Channel/Disney Branded Television 
OUTSTANDING KIDS & FAMILY PROGRAMMING — LIVE ACTION 


ROOKIE 
FEDS 


ABC/ABC Signature 
OUTSTANDING NEW TV SERIES 


4+ 2) U | oa 
NATION 


ABC News 
OUTSTANDING TV JOURNALISM — LONG-FORM 
“Soul of a Nation: PRIDE | To Be Seen” 


Sein 


Walt Ww Animation Studios 
OUTSTANDING FILM — WIDE RELEASE 


TAMRON 


es oH A LOL 
ABC News 
OUTSTANDING VARIETY OR TALK SHOW EPISODE 
“Here | Am” 


Qenok 


Tw Musical 


Disney+ 
OUTSTANDING KIDS & FAMILY PROGRAMMING — LIVE ACTION 


OUTSTANDING VARIETY OR TALK SHOW EPISODE 
“JoJo Siwa Celebrates Her Golden Birthday” 


hulu 


Weteome ta 


( HIPPEIDALBS, 


Hulu Originals/20th Television 
OUTSTANDING LIMITED OR ANTHOLOGY SERIES 


[Fx] 
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SHADOWS 


FX/FX Productions 
OUTSTANDING COMEDY SERIES 


WILLOW 


Disney+/Lucasfilm Ltd. 
OUTSTANDING NEW TV SERIES 


‘Dsnep 
Disney+/Disney Branded Television 
OUTSTANDING KIDS & FAMILY PROGRAMMING — LIVE ACTION 


@Disney 
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Creative Space 


Liz 
Tigelaar 


The Tiny Beautiful Things 
showrunner on the writers 
room that wouldn't have her, 
embracing actor notes and the 
real reason her Tonya Harding 
passion project imploded 
By Mikey O’Connell 


hen writer Liz Tigelaar 
isn’t on set, in her Fox 
lot bungalow office or 


at the Venice home she shares with 
her wife, their 7-year-old son and 
two French bulldogs, she occa- 
sionally relaxes (and, yes, works) 
from one of the tonier trailer 
parks on the planet: Malibu’s 
Paradise Cove. That’s where she’s 
shared a petite beach house with 
longtime friend and fellow TV 
producer Erica Messer (Criminal 
Minds) and her family for the past 
decade. “We joke that we remod- 
eled it with the efficiency of two 
showrunners,” says Tigelaar. “It 
was just ‘Yep! Yep! Yep!’ ... The 
quickest choices possible.” 

Since creating her first series, 
The CW's Life Unexpected, back 
in 2009, Connecticut native 
Tigelaar has become one of the 
most sought-after scribes in the 
adaptation business — shepherd- 
ing spins on Celeste Ng’s Little 
Fires Everywhere, Cheryl Strayed’s 
Tiny Beautiful Things (out April 7 
on Hulu), the upcoming Under 
the Bridge from the late Rebecca 
Godfrey and The Seven Husbands 
of Evelyn Hugo from Taylor 
Jenkins Reid. It’s a role that causes 
both elation and anxiety. “You 
risk letting the author down,” says 
Tigelaar on a recent rainy L.A. 
afternoon, “and that transcends 
career or even ego for me.” 


Tiny Beautiful Things is your latest 
series for Hulu, which, as far as 

its ownership, has become a hot 
potato. What’s the vibe there now? 
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Hulu’s been my home for so long. 
When I first got there, it was 

like a red cup party in college. 
Everyone was just kind of boozy 
and enthusiastic, like, “Let’s do 
this! Television!” It’s definitely 
changed, but I want to keep work- 
ing there for along time. I’m sure 
there’s a lot of uneasiness, but 
there’s a lot of uneasiness across 
the whole industry. 


You created and ran your first 
show, Life Unexpected, pretty 
early in your career, and then you 
had a long run as a journeywoman 
writer. Was there a part of you that 
felt like, “Where’s my show?” 


No, I felt like I had by some great 
miracle gotten a show. (Laughs.) 
But after [Life Unexpected] ended, 
someone wanted me to do a proj- 
ect at ABC and they said, “Well, 
this could be your slam dunk! 
You'll have another series on the 
air within six months.” Well, who 
says that’s my goal? It was some- 
thing I didn’t really want — it’s 
that weird mentality of, “Now the 
goal is just to get something else 
on the air as quickly as possible.” 


You’ve since had several of your 
own shows. Could you go back? 
And be on staff? Yes. I tried to 
get on Fleishman Is in Trouble 


Photographed by Yasara Gunawardena 
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Liz Tigelaar was photographed March 8 at the 
Malibu weekend home her family shares with 
Criminal Minds producer Erica Messer’s. 


so bad. I was like, “I’m avail- 
able. Hire me! I’ve got an overall 
with ABC Signature. Anything 
you need, I’m here!” Everyone 
was like ... “Thank you. We’re 
good.” (Laughs.) There are shows 
I would die to get on, sol could 
totally see going back on staff. 
But I think I’m much more 
annoying in that capacity. When 
you're on staff, you have all these 
ideas and you want someone else 
to love them and run with them. 
When you're running a show, 
you're constantly generating 


ideas, but you also get to be 
receptive to everyone else. That’s 
probably a better spot for me 
because I get real passionate. 


Who do you consider a mentor? 
One was [My So-Called Life cre- 
ator] Winnie Holzman. I worked 
as her assistant, and just being in 
her orbit was so informative. My 
most practical, hands-on men- 
tor was Josh Reims. He was the 
one who pulled me aside in my 
youngest days in a writers room 
and said, “Hey, if you pitch some- 
thing three times and nobody’s 
responded, stop pitching it.” But 
in the most loving, caring way. 


Decor in the beach house includes (from left) a dining table depicting the Eastern Seaboard (where 
the home’s inhabitants grew up); handmade art from Tigelaar and wife Alison Rou’s son, Wilder; and 
a candle by Rou’s Cara Cara Los Angeles, a sustainable dried flower and gifting brand. 


A lot of your recent work has 
included your actors as fellow 
executive producers. How does 
that impact the job? 

On Little Fires Everywhere 

in particular, I did not feel 

like the episodes were done 
until after the table read with 
[Reese Witherspoon and Kerry 
Washington]. Before that show, 

I was taught to almost be fearful 
of actor notes. Sometimes, when 
you're on someone else’s show and 
you've done, like, 8,000 network 
notes before you get to set, you 
don’t want to explain why some- 
thing works. Youre like, “I don’t 
even fucking know anymore!” 


What changed? 

I realized you're not running the 
gauntlet. Notes used to feel like 
an obstacle course: the studio, the 
network, the actors, all mile- 
stones. Kerry and Reese were so 
supportive, I never felt like they 
were something to get through. 


You’ve worked with Hello Sunshine 
a lot. What’s a Reese note like? 

I wanted to tweak the end of 
Little Fires Everywhere [from the 
book] so that there would be some 
surprise, and I remember her say- 
ing, “Who would be the craziest 
person to burn this house down?” 
And I was like, “Elena. If [your 
character] burns her own house 
down, that’s the most insane 
thing.” And Reese was like, “I’m 
sorry, but what grown woman 
burns her house down to makea 
point?” That was a great note. You 
get caught up with your own bad 
ideas and then you need someone 
to bring you back down. 


Prior to Little Fires, you were in 
an early iteration of The Morning 


Show writers room. Why did 

you leave? 

I was so obsessed with that book 
[Brian Stelter’s Top of the Morning]. 
I even interviewed when I had 
pink eye or a swollen jaw or some- 
thing because I wanted to be on 
that show so badly. But to get on 
Morning Show, I had a general with 
Hello Sunshine and hit it off with 
[president] Lauren Neustadter. 
That was how Little Fires really 
came about. So, I always knew 

I was going to do Morning Show 
for eight months until I started 
on Little Fires. What I didn’t 
expect was that in eight months 
we wouldn’t have finished the 
season. I think we went through 
three different incarnations 

of rooms and by the time eight 
months had hit, maybe we were 
breaking episode three? 


Judy Blume’s Are You There God? 
It’s Me, Margaret has finally gotten 
an adaptation 53 years later. As 
someone who developed another 
of her books, Summer Sisters, 
why do you think so little has been 
translated to film and TV? 

People diminish the importance 
of stories about young women. 
They just put them into a cat- 
egory. Summer Sisters got passed 


on because it was considered too 
YA and Hulu wasn’t doing YA 

at that time. But you wouldn’t 
say Normal People is a YA story, 
even though it’s people in high 
school and college and just a little 
beyond. But I think everyone is 
giving those stories another look 
now because they realize how 
weighty and important those 
experiences are. It’s who we all 
were once, and those versions of 
us still inform how we operate in 
the world. 


Was Summer Sisters the most dif- 
ficult no you’ve gotten? 

Well, there’s another. Amy 
Talkington and I are both 
obsessed with Tonya Harding, 
and we wrote a six-episode 
limited series with her as our 
feminist hero. She’d been working 
on it as a feature around the time 
that I, Tonya got set up — so UTA 
suggested pivoting to a series. It 
was called Ice Queens. Amy, Rosa 
Handelman and I went nuts on 
Tonya Harding and the 1990s 

for six months straight. We were 
so close to shooting it that I was 
looking into Vancouver pre- 
schools for my kid. 


What went wrong? 

It was at A&E, but Netflix had 
come on for international — and 
it fell apart because of legal stuff. 
Like, “If Nancy Kerrigan sues in 
Uzbekistan, who’s responsible?” 
If we got sued in another country, 
no one could settle on whether it’d 
be the studio or Netflix who'd pay. 
It’s probably my biggest heart- 
break to this day. We had all of 
the scripts. One episode opened 
with a Connie Chung and Maury 
Povich sex scene. It was awesome. 


Interview edited for length 
and clarity. 


Shazam! actress Marta Milans’ mother, Maria, who spent time in Paradise Cove during the 
pandemic, fashioned small animal sculptures out of objects Tigelaar’s son found on the beach. 
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PRESIDENT & CEO, 
SHOWTIME / MTV 
ENTERTAINMENT STUDIOS 
& PARAMOUNT MEDIA 
NETWORKS 


TABLE FOR TWO | LACEY ROSE 


‘People Not Thinking It’s Going 
to Work Is the Motivation’ 


The fast-rising head of Paramount Media Networks — and now Showtime — explains 
how the doubters fuel him, the logic behind his franchise strategy and why he leaves 
the script reading to his deputies: ‘I often get confused for a creative’ 


added Showtime to his portfolio, and he 

knows what a healthy swath of Hollywood 
has said. He’s read the network eulogies and 
seen the variations on “RIP Showtime” tweets. 
He’s even sat with folks who have bemoaned his 
stated plan to lean into franchises, be it more 
Billions or Dexter. And it would all probably irk 
him more if it weren’t exactly what he needed. 

“People not thinking it’s going to work is the 

motivation. Like, great, perfect,” he says as he 
dives into a rotisserie chicken salad. 


| t’s been six months since Chris McCarthy 


It’s arainy March afternoon, and The 
Terrace at The Maybourne Beverly Hills, 
which McCarthy has selected for lunch (and 
lodging), lacks its usual bustle yet still has 
a smattering of soggy stars like Halle Berry, 
Jerrod Carmichael and Justin Bieber. The 
executive, who floats through anonymously, 
has been here in Los Angeles every other week 
since he inherited Showtime, which shares 
space in his vast portfolio with Comedy 
Central, MTV, VH1 and Paramount Network. 
Home is and will continue to be New York, 


however, where McCarthy, now in his mid- 
40s, lives with his 150-pound rescue dog, 
Pumpkin. 

The truth is, McCarthy has been ascendant 
at what is now Paramount Global for close 
to 20 years, but the heavies in Hollywood 
have only recently started to pay attention. 
Of course, his achievements were primar- 
ily in nonscripted until late 2019, when he 
was handed the keys to Paramount Network 
and its then-pricey new Western Yellowstone, 
which McCarthy spun into one of the most 
successful franchises in television. Those 
who have worked with him as he climbed 
the cable ladder, from Logo to MTV, play up 
his deft handling of data and his ability to 
maximize resources and ratings, a skill set 
that appeals to MBA turned CEO Bob Bakish. 
What McCarthy is not is a creative, and to the 
apparent bafflement of Hollywood, he’s not 
pretending to be. 

“I think I often get confused for a creative, 
and I like to say, ‘’m a creative businessper- 
son, I’ma creative strategist, ” McCarthy tells 
me, noting that he isn’t the guy poring over 
scripts at night. In fact, he doesn’t read scripts 
at all. He says he leaves that to his team of cre- 
ative executives, led by Nina L. Diaz and Keith 
Cox, whom he references often and is quick to 
praise. “I’m more at the concept level. It’s like, 
‘If I can see the title, the star and the key art, 
you re going to break through the clutter.’ ” 
(If youre looking for tea leaves, his personal 
viewing tastes tend toward The White Lotus, 
the Paramount-owned LGBTO comedy 
Uncoupled and anything that MSNBC’s Rachel 
Maddow does.) 

As he laid out for the rep community during 
a recent round of agency visits, McCarthy’s 
Showtime, which will be rebranded 
Paramount+ With Showtime until someone 
comes up with a better name, will focus on 
three distinct lanes. The first, he explains, 
is about “diverse cultures,” which has been a 
part of Showtime’s DNA dating back to Soul 
Food and Queer as Folk. “And even to this day, 
some of our biggest shows are in that lane,” 
he says, citing The L Word and The Chi, though 
he argues that there are not nearly enough 
of them to retain subscribers. In fact, he’s 
certain The Chi could be four to five times 
bigger than it currently is if Showtime had 
more to offer its audience. “So instead of 
being just one show a year, I want to have six 
shows a year,” says McCarthy, noting that he 
doesn’t mean Chi prequels or sequels, though 
he also doesn’t rule those out. When it comes 
to LGBTQ fare, he’s already saved Uncoupled, 
which was canceled after one season at 
Netflix. McCarthy says the show, from Emily in 
Paris creator Darren Star, will become “a little 
edgier, a little more mature” on his air. 

The second lane will feature the kind 
of antiheroes that the Bob Greenblatt era 
at Showtime introduced with shows like 
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THE HOLLYWOOD REPORTER 


28 


MARCH 29, 2023 


GUNGRATULAIIONS 
TU UUR OL YL Ts 
ENRIQUE MELENDEZ 

ROB & MARIEL 
WAYMAN & MICAH 
WENDI & NICOLE 


KORVARD 
@forwardartists 


Nurse Jackie and Weeds. That’s where current 
series like Yellowjackets, for which there are 
spinoff ideas already brewing, and a planned 
Dexter origin story fall. And the third lane, 
which he credits predecessor David Nevins for 
carving out with Homeland and Ray Donovan 
and he’s eager to reignite, is all about “pow- 
erful, high-stakes worlds,” be they the CIA, 
Wall Street or Hollywood. The Department, an 
espionage series helmed by George Clooney, 
fits here, along with what will likely be two 
Billions spinoffs and, though he’s yet to hear 
any pitches, a Ray Donovan update. 

As McCarthy tells it, his plan, which came 
after a series of swift, ugly cancellations, is a 
way to provide clarity and a “way higher hit 
ratio,” which sounds like a bold declaration 
until you consider Showtime launched 23 new 
series over the past five years, and only two, 
Your Honor and Yellowjackets, have proved to be 
big, durable successes. “And that doesn’t mean 
anybody did anything wrong or they weren't 
great projects,” he adds, no doubt sensitive 
to the fact that he now oversees some of the 
folks responsible for whiffs like American Rust 
and The First Lady. (Though more than 100 
Showtime employees, including CEO Jana 
Winograde, left or were pushed out amid the 
recent reorganization, veteran programming 
chief Gary Levine has, to McCarthy’s surprise 
and delight, decided to stick around as a cre- 
ative adviser.) 

There are plenty in town who remain 
skeptical, however, as illustrated by the 
snarky queries that a cadre of top TV agents 
offers ahead of my lunch. “Please ask Chris 
if he really thinks the world needs a Billions 
franchise,” said one. Added another, “Ask him 
how he plans to create room for new original 
ideas and series if the focus is on all these 
franchises.” McCarthy’s heard it all before, 
and while he argues there is room for “fresh, 
revelatory takes” — in fact, he says he’s hear- 
ing original pitches for potential espionage 
series the following day — he takes issue 
with what he calls the misconception around 
franchises, as though somehow they’re easier 
to execute. “What we’re applying is a movie 
model in premium television, and I think, like 
many things, when it’s new or it’s confusing to 
people, it’s easy to judge,” he says. “I also think 
people are just biased toward our company a 
little. It’s like, no one’s judging Star Wars or 
Game of Thrones.” 


hat becomes apparent as we make 
our way through lunch is that 
McCarthy lacks the slickness, the 


Hollywood “friends” and the privileged air that 
one comes to expect from high-ranking enter- 
tainment folk. Instead, the understated man 
sipping chamomile tea across the table grew up 
in Philadelphia’s blue-collar outskirts with par- 
ents who pulled down two jobs apiece: his dad 
at a chemical plant and as a janitor, his mom at 
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McCarthy Cleft) with hitmaker Taylor Sheridan, who’s flanked 
by his 71923 stars Helen Mirren and Harrison Ford. 


both the steel mill and the mall. By 14, young 
McCarthy, depressed, gay and deeply closeted, 
landed a job of his own at Chick-fil-A; by 16, 
he was upped to manager, putting in 40-hour 
weeks. There was a time, he says, when he fig- 
ured that’s what he’d do with his life. 

McCarthy ultimately decided he needed to 
“just get out,” so he enrolled at nearby Drexel 
University and came dangerously close to 
failing out during his first semester. “It was 
like they were speaking Greek,” he says now. 
So, he put himself in remedial courses and 
took a teaching class to learn 
how he best learned, which, 
it turns out, was through 
doing, not reading. He went 
back, registered for a series 
of industrial engineering 
classes and graduated second 
in his class. A few years later, 
McCarthy was getting his MBA 
from Wharton. By the time 
he graduated, in 2003, reality 
television was taking off and 
McCarthy was an obsessive consumer. It had 
been shows like The Real World, after all, that 
gave him his first glimpse of what life could 
be if he were out and proud. 

Through a friend of a friend, McCarthy got 
introduced to Jeff Probst, then a few years 
into hosting Survivor, and together he and 
Probst came up with a few concepts to pitch. 
Their first, a competition show called Super 
Band — “a terrible idea where we'd [form 
bands composed of] celebrities from previous 
music acts,” he says — sold to VH1 and went 
nowhere; their second, Gone Country, about 
other music stars transitioning to country, 
ran four seasons on CMT. Through the pitch 
process, McCarthy met executives at what was 
then Viacom and landed a freelance gig, which 
he parlayed into a permanent position. 

Over the next two decades, McCarthy man- 
aged to successfully navigate his way up at a 
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| company in varying stages of upheaval. That 


means he’s often overseen layoffs, slashed 
budgets and unceremoniously canceled 
shows, none of which made him any new 
friends. “But I grew up a child of an alcoholic, 
so it’s like, the more chaotic it is, the more 
almost comforting it is for me,” he offers, 
acknowledging through laughter: “My thera- 
pist would probably say differently, but ina 
weird way, I’m amazing in chaos. It’s like I 
thrive in it.” As someone who’s long been open 
about his mental health struggles, he’s also 
used his perch to insist the programming 

on his platforms reflect mental health more 
responsibly, be it by cutting out damaging 
language or showcasing subjects getting help. 

More recently, McCarthy has been busy 
managing some of television’s highest-profile 
franchises, including Yellowstone, which 
birthed spinoffs like 1883 and 1923 and may 
now lose its star Kevin Costner over a conten- 
tious scheduling saga. McCarthy doesn’t have 
any updates to share, except to say that the 
show, which is currently the most-watched 
across cable and broadcast, “wouldn't be what 
it is today without Kevin and we hope that 
that stays for a long time to come.” And 
also that Matthew McConaughey is lined up 
to star in a Yellowstone extension, which 
will move forward regardless of whether 
Costner returns to the original. In fact, it’s 
one of more than 10 projects that McCarthy 
has with creator Taylor Sheridan, whom he 
lavishly praises for, among 
other things, his ability to 
deliver high-quality, mass- 
appeal programming as others 
in Hollywood are focused only 
on the coasts. 

Reimagining The Daily Show 
was supposed to be the bigger 
headache, or at least that’s 
what McCarthy likely imagined 
last fall when host Trevor Noah 
abruptly announced he’d be 
departing at year’s end. Instead, McCarthy, 
who says he’s consulted Jon Stewart and 
his agent James “Babydoll” Dixon, has been 
stunned by both the linear tune-in, up 13 per- 
cent year-over-year, and the social excitement 
around the rotation of guest hosts, who have 
included Kal Penn, Chelsea Handler, Hasan 
Minhgaj, Sarah Silverman and Leslie Jones. “It’s 
killing it,” he says, noting that on many weeks 
the social media footprint has been “10 times 
bigger” than the show has seen in years. And 
while he intends to wait until late spring to 
name a new host, for which he’ll rely heavily 
on the input of showrunner Jen Flanz, he has 
his own running shortlist, which features 
three guest hosts. Without naming names, 
he says, excitedly, “Two people came in and 
exceeded my expectations, but I had high 
expectations, and then somebody else just 
blew me away.” 
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CONGRATULATIONS 
TO OUR STYLISTS FOR 
THEIR EXCEPTIONAL 
WORK THIS YEAR 


Alexandra Mandelkorn 

Chloe Takayanagi (Rising Stylist) 
Elizabeth Stewart 

Emma Jade Morrison (Rising Stylist) 
Ilaria Urbinati 

Jennifer Austin 

Jordan Johnson Chung 

Karla Welch 

Kate Young 

Rebecca Corbin-Murray 
Samantha McMillen 

Sandra Amador 

Sophie Lopez 

Warren Alfie Baker 


AND CHEERS TO OUR 
ENTIRE TEAM OF ARTISTS 
FOR THEIR DEDICATION 
AND ROLE IN MAKING THIS 
A STANDOUT YEAR! 
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Travel 


Where the Welcome Is 
Warm (If You Are, Too) 


As some spots (like Hawaii) push back against overtourism, these 
Asian and Pacific island destinations remain go-tos for stunning 
seascapes and convivial hospitality By Kathryn Romeyn 


f The White Lotus has taught 
I the world anything, it’s that 

visitors are not always uni- 
versally beloved by locals — and 
sometimes for good reason. Take, 
for instance, Hawaii, where there’s 
an uproar from many residents 
who feel the islands have become 
overburdened with tourism and 
where the government is consid- 
ering instituting a $50 annual fee 
to access its beaches. Still, some 
island groups, like the following 
spots, remain renowned as places 
where where travelers have kept a 
light footprint and people go out 
of their way to make appreciative 
guests feel welcome. 


After he visited the 4-year-old 
Joali Maldives resort (from $2,040 
a night) — which features over- 
water villas, a floating Japanese 
restaurant and a coral restoration 
program — Stanley Tucci wrote 
for London’s The Times: “As the 
seaplane descended over the topaz 
water, we were so affected by the 
utter beauty and serenity of the 
place that the long-haul weariness 
seemed to filter away.” 


The spa overlooks a garden area at 
Hoshinoya Taketomi in Okinawa, Japan. 


In the Maldives — located in 
the Indian Ocean, 600 miles 
southwest of Sri Lanka, and 
encompassing 26 atolls of coral 
sand and luminous aquama- 
rine — it’s not uncommon to 
be greeted upon arrival by staff 
holding their right hands over 
their hearts. It’s also where 
most accommodations come 
with a personal butler or, in the 
case of Joali Maldives, a jadugar, 
aka “magician.” 

Opened in 2021, sister prop- 
erty Joali Being (from $2,142) is a 
wellness-focused island retreat 
located 15 minutes away by boat 
on Bodufushi Island. It’s an idyllic 
haven for transformative resets 
via high-tech tools but also watsu 
water massage in a serene pool, 
Turkish hammam treatment, 
immersive sound healing and 
nourishing cuisine. 

For her 40th birthday last year, 
actress Katie Lowes (Inventing 
Anna) visited Anantara Dhigu 
Maldives Resort (from $750) 
with her entire family, taking 
cooking classes, going surfing 
and getting overwater massages. 
“There’s the feeling that it takes a 
village to raise a child,” she tells 
THR. “The staff were all coming 
up to my kids at the breakfast 
table, they were totally taken 
care of.” 

Additional resorts beloved by 
Hollywood include the intimate 
Anantara Kihavah Maldives 
Villas (from $1,600, includ- 
ing two meals), where John 
Legend and Chrissy Teigen got 
engaged and which boasts a 
subaquatic restaurant and over- 
water observatory; Amilla Fushi 
Maldives (from $1,045), where 
the Beckhams rang in the new 


1Le Taha’a Island Resort & Spa, on a small private motu directly across from the island of 
Taha’a in French Polynesia. 2 A Grand Beach Pool villa at Joali Being in the Maldives. 3 A private 
dining venue at Joali Maldives takes its design inspiration from a manta ray. 


year a few years ago in an eight- 
bedroom villa; and Soneva Fushi 
(from $1,440), where Sophie 
Turner and Joe Jonas honey- 
mooned in a beachfront villa and 
which recently debuted overwater 
villas featuring retractable roofs 
for stargazing from bed. 

As Lowes says, “The Maldives 
really is its own distinct, special 
thing, and only people who I 
know who have been there get it. 
Once you've seen it, these little 
tiny white islands of coral that 
are barely above the ocean and 
have these incredible resorts on 
them, it’s hard to compare [to 
anywhere else]. It feels so rare.” 


Fiji 

In this nation of 333 islands, 

one can’t go anywhere without 
hearing “Bula!” which means life 
and is a heartfelt, enthusiastic 
greeting that makes “hi” seem 
almost rude. 


In May, Jaclyn Sienna India, 
CEO of ultra-luxury travel con- 
cierge Sienna Charles, scouted 
Fiji for a major actor client and 
found Navotua, a village where 
she (and later the actor and her 
family) stayed and experienced 
kava ceremonies, traditional 
welcoming rituals. The client 
“wanted to really understand 
the culture,” says Sienna India. 
“They lived with these local 
tribes for four days in huts on 
the beach, wearing grass skirts 
and walking around barefoot.” 
Of the $75 a night home-stay, 
she adds, “It wasn’t luxury, but 
you couldn’t have paid more 
for amore remote, incredible, 
once-in-a-lifetime experience.” 

Afterward, her client flew via 
helicopter to the private island 
Wakaya Club & Spa, where they 
rented the whole island ($2,500 to 
$11,000 a night and $330,750 for 
a week buyout). “It was a high-low 
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kind of thing that was exactly 
what they were looking for in 
terms of immersion,” says Sienna 
India. Wakaya’s property features 
10 waterfront cottages and one 
immense residence, plus farm-to- 
table fare with produce from two 
organic farms. 

The intimate Al Gore- 
frequented eco-resort Turtle 
Island (from $2,800 a night with 
a five-night minimum) took the 
pandemic as an opportunity to 
further regenerate the 500-acre 
private island into a self-sus- 
taining ecosystem that raises 
and grows its own food, all in an 
effort to benefit the local people, 
the environment and the Fijian 
heritage. Dinners are communal, 
and the resort boasts a 70 percent 
guest return rate. 

Now owned by Canyon Equity, 
the environmentally respon- 
sible, all-inclusive Jean-Michel 
Cousteau Resort (from $925) on 
Vanua Levu island was opened by 
film producer and ocean explorer 
Jean-Michel Cousteau in 1995. 
“Fijians are great protectors of 
their land and embrace their 
cultural heritage,” says Cousteau, 
adding that “Fijians are happy 
and healthy, and when I’m in Fiji, 
Iam also.” 


Okinawa 


In the East China Sea, in the south 


of Japan, the Okinawa prefecture 


encompasses 160 islands witha 
surprisingly tropical climate. 

Cobra Kai star Ralph Macchio 
filmed scenes for season three on 
the lush main island of Okinawa 
— the birthplace of karate and 
the site of one of World War II’s 
bloodiest battles — over a few 
days. He was struck by “the per- 
fectly clear air and calm breeze 
when taking in the breathtaking 
panoramic views of the moun- 
tains and gorgeous coastlines.” 
During his short trip, “what 
remained consistent was the wel- 
coming embrace from the people 
of the island.” Macchio stayed at 
Ryukyu Onsen Senagajima Hotel 
(from $150), known for its popu- 
lar traditional hot spring bath, 
called onsen. He says visiting the 
“Land of Miyagi’ was almost a 
spiritual one for me.” 

In 2020, Hoshinoya Okinawa 
(from $1,005) opened in Yomitan 
village with ocean panoramas 
and technicolor coral reefs out 
front. The 100 low-profile rooms 
and villas have indoor patios 
and acontemporary design that 
references hyperlocal cultural 
heritage, such as traditional 
Okinawa dye. 

At 4-year-old Halekulani 
Okinawa (from $559), the most 
secluded accommodations are 
five sanctuary-like clifftop villas 
(from $2,374) with heated pools 
and natural hot spring baths. 


The locally sourced restaurant, 
Shiroux, is led by two-Michelin- 
star chef Hiroyasu Kawate. 
Taketomi is a charmingly low- 
key island of just three villages 
(reached by ferry from Ishigaki 
Island) with a beach of star- 
shaped coral sand, water buffalo 
cart tours and live music featur- 
ing a local banjo-like instrument 
called sanshin. And the isle’s 
Hoshinoya Taketomi (from $827) 
is a 48-villa upscale resort where 
a vibrant 94-year-old resident 
teaches guests mat weaving, one 
of several tizawa practices, aka 
handicraft in the local dialect. 


French Polynesia, including Tahiti 
When it comes to the postcard- 
perfect destination of French 
Polynesia, Sienna India recom- 
mends going “to the smaller 
islands, like Taha’a, where 
[Tahitian] vanilla is from.” 

Mila Kunis and Ashton Kutcher 
have done just that, staying at 
Le Taha’a Island Resort & Spa 
(from $895). Guests of the over- 
water suites and beach villas can 
swim with sharks, take helicopter 
or yacht trips and drift snorkel 
through a crystalline coral garden 
channel with rainbows of tropi- 
cal fish. The resort has recently 
implemented a sustainability 
agenda that dramatically reduces 
plastic waste. 

Island hopping is a popular 
pursuit amid French Polynesia’s 
118 atolls and islands. The first 
time she visited the islands, 
Chelsea Handler (who stars in the 
new Netflix special Revolution) 
chartered a yacht — “which ’m 
sure is very relatable,” she jokes. 
Together with nine friends, she 
went on a scuba diving trip to 
Rangiroa, Fakarava, Nuku Hiva 


and Tetiaroa, diving twice a day 
at different islands, often with 
white and blacktip reef sharks. 
“They would take us to cool 
places, like one where 4 o'clock is 
like rush hour and all the sharks 
pass,” she recalls. “The same 
thing for dolphins, where they 
all swam through this channel at 
a certain time of day. It was one 
adventure after another.” 

Handler later returned to 
French Polynesia to see the World 
Surf League contest on the main 
island of Tahiti, afterward spend- 
ing time at the Four Seasons 
Resort Bora Bora. “That was prob- 
ably the best vacation of my life,” 
she tells THR. “It was the most 
magical place I’ve ever been,” full 
of “ridiculous” service and “easy 
breezy” experiences. 

Among the most luxuri- 
ous accommodations at the 
Four Seasons Bora Bora is the 
three-bedroom Beachfront Villa 
Estate (from $15,945), where 
guests have included Jimmy 
Kimmel, Jennifer Aniston and 
Jason Bateman. At the nearby 
St. Regis Bora Bora Resort (from 
$931), Nicole Kidman and Keith 
Urban reportedly stayed at the 
13,000-square-foot Royal Estate 
Villa ($18,000 per night). 

Handler says the water around 
Bora Bora has “seven different 
colors going from light, light 
aquamarine to this deep, deep 
turquoise and then to navy blue. 
My girlfriend and I went snorkel- 
ing, albeit we were on edibles, but 
we didn’t come up for air for two 
and a half hours because it’s so 
beautiful.” She’s already plotting 
an occasion to return: “All I could 
think was, ‘I need everyone I love 
to be at this place and see this 
place and experience it.’” 


Hobie Cat sailing, marine reserve snorkeling excursions and a tennis pro. 
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The Secret L.A. Warehouse Where 
Stars Stow Clothing Collections 


Chloé Sevigny and other celebs look to The Wardrobe, which has opened its first West Coast location, 
to archive dresses worn to the Oscars, in films and more: ‘I was not storing things properly’ By Degen Pener 


nside a warehouse in an 
I undisclosed location in Los 

Angeles’ South Bay, a ship- 
ment of clothes belonging to Chloé 
Sevigny recently arrived. They are 
being photographed, cataloged 
with barcodes and properly boxed 
and hung by The Wardrobe, a New 
York storage and preservation 
company that recently opened its 
first archive in the L.A. area. 

“Td just been holding onto 
everything for so long now and 
not storing things properly, from 
my first communion dress to my 
Oscar dress [a YSL in 2000 for 
Boys Don’t Cry] and my Golden 
Globes dresses,” says Sevigny. “I 
have almost everything.” 

Sevigny connected with The 
Wardrobe founder Julie Ann 
Clauss over Instagram. The 


Clyde Staffing founder 
Meghan Grimm. 


two met up at the 
actress’ storage 
unit in Connecticut 
and began sorting 
through her trove of 
clothes. The items 
include spring 1996 Miu Miu 
designs (“I was in one of their 
first campaigns, and they gave me 
the entire collection,” she says); 
a blue T-shirt from her breakout 
role in 1995’s Kids; and Alexander 
McQueen and Proenza Schouler 
dresses worn to the Met Gala. 
Some of Sevigny’s things had 
been destroyed by moths over the 
years, including a box of Alaia 
pieces; now everything that’s 
in the hands of The Wardrobe 
is stored in a temperature- 
controlled environment with an 
optimum humidity of 50 percent. 


Clauss 


way for other people to work in entertainment 
jobs, create community [and] normalize being a 
career assistant.” 

Since quietly launching in 2020, Clyde’s 
clients have included Anne Hathaway, Dakota 
Johnson and Brian Tyree Henry, who tells 
THR, “Meghan does her job with so much care 
and finesse that you can absolutely trust that 
anyone she sends your way will do the same.” 

Grimm leans on her years of experience and 


“You don’t want things too dry — 
then they crack,” says Clauss, who 
has a master’s in the history of 
fashion and textiles from FIT and 
worked for Tom Ford before start- 
ing her company in 2011. 

As she walks around the 
warehouse, Clauss points out a 
newly accessioned garment that 
had previously not been properly 
stored. “You can see it’s not very 
happy — the shoulder line will be 
destroyed,” she says of a dress on 
a hanger that will be transferred 
to a box and laid flat. 

Clauss — whose clients 
include another Oscar nominee, 
a multi-Grammy winner and 
designers like Ford — offers a 
quick peek inside an enormous 
room that houses an archive for 
an unnamed star. “It’s everything 


Style 


Fashion & Lifestyle 


1 Sevigny bought this jacket from actress Linda 
Manz, who wore it in 1980’s Out of the Blue. 

2 A Zandra Rhodes dress worn by Sevigny to 
the Tribeca Film Festival in 2002. 3 A dress 
being photographed as part of The Wardrobe’s 
accessioning process. 4 Bunny ears from the 
1997 film Gummo, which starred Sevigny. 
that gets worn on tour, every 
performance, every red carpet 
appearance and things that are 
publicly seen on Instagram,” 
notes Clauss, adding that all of 
her clients can access digital 
records of their collections. Prices 
start at $350 a month. 

The work of archiving col- 
lections also includes properly 
identifying where and when 
clothing was worn. Says Sevigny, 
who next stars as socialite C.Z. 
Guest (“my first glamorous part 
ina really long time”) in the sec- 
ond installment of Ryan Murphy’s 
Feud: “We’ve managed to find 
pictures of me in the garments 
to help commodify them in the 
future if we want to [sell] some- 
thing for charity or [keep things] 
for my son. It’s just good to know 
it’s taken care of.” 


Chloé 
Sevigny wore 
Valentino in 
2010 when * 
she wona 
Golden Globe 
for Big Love. 


Jennifer Lawrence's Right Hand Starts Celeb Assistant Staffing Company 


M eghan Grimm, Jennifer Lawrence's 
personal assistant, is now helping other 
stars find just the right match. The seasoned 
assistant (who also has worked for Madonna) 
is the founder and CEO of Clyde Staffing 
(clydestaffing.com), a first-of-its-kind staffing 
agency dedicated to training and matching pro- 
spective assistants with top talent. Grimm says 
she started the company as a way to connect 
“good people with good people” and “pave the 


her hefty list of connections to vet and offer 

guidance for new and veteran assistants alike. 

After rounds of interviews, prospective assis- 

tants are matched with clients based on factors 

like personality, trustworthiness and discretion. 
Assistants in the Clyde network also have 

a group Slack where they can reach out for 

tips on things like nabbing Nobu reservations, 

accompanying A-listers on press tours or find- 

ing the best florists. — y. CLARA CHAN 
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SET, JACKET, DRESS, EARS, CLAUSS: COURTESY OF THE WARDROBE. SEVIGNY: JASON MERRITT/GETTY IMAGES. GRIMM: CHARLOTTE HASS. 


Multiverse. Multi-Oscars°. 
Made in Premiere Pro. 


Congratulations to Academy Award? Best Film Editing winner Paul Rogers 
and the cast and crew of Everything Everywhere All at Once on their seven Oscars. 


© 2023 Adobe. All rights reserved. Adobe, Adobe (stylized), and Adobe Premiere are either registered trademarks or trademarks of Adobe in the United States and/or other countries. 
"ACADEMY AWARD” and “OSCARS” are the registered trademarks and service marks of the Academy of Motion Picture Arts and Sciences. 


This past year, drama 1 on and off the red carpet, where 
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bowed out and reigning f mn icons from Angela Bassett to 
Anne Hathaway, toget. her ’ , 

and Sadie Sink, took con " 
help from the tastemakers 
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SYDNEY SWEENEY 
wast MOLLY DICKSON 


“| remember one of my first fittings with 
Sydney five years ago, she was choosing 
very different styles for each event. | said, 
‘You have to pick a lane,’ and she said, ‘I play 
different roles for my job. | don’t want to 
pick a lane, and that stuck with me,” says 


Dickson. Notes Sweeney (center), “At the end 
of the day, we are really lucky we get to play 
dress-up together.” On what Dickson has 
taught her, Sink (bottom) says, “That | should 
avoid wearing a bag on the red carpet.” Adds 
Dickson, “Sadie is the epitome of a cool girl.” 


On Sink: Chanel. 
On Sweeney: Miu Miu, Jimmy Choo shoes. 


Photographed by 


YOTAM SHWARTZ 


Inset, from left: Sink, Sweeney and Dickson 
take a moment during their THR Stylists 
shoot Feb. 19 at The Ritz-Carlton in Berlin. 
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ANGELA BASSETT 
wast JENNIFER AUSTIN 


“This has been an extraordinary and history-making time in Angela’s 
life and career,” says Austin (right) of Bassett’s awards run, in which 
she was Oscar-nominated for her performance in Black Panther: 
Wakanda Forever. Adds Bassett: “Our relationship is based on trust, 
which is very important to me. The time, attention and care that 
Jennifer has dedicated to creating my looks and overall image for the 
world to see has been unmatched.” 


On Bassett: Georges Chakra dress, Gismondi jewelry. 
On Austin: Tom Ford suit, Jimmy Choo shoes, her own accessories. 


Photographed by 


OBIDI NZERIBE 


Inset: Bassett and Austin positioned the star’s gown ruffles at their 
shoot Feb. 13 at the Mandarin Oriental Residences in Beverly Hills. 
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epeat, three-peat ... The verbiage summing up what’s 
he red carpet in the past year happens to center on 

bld, or at least previously worn. Sustainability and vin- 
tage were at the forefront of Hollywood fashion throughout 
awards season. THR’s Stylist of the Year Elizabeth Stewart 
yorked with Tar best actress nominee Cate Blanchett to create 
a red carpet campaign with the smallest environmental foot- 
print possible. “The theme is Cate’s closet and celebrating it,” 
says Stewart, “and being as conscious as possible of the impact 
our choices can have.” Law Roach, who made worldwide head- 
lines when he announced his retirement from styling March 14, 
outfitted Zendaya in internet-shattering 2002 Versace for the 
NAACP Image Awards. Also trending? A return to megawatt 
glamour, as evidenced by both Anne Hathaway with stylist Erin 
Walsh and Gucci glamazon Jodie Turner-Smith, who turned the 
Venice International Film Festival canals into her own catwalk, 
courtesy of stylists Wayman Bannerman and Micah McDonald. 


SANDRA AMADOR 


“A lot of our inspiration came from images 

of Serge Gainsbourg and Paul Newman,” says 
Amador of Austin Butler’s Elvis press looks, 
which included mixing old with new pieces. 
Gucci blazers, vintage jeans, Cuban-heeled 
boots, pleated trousers, Cartier timepieces 
and vintage leather jackets, often sourced 
from Topanga Canyon’s vintage mecca Melet 
Mercantile, all helped to cement the Oscar- 
nominated actor’s status as a modern prince of 
seamless, eclectic style. “Austin loves vintage,” 
says the Los Angeles-based stylist, who also 
works with Lady Gaga. One unexpected stand- 
out on the red carpet was a custom burgundy 
Gucci suit at the SAG Awards that was remi- 
niscent of one Presley himself wore for NBC’s 
Elvis 1968 Comeback Special. Recalls Amador: 
“Tt was bolder than what we would normally go 
with, but when incorporated into a three-piece 
suit, it felt authentic to Austin’s aesthetic.” 


JENNIFER AUSTIN 


Leave it to Angela Bassett and her longtime 
stylist to debunk the fashion myth that black 
is the only elegant hue. The Black Panther: 
Wakanda Forever Oscar nominee makes every- 
thing from canary yellow to fuchsia regal. 
“Jennifer wanted to create a story of us explor- 
ing different colors and silhouettes on the 
carpet, from lilac tulip sleeves to a dreamy yel- 
low and the magnificent ultra-violet Moschino 
gown designed by Jeremy Scott” for the 
Oscars, says Bassett. “Each look was so beauti- 
ful and different for me, and honestly, they’re 


PREVIOUS SPREAD: SINK: MAKEUP BY ALICE FAYRE AT BLEND MANAGEMENT USING ARMANI BEAUTY. HAIR BY ANDREW DYLAN AT THE ONLY AGENCY. SWEENEY: MAKEUP BY MELISSA HERNANDEZ AT THE WALL GROUP. HAIR BY GLEN COCO OROPEZA. 


SHOOT ART DIRECTOR: ROBERTO RUIZ. POST-PRODUCTION: ONE HUNDRED BERLIN. THIS SPREAD: BASSETT: HAIR BY RANDY STODGHILL, MAKEUP BY D'ANDRE MICHAEL. AUSTIN: HAIR AND MAKEUP BY TERRELL MULLIN. 


THR presents a return to its full list, unranked and alphabet- 
ized, of the 25 Most Powerful Stylists in Hollywood. 


all favorites.” Austin, a Los Angeles native 
who started working with Bassett in 2013, 
explains: “I want to change the perception of 
what women of a particular age should look 
like and to create a new narrative in fashion, 
especially on the carpet. I dress the spirit and 
energy of Angela, not her age.” Perhaps most 
dazzling of all was the silver sequin Pamella 
Roland halter gown that Bassett wore to 
accept her Golden Globe, a historic victory as 
the first performer to win a Globe in an acting 
category for a Marvel film. Says the designer, 
“Angela was the epitome of Hollywood royalty 
and glamour that evening.” 


WARREN ALFIE BAKER 


“It was a great fashion moment that still felt 
wearable,” says Baker of Under the Banner 

of Heaven actor Andrew Garfield’s Gucci 
floral-embellished velvet suit at the LACMA 
Art + Film gala, one of his daring but never 
forced stylistic choices. “It had an elevated 
vintage feel without being too much.” The 
Los Angeles-based stylist, who got his start 
modeling and working in fashion PR, says his 
favorite look was Garfield’s all-white Zegna 
tuxedo, sans bow tie, at the Emmys. “It was 

a color we hadn’t done before, and it just felt 
effortlessly cool,” says Baker. When it comes 
to double-breasted suit jackets — a Garfield 
staple — Baker says the style exudes time- 
less confidence when done right. “There’s no 
getting away from an image of a well-tailored, 
beautiful-looking double-breasted suit on 

a handsome man,” says Baker, who also has 
dressed Matt Bomer (Ralph Lauren Purple 
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Label at the Golden Globes) and Glen Powell 
(Brunello Cucinelli at the Critics Choice 
Awards) in the classic style. And Garfield has 
come to enjoy the styling process with Baker: 
“He wants the person to have space to come 
through and be expressed. And we aren’t 
precious about any of it. It’s loose and fun and 
creative, and it’s a rare lucky connection.” 


WAYMAN BANNERMAN & 
MICAH MCDONALD 


British actress and Gucci ambassador Jodie 
Turner-Smith turned the Venice International 
Film Festival into her own fashion show, 

with the styling duo calling in pieces from 
the Italian house, plus Harbison and Balmain 
in September. “Jodie is extremely fearless 
when it comes to her style,” says Bannerman, 
who loved her multicolored Christopher 

John Rogers corset and ball gown skirt at 

the amfAR gala. Another wow moment was 
Turner-Smith at the Bardo premiere ina 
paint-splattered Christopher John Rogers 
gown, which the actress calls her “crayon-col- 
ored showstopper.” Says McDonald, who notes 
that he and Bannerman (who count Tessa 
Thompson, Keke Palmer and Thuso Mbedu 
among their clients) have been working with 
her for the past 18 months: “It felt different 
from what you'd usually see in Venice. It was 

a Black designer. There was the modernity of 
the vibrant paintbrush print, and we layered it 
with Bulgari jewelry for next-level Hollywood 
glamour.” Another favorite for Turner-Smith, 
who co-stars with Jennifer Aniston and Adam 
Sandler in Netflix’s Murder Mystery 2, out 
March 31: “I simply cannot leave off the blue 
Harbison that I wore to see The Whale. I felt 
like a dream in it!” 


JASON BOLDEN 


The Los Angeles-based stylist continued his 
winning streak with actor turned director 
Michael B. Jordan, most recently for a whirl- 
wind of international press around Creed III. 
“Sidney Poitier was a reference,” says Bolden, 
who culled Ralph Lauren, Chanel and Gucci 
pieces. “We zeroed in on how easy and relaxed 
Mr. Poitier’s fashion choices have always 
been, with a modern sensibility for Michael.” 
No doubt Poitier would have approved of 
Jordan’s layered white T-shirt and tailored 
Louis Vuitton coat on the streets of Paris and 
an easy Versace cardigan and undershirt in 
New York City, both in line with the movie 
legend’s knack for nonchalant layering. One 
of Bolden’s favorites was an updated Prada 
tux with Tiffany & Co. accents for the London 
premiere. “I used two Schlumberger Bird ona 
Rock brooches to signify the father-daughter 


bond that Creed illustrates so beautifully. As a 
dad, that was important to me,” notes Bolden, 
who repeated the same Tiffany’s brooch motif 
in different colored precious stones for the 
presenter’s Oscar look. When he’s not dressing 
clients like Jordan, Yara Shahidi, Trevor Noah 
and Cynthia Erivo for the red carpet, the vet- 
eran stylist keeps Stephen and Ayesha Curry’s 
fashion game strong. “Ayesha is a secret wild 
fashionista with an insane closet and amaz- 
ing personal style. She’s tomboy chic, but in 
the blink of an eye, she’s comfortably rocking 
a couture gown,” says Bolden, who met the 
Golden State Warriors point guard’s wife on 

a shoot for her magazine, Sweet July. “Steph 
has a quintessential ’90s ease when it comes 
to fashion,” adds the stylist. “Some of his best 
moments are when it isn’t a fashion moment 
— it’s just him being relaxed.” 


KOLLIN CARTER 


Cardi B and her stylist won the Grammys with 
a sculptural Gaurav Gupta gown. The rapper 
made a splash when she hit the carpet at L.A.’s 
Crypto.com Arena in a full-length version 

of the Indian designer’s cobalt blue couture 
runway look — originally a minidress — 
topped with Messika diamonds. “Her custom 
look was made and flown to Los Angeles from 
India all within a matter of three days,” Gupta 
says. “When the Grammys looks started com- 
ing out on social media, we were all eagerly 
waiting for Cardi to electrify the red carpet 
with that gorgeous electric blue.” The music 
artist later paid tribute to Paco Rabanne, 

who died in February, in an archival chain- 
mail top and skirt with a metal mesh hood, 
Tiffany & Co. jewels and metallic Jimmy Choo 
platforms while presenting the award for best 
rap album. 


REBECCA CORBIN-MURRAY 


Don’t Worry Darling’s Florence Pugh out- 
dressed and outshone the media frenzy 
surrounding casting shake-ups and Spitgate 
for the film’s hotly anticipated Venice pre- 
miere. Pugh skipped daytime press at the 
festival but later breezed in from the set of 
Dune: Part Two dressed in all-purple Valentino 
—anow-iconic video of Pugh sipping an 
Aperol spritz on Instagram was posted by 
Corbin-Murray — only to be outdone by her- 
self later that evening in Pierpaolo Piccioli’s 
glitter-printed tulle Valentino dress, proving 
that, for the star, the only drama worth point- 
ing to was her couture. “We first saw the gown 
coming down the Spanish Steps in Rome at 
the Valentino Haute Couture show and fell 

in love with it. It captured the magic and 
atmosphere of the city,” says Corbin-Murray. 
The London-based stylist, who also outfits 


— 


Lily James (notably in Versace metal-mesh), 
Bridgerton’s Simone Ashley and Gemma Chan, 
had several major Valentino moments with 
Pugh, including a sheer pink tulle ball gown 
for the Italian house’s show in Rome that went 
viral with an ultra-revealing top. “When you 
push boundaries, it will draw attention, and 
Florence doesn’t shy away from making a 
statement,” says Corbin-Murray, who has been 
working with Pugh for five years. All bets are 
on acertain new Valentino brand ambassador 
being announced at any moment. 


MOLLY DICKSON 


“Sydney sent me a photo of Elle Macpherson 
from the ’90s in a low-rise miniskirt and 

crop top for reference,” says Dickson, who 
dressed Sydney Sweeney in a similar sparkly 
Miu Miu style for the MTV Movie Awards that 
garnered more than 3.8 million likes from 
the Euphoria winner’s Instagram following. 
“Syd brought the low-rise mini back,” adds the 
Los Angeles-based stylist, who got her start 
assisting Charlize Theron’s glam guru Leslie 
Fremar. “I text Molly pictures of looks from 
shows, vintage pieces or even mood boards of 
vibes I want to capture, and she brings it all to 
fruition,” concurs Sweeney, who has appeared 
in recent Miu Miu and Tory Burch campaigns. 
“What sets Molly apart is her heart. And, like 
me, she runs on candy, so we are a perfect 

fit.” Dickson has quickly become Hollywood’s 
“It” girl behind many of the hottest “It” girls 
(Sadie Sink, Katherine Langford, Kelsea 
Ballerini), helping them stake their claim on 
style stardom. With the Whale press tour for 
Sink, the latest face for Alexander McQueen 
(she also has been a Chopard ambassador), 
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they opted for a more “mature and cool” look 
(Chanel, Alexander McQueen, Armani) to 
signal to the fashion world that the Stranger 
Things star is growing up. “Toronto was the 
first time we put Sadie in red. When we fit 
the Stella McCartney dress, we were blown 
away by how amazing she looks in that color,” 
says Dickson of Sink’s custom cutout gown at 
the film’s TIFF premiere (the stylist’s other 
clients include Mindy Kaling and Camila 
Mendes). “Molly has had the biggest influence 
on my style,” notes Sink. “We’ve been working 
together since I was 15; during fittings, she 
knows what I’m thinking before I even say it.” 


WENDI AND NICOLE FERREIRA 


The styling duo called on Giorgio Armani, 
Brioni and Gucci for co-stars Tom Cruise 
and Miles Teller, ensuring that there were 


plenty of high-octane looks for the worldwide 
Top Gun: Maverick premieres. Cinema-saver 
Cruise made an epic entrance when he flew 
via helicopter — wearing a three-piece navy 
Brioni suit — onto the retired Midway air- 
craft carrier for the film’s San Diego debut. 
According to the Ferreira sisters, the key to 
leading-man style is “confidence, class anda 
good tailor.” The pair, who started working 
with Teller in 2016, nailed it with an elegant, 
cream-colored Celine tuxedo for the Cannes 
Film Festival. “Our inspiration for every look 
we did with Miles was classic movie star with 
sartorial nuance,” says Wendi. That said, they 
aren’t afraid to push boundaries. Says Nicole of 
their longtime client: “Everything Chris Pine 
wears [is daring]. We are constantly collabo- 
rating with him to manifest his vision and by 
doing so redefining everyone’s expectations.” 
Pine most recently suited up in a green suede 


3 Sint RISING STYLISTS 


Bally jacket and matching slim-cut pants for 
the SXSW premiere of Dungeons & Dragons: 
Honor Among Thieves and switched it up the 
next day in a vintage shirt and trousers from 
Mothfood, an appointment-only showroom 
in Los Angeles’ Mount Washington neigh- 
borhood. When it comes to inspiration, it’s 
ever-changing, but lately Richard Gere, Ryan 
O’Neal, Jack Nicholson and ’90s Brad Pitt are 
a few of their favorites. “But let’s be real,” says 
Nicole. “Wendi’s always inspired by Brad Pitt.” 


PETRA FLANNERY 


“I have been working with Zoe Saldana for 

17 years — her red carpet style is chic, confi- 
dent, fashionable and always anticipated. She 
never disappoints,” says Flannery, who helped 
curate Saldana’s acclaimed looks for Avatar: 
The Way of Water. The Los Angeles-based 


From Jenna Ortega’s Gothic-glam guru to Ke Huy Quan’s suit master and 
Kerry Condon’s tastemaker, these are the new names to know 


CHLOE TAKAYANAGI 


The Los Angeles native got her start assisting veteran 
stylist Jeanne Yang, with whom she continues to work 
on looks for Simu Liu and Kumail Nanjiani. “Jeanne has 
taught me to be confident in my decisions and trust my 
instincts,” Takayanagi says of her mentor. For awards 
season, she went out on her own, dressing Everything 
Everywhere All at Once Oscar winner Ke Huy Quan: 
“His style is classic and tailored but with a little twist 
of quirkiness,” says Takayanagi, who especially loved 
Quan’s red velvet Armani at the Critics Choice Awards. 


“It was the perfect style to bring a bit of Chinese culture 


in while keeping it elegant.” As for Quan’s signature 
lapel pins, she says it started with a DIY googly-eye 
pin on his Thom Browne tux at the Golden Globes and 
gained momentum from there: “It was a way to nod to 
the film and add personality to a simple tuxedo.” 
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ENRIQUE MELENDEZ 


The Wednesday Addams effect was spotted on the 
latest fashion runways (Rodarte, Dolce & Gabbana) 

and came into play for Jenna Ortega’s own red carpet 
choices. The star of Netflix’s dark comedy Wednesday, 
which broke several records in its first full week on the 
platform and has been renewed for a second season, 
opted for Gothic romance at the Hollywood premiere. 
“At the last minute, we decided to do something that 
spoke to the world of Tim Burton,” says Melendez of 
Ortega’s Versace satin slip dress. “Jenna committed to 
the black veil, which | loved. It was giving ‘Beetlejuice’s 
Lydia Deetz meets Corpse Bride’ vibes.” Melendez, who 
has been working with Ortega since 2016, describes her 
style as experimental: “Jenna has been working non- 
stop, but now that she’s had a bit of a break, we’ve been 
finding what works. | can’t deny she does love black.” 


MARCH 29, 2023 


is bis, 
ps! 
a 


— 


AWARDS 


| Soa 


EMMA JADE MORRISON 


The Harper’s Bazaar and Vogue graduate (she handled 
VIP styling for the Met Ball) had a busy awards season 
calendar with first-time Oscar nominee Kerry Condon 
(pictured). “We fondly called it her Joan of Arc dress,” 
says Morrison of the Banshees of Inisherin actress’ 
slightly medieval beaded Louis Vuitton gown at the 
SAG Awards. “Il wanted to follow her softer Armani look 
from the BAFTAs with a really strong, modern moment.” 
Morrison, who splits her time between New York City 
and Venice, California, has also worked with uber-stylish 
British model and actress Rosie Huntington-Whiteley 
for more than five years, most recently suiting her up 

in a baby pink Valentino feather blazer for the fashion 
house’s Spring 2023 Haute Couture show in Paris. Says 
Morrison: “Rosie has immaculate taste. Her style is 
elegant, tonal, considerate and luxurious.” 


QUAN: AMY SUSSMAN/GETTY IMAGES. ORTEGA: GILBERT FLORES/VARIETY VIA GETTY IMAGES. CONDON: AXELLE/BAUER-GRIFFIN/FILMMAGIC. DE ARMAS: GREG WILLIAMS FOR LOUIS VUITTON. 


stylist started off Saldana’s global style parade 
with a lipstick-red Gucci python-print skirt in 
New York City and capped it off with a velvet 
Schiaparelli Haute Couture minidress for the 
$2.28 billion-grossing film’s Hollywood pre- 
miere. “It was reminiscent of ’80s supermodel 
glamour. Zoe’s statuesque figure exuded this 
feel and modernized it,” says Flannery of 

the final look, which they accessorized with 

a gold Bulgari choker necklace. “My inspi- 
ration for Zoe is always her strong female 
personality and the powerful characters she 
portrays.” A jeweled Alexander McQueen 
corset dress, paired with water-like Jared Lehr 
blue sapphire and tanzanite stones, at the 
London premiere was an homage to Saldana’s 
onscreen heroine Neytiri. Flannery also 
continues to work with longtime clients Reese 
Witherspoon (“a Hollywood powerhouse — 
red carpets come frequently for her between 
being a dynamic producer and an acclaimed 
actress,” says Flannery) and Emma Stone, 
whom she credits for her most viral moment 
of the past year. “Nicolas Ghesquiére’s inten- 
tion of repurposing Louis Vuitton looks gave 

a second life to Emma’s splendid dress that 

he designed for her wedding,” says Flannery 
of Stone’s white feathered minidress at the 
Met Ball. “Emma’s wedding took place during 
COVID lockdown, so it never had a moment, 
but it certainly garnered a second life.” 


RYAN HASTINGS 


The notoriously press-shy stylist, who has 
zero presence on social media, is the not-so- 
secret weapon of many of the town’s most 
discerning fashionistas. Taylor Russell, Anya 
Taylor-Joy and Rooney Mara all trust Hastings 
to keep them ahead of the curve. Rising star 
Russell held her own alongside her Bones 

and All co-star Timothée Chalamet when she 
stepped out in surrealist Schiaparelli Haute 
Couture for the film’s showing during the 

BFI London Film Festival. Russell’s cropped 
wool crepe jacket with sharp shoulders anda 
champagne boned corset reportedly took five 
fittings and more than 150 hours to perfect 

at the Schiaparelli atelier and quickly capti- 
vated the fashion world. Another structured 
standout was Russell’s Vivienne Westwood 
fall/winter 1998 strapless dress with oversized 
buttons, sourced from L.A.’s Aralda Vintage, 
worn the day after the London premiere. 


JORDAN JOHNSON 


So how did Michelle Yeoh transition from 

an international action-movie legend to a 
global style icon credited with some of awards 
season’s mega fashion moments by, as Vogue 
put it, “quietly outdressing” everyone? The 
Everything Everywhere All at Once Oscar winner 


On Oscar Sunday at the Four Seasons in Beverly Hills, stylist 
Samantha McMillen zipped Blonde nominee Ana de Armas 
into crystal-covered Louis Vuitton, a take on Marilyn Monroe’s 
“Happy Birthday, Mr. President” dress. “Ana immediately 
responded to a sketch of the dress,” says McMillen. “It nodded 
to Marilyn but also had specific detailing that made it unmis- 
takably Louis Vuitton. | loved how happy Ana looked when she 
walked out the door. The ultimate goal was achieved.” 


embraced unexpected choices and called on 
Johnson, a Rachel Zoe alum, to help breathe 
new life into her designer repertoire. “Michelle 
likes to take risks, she loves being introduced 
to new designers, and she carries bold looks 
with such confidence and grace,” says Johnson, 
who opted for more cutting-edge attire by 
Off-White and Gucci. “We wanted to have fun 
and keep people guessing — I think we suc- 
ceeded.” Yeoh accepted her SAG best actress 
trophy in a strapless embellished Schiaparelli 
gown from designer Daniel Roseberry’s Dante’s 
Inferno-inspired collection. Another sculpted 
Schiaparelli Haute Couture skirt and beaded 
matador-esque jacket at the Palm Springs 
International Film Festival caught the fashion 
world’s eye when Yeoh was honored with the 
International Star Award. “Palm Springs is 
more playful, so that was the right place [for 
that ensemble]. It’s another look that very 

few people could pull off, but Michelle wore 

it effortlessly,” says Johnson, whose longtime 
clients include Jennifer Garner, Kathryn Hahn 
and Kiernan Shipka. 


SOPHIE LOPEZ 


Kate Hudson and her longtime stylist chan- 
neled her Glass Onion: A Knives Out Mystery 


character, Birdie Jay, with countless bombshell 


looks during the promo cycle. “We knew we 
wanted a big moment for the world premiere 
in Toronto,” recalls Lopez, who previewed 


Wes Gordon’s Spring 2023 Carolina Herrera 
collection before it hit the runway and landed 
on a bold and striking red column gown witha 
rosette detail that Hudson donned at the film 
fest. The star, who has worked with Lopez for 
nearly 12 years, credits the stylist for pushing 
her quite literally out of the comfort zone: “She 
has taught me that sometimes it’s cool to sac- 
rifice comfort to get that phenomenal photo 

or wear something that moves really beauti- 
fully on a carpet. Every time she has suggested 
something, she has always been right, and 

I’ve always been so happy that we went in 

that direction.” The pair cite a multicolored 
sequin Halpern gown that was “so Birdie” 

for the Madrid premiere and an “impeccably 
coutured” pink Armani Privé sequin gown 

for the Producers Guild Awards. Hudson, who 
signed with Sandbox Entertainment Group 

in January, is moving on to music with plans 
to put out a record. Says Lopez, “I’m excited to 
see where it takes us style-wise.” 


ALEXANDRA MANDELKORN 


“Ali and J are like two art students always 
excited about partnering up for the next group 
project,” says Janelle Monae of working with 
her stylist, both of whom never shy away from 
making an avant-garde statement, whether 

in futuristic Iris van Herpen, blood-red 
Christian Siriano couture or Elie Saab Couture 
feathers. “I’m a person with a strong fashion 
vision, and Ali truly listens. It’s so important 
to me that I collaborate with a stylist who 
doesn’t push a vision on me that’s not aligned 
with what my gut feels. She also expands my 
mind and helps me find a new way to interpret 
a look that I always appreciate.” Mandelkorn 
specifically notes of the star’s Glass Onion: A 
Knives Out Mystery promo outfits: “We wanted 
to reflect the tongue-in-cheek sensibility 

of the film. The final premiere look in Los 
Angeles, the pattern of the red feathers on 

the skirt of Janelle’s Elie Saab gown, almost 
looked like flames rising up, and the movie 
also has avery fiery ending.” The former film 
and television wardrobe assistant, who also 
styles Jurnee Smollett, met Monae at a fitting 
for her viral “PYNK” music video back in 2017, 
and they’ve been creative collaborators ever 
since. Mandelkorn’s dream role? “I would love 
to work with her on a fashion film. Can you 
imagine Janelle as the lead in a high-fashion 
runway film that takes us on a global adven- 
ture around the world?” she says. “Let’s get the 
writers in the writers room.” 


SAMANTHA MCMILLEN 


Ana de Armas has never looked more statu- 
esque than when she stepped out in custom 
Louis Vuitton dripping with Messika 
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diamonds for her Blonde debut in Venice. 
The pleated silk halter gown was a clear 

nod to Marilyn Monroe’s iconic white 

dress in 1955’s The Seven Year Itch, while 

the pop of pink paid homage to Monroe’s 
1953 film Gentlemen Prefer Blondes. “I cre- 
ated a mood board that combined some of 
Marilyn Monroe’s looks with Louis Vuitton 
fabrics and textures found on the runways. 
Nicolas [Ghesquiére] took inspiration from 
a few of the dresses, whether it was a sil- 
houette, pleating detail or neckline, and 
added his special touches to give us a fresh 
take on everything,” says McMillen, who 
also dresses John David Washington, Brie 
Larson, and Dakota and Elle Fanning (Elle’s 
vintage Alexander McQueen at the Critics 
Choice Awards afterparties was a moment 
only seen on Instagram). For the Oscars, best 
actress nominee de Armas once again went 
full Monroe, channeling the bombshell ina 
custom crystal-covered Louis Vuitton dress 
that was a version of the “Happy Birthday, 
Mr. President” dress. “Ana immediately 
responded to a sketch of the dress,” says 
McMillen. “It nodded to Marilyn but also had 
specific detailing that made it unmistakably 
Louis Vuitton. I loved how happy Ana looked 
when she walked out the door. The ultimate 
goal was achieved.” 


GEORGIA MEDLEY 


When it comes to Michaela Coel, her cloth- 
ing picks are as fierce as her creative choices 
for which she has been lauded. The British 
Ghanian screenwriter and actress, who’s 
co-hosting the Karl Lagerfeld-themed Met 
Ball in May, chose custom Riccardo Tisci for 
her Black Panther: Wakanda Forever premiere 
in London. The silk bodysuit and layered 
Chantilly lace skirt, Tisci’s first look for his 
eponymous label in 17 years, hit just the right 
elegant notes. “Michaela is very much one of 
Riccardo’s muses and he is always so over- 
whelmed by her striking beauty, so that’s 
where we started,” says London-based Medley, 
who began her career interning at Garage 
magazine and now works as a contributing 
editor at Elle UK. “We wanted to strip back 
the look in its entirety, as, with that face, she 
really doesn’t need much — the clothes were 
more so the backdrop,” explains Medley of 
the premiere look. For the worldwide press 
tour, the collaborative pair “wanted to really 
champion Black designers throughout and 
also home in on the relationships she already 
had — one being with Maximilian Davis — 
which led to the idea of creating the first 
custom look to come from the Ferragamo 
house under Max,” says Medley of Coel’s stun- 
ning crystal-embellished hooded gown at the 
Hollywood premiere. 


JAMIE MIZRAHI 


Adele’s glam guru called on everyone from 
Schiaparelli to Balmain to Nguyen Cong Tri 
to create a custom all-black wardrobe for 

the Grammy-winning artist’s Weekends 

With Adele concert residency, which ended 
March 25, at Las Vegas’ Caesars Palace. Each 
weekend included a new dress that debuted 
both onstage and on Adele’s Instagram for 
her more than 52 million followers. “Adele is 
classic and timeless. She loves a black gown 
and has been wearing them for forever,” says 
Mizrahi, who also works with Ariana Grande, 
Riley Keough and Jeremy Allen White. “Adele’s 
voice steals the show, and while it’s fun to 
change the look every weekend and give her 
fans a little newness, it’s important to let the 
music be the focal point.” One memorable 
performance gown (Mizrahi refers to it as 

a “uniform”) included mesh polka dots for 
weekend No. 5 in Vegas, designed by Reed 
Harris for Nina Ricci, reminiscent of the 
British singer’s custom look Harris created for 
her “Oh My God” music video. “The silhouette 
was a Shape we knew would work for her body, 
something she could easily move and perform 
in,” says Mizrahi. “We like to call her style 
couture but casual.” 


LAW ROACH 


Perhaps best known for his scene-stealing 
styles, the THR two-time Stylist of the Year 
(2021 and 2022), who recently announced his 
retirement, is going out with a bang, having 
won the Cannes Film Festival and the Emmys 
with classic looks proving that the Little Black 
Dress reigns supreme. Roach dressed Bella 
Hadid in Gianni Versace’s dramatic spring/ 
summer 1987 draped dress (“one of my best 
looks of my career,” he says) and Euphoria 
winner Zendaya in a Valentino satin ball 
gown (“It was new Hollywood glamour,” he 
explains) for the two major outings, respec- 
tively, plus a custom Bach Mai for Megan Thee 
Stallion that turned heads at Vanity Fair’s 
Oscar party. “A black dress is always timeless 
and can be worn virtually anywhere,” says 
Roach, who himself has catapulted to star- 
dom that extends far beyond the red carpet. 
The L.A.-based stylist was named British 
Vogue’s contributing West Coast editor, 
landed on the Time 100 Next list and received 
the CFDA’s first stylist award in 2022. Roach’s 
Vera Wang-clad client and friend Kerry 
Washington presented the superstar stylist 
with his CFDA trophy at Cipriani in New York 
City: “Law’s process is exceptional. He doesn’t 
put together an outfit, he’s determined to 
create a masterpiece,” said Washington. 
When it comes to Roach’s favorite moment 
from the past awards season, he’s quick to 
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Dani Michelle drives trends and 
sales with her looks for 
Kendall Jenner and Hailey Bieber 
(and their 329.3M followers) 


How is styling for Instagram different 

from styling for the red carpet? 

The biggest difference is how they are prepped. Red 
carpet styling is mostly done as a holistic thought: 
We are calling in full looks from designers and then 
accessorizing and tailoring it to make it our own. 
Street style, or “real life” styling, is a collection of dif- 
ferent designers head-to-toe intertwined together 
to tell a story. We create a lifestyle for the client. 


What was your most-liked post this past year? 
Hailey in New York City wearing a pleated MISBHV 
skirt, a Saint Laurent coat and polo sweater. We 
completed the look with Proenza Schouler loafers, a 
Bottega Veneta purse, stockings with socks, anda 
great pair of sunglasses. It was an effortless moment 
that we never knew would hit as hard as it did, but 

it was an embodiment of a few working trends, 
combined with her brand-new chopped hair seen 
out and about for the first time. 


How did you get into styling? 

| worked in the accessories department at a fashion 
magazine in New York. Styling wasn’t something 
people advertised. Once | understood that this 
creative position was a job, it’s all | wanted to do. | 
moved to L.A. and found myself in Barney’s assist- 
ing a stylist. Kendall and | met on a few different 
sets, and every time we'd have these little creative 
moments that felt synergetic and collaborative. We 
didn’t officially start working together until 2020. 


What are trends that you (and your clients) 

have helped drive? 

I’ve heard from designers that their websites have 
crashed after a client wore their jacket, or from 
luxury labels that sold out worldwide after an earring 
was worn. I’ve seen tops they’ve worn from small 
brands get mass produced. I’ve seen runways styled 
in ways that reflect the way we styled it. — c.o. 


From left: 
Kendall 
Jenner is 

a client of 
stylist Dani 
Michelle. 
Hailey 
Bieber’s look 
embodied 
a “few 
working 
trends” and 
garnered 
75.5K 

likes on 
Instagram. 
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Styling sisters Wendi and 
Nicole Ferreira put Tom Cruise in 
Brioni at the San Diego premiere of 
Top Gun: Maverick in May. 


Stylist 
Law Roach 
dressed 
Bella Hadid 
in vintage 
Versace at 
the screening 
of The 
Innocent at 
Cannes 
in May. 


Sandra Amador styles 
Austin Butler, who donned 


burgundy Gucci at the SAG Awards 


in L.A. in February. 


For the Top Gun: Maverick 
premiere at Cannes, the Ferreiras 
dressed Miles Teller in a cream- 

colored Celine tux. 


Angela Bassett 
was decked out 


in silver sequin premiere. 
Pamella Roland She’s styled 
at the Golden by Wayman 

Globes by her Bannerman 

stylist Jennifer and Micah 
Austin. McDonald. 


Jodie 
Turner-Smith 
wowed in 
a paint- 
splattered 
Christopher 
John Rogers at 
Venice’s Bardo 


Andrew Garfield, styled by 
Warren Alfie Baker, wore Gucci to 
Los Angeles’ LACMA Art + Film 
Gala in November. 


In December, For the Palm 
stylist Petra Springs 
Flannery International 
collaborated Film Festival in 
with Zoe January, . 
Saldana on this Michelle Yeoh 
Schiaparelli donned a daring 
look for Schiaparelli j 
the Hollywood courtesy of 
premiere of stylist Jordan 
Avatar:The Way Johnson. 
of Water. 


Roach, who THR’s 2023 
recently Stylist of the 
announced Year, Elizabeth 
his retirement, Stewart, 
cites Zendaya’s collaborated 
vintage Versace with Cate 
at February’s Blanchett 
NAACP Image on rewearing 
Awards a tiered 
as his favorite Givenchy, first 
moment this donned at 
past season. 2018’s Cannes, 
to the Berlin 


Tar premiere. 


MA 
Stylist Ryan 
Hastings 
dressed Taylor 
Russell in 
Schiaparelli 
Haute Couture 
for October’s 
BFI London 
Film Festival’s 
Bones and 
All premiere. 


Anne 
Hathaway 
stunned 
in yellow 
Valentino at the 
Bulgari Eden 
the Garden of 
Wonders event 
in Paris in June. 
Her stylist 
is Erin Walsh. 


Stylist Ilaria Urbinati worked 
with Elvis director Baz Luhrmann 
to build a look around his belt 
buckle for the Cannes premiere. 


reference Zendaya’s viral Versace — a plung- 
ing black and lime vintage gown — at the 
NAACP Image Awards. But don’t think the 
iconic pair have felt pressure to outdo them- 
selves: “That’s never the goal. We do it for 
ourselves — Zendaya does it for me, and I do 
it for her,” says Roach. “It’s just icing on the 
cake if others like it.” The stylist, who is going 
on 13 years of working with the star and has 
put forth that he hopes to act as her creative 
director going forward, said of his styling 
career to The Cut: “I’m very grateful that I’ve 
been able to climb in this industry the way 
Ihave. But I can’t say that I didn’t do that 
without suffering. And I think that’s just in 
our DNA as African Americans and... I don’t 
want to suffer no more. I don’t want to be at 


the beck and call of people and their teams. 
I want to take some time and figure out, you 
know, how to live.” 


ELIZABETH STEWART 


THR Stylist of the Year 
Back in 2018, Cate Blanchett stepped out in 
a black lace Armani Privé gown for Cannes’ 
opening night that she'd previously worn to 
the 2014 Golden Globes, and it became a viral 
sensation. Fast-forward to the Oscar nominee’s 
multicity Tar awards blitz. Blanchett set out 
to make the smallest environmental foot- 
print possible, whether that meant rewearing, 
repurposing or delving deep into designer 
archives (and her own closet) with the help 


l. 
| 
o/ 


of her longtime stylist. Stewart, a former 

New York Times Magazine editor, and Blanchett 
used their creative platform to send arguably 
the boldest, chicest message about sustain- 
ability on the world’s most visible red carpets. 
“The theme is Cate’s closet and celebrating and 
cherishing it — and being as conscious as pos- 
sible of the impact our choices can have on the 
environment and the industry, which includes 
supporting new fashion that propels the 
industry forward as well as just curbing some 
excess,” says Stewart, who also counts Viola 
Davis and Julia Roberts as clients. Nothing was 
too outlandish — including a Wolk Morais suit- 
ing fabric made of recycled bottle caps — and 
creativity was key, as was evidenced by repur- 
posing lace from the aforementioned Armani 
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GARFIELD, BUTLER, CRUISE, SALDANA, MONAE, WILDE: AXELLE/BAUER-GRIFFIN/FILMMAGIC. BASSETT, TELLER, HADID: DANIELE VENTURELLI/WIREIMAGE. TURNER-SMITH: STEFANIE REX/PICTURE 
ALLIANCE VIA GETTY IMAGES. JORDAN: JOE MAHER/GETTY IMAGES. CARDI B: MICHAEL BUCKNER/VARIETY VIA GETTY IMAGES. PUGH: STEFANIA D‘ALESSANDRO/WIREIMAGE. SWEENEY: EMMA 


MCINTYRE/WIREIMAGE. SINK: RODIN ECKENROTH/GET TY IMAGES. RUSSELL: KARWAI TANG/WIREIMAGE. YEOH: CHRISTOPHER POLK/VARIETY VIA GETTY IMAGES. HUDSON: VIVIEN KILLILEA/ 


For the Don’t 


Worry Darling €) 
premiere in . N 
Venice j 
H eh: ’ 
i peau Molly Dickson 
Cardi B and Pugh shone styles both 
her stylist in Valentino: Sydney Sweeney (left, 
Kollin Carter Her stylist in Miu Miu at the MTV 
chose this ioReneces Movie Awards) and 
Teo on eee 
Gupta for which she donned to 
the rapper to The Whale premiere 
wear to the at the Toronto 
Grammys International Film 
in February. Festival in September. 


Michael B. Jordan was 
styled by Jason Bolden in 
Prada for February’s Creed III 
premiere in London. 


Janelle Monae 


Ana de Armas 


collaborated was styled 
with her stylist by Samantha 
Alexandra McMillen in 
Mandelkorn on this pink Louis 
this Elie Saab Vuitton for Coorgiainieaia 
for the L.A. the Blonde eee y 
; premiere of debut at the ; 
Sophie Glass Onion: Venice MichaelaGcol 
Lopez styled A Knives Out International a Moeaie® 
Kate Hudson Mystery Film Festival. Wistert 
in red Carolina inNovember Black Panther: 
Herrera for : Wakanda 
her Glass Onion: Forever London 
A Knives Out premiere. 
Mystery world 
premiere at 
the Toronto 
Film Festival. Adele, styled by Jamie Mizrahi, 
sported Nina Ricci for a December 
show as part of her Weekends With 
Adele Las Vegas residency. 
Rihanna’s 
Super Bowl 
halftime show 
look, built Gara 
ona red Loewe Delevingne’s 
catsuit, was Karla Welch, Michelle crimsoniElie 
envisioned Olivia Wilde's Williams, pouisiale Saab gown 
with her stylist stylist of 16 styled by styled eens ee 
eile eae) years, helped oe Cun) en eneeeeey at the Oscars 
and functioned choose this wore a white who sported a Pourtecuer : 
as the most- iNiexondre silk chiffon cutout green etulin fee Rob 
watched Wequtduiee Car Chanel dress Bottega Veneta ae a and 
Pregeney October’s with sequin HULA Mariel Haenn 
announcement Academy embroidery and 13th Governors ‘ 
in history Museum Gala in a tulle cape to beards i 
with 118 million Los Angeles. the Oscars. Los Angeles. 
viewers. 


3 
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ILARIA URBINATI 


Hollywood’s A-list stylist for leading men 
(Dwayne Johnson, Ryan Reynolds, Donald 
Glover, Barry Keoghan and Chris Evans are 
clients) also was behind the images of two of 
the town’s most stylish directors this awards 
season. “We met for a fabulous breakfast 


dress worn in 2014 and 2018. But the ultimate 
rewear was Blanchett’s Givenchy tiered dress 
at the Berlin Film Festival that she debuted at 
Cannes in 2018. “It’s too fabulous to wear only 
once,” notes Stewart. For the Oscars, Blanchett 
and Stewart called on Louis Vuitton creative 
director Nicolas Ghesquiére to create a look 
that included an asymmetrical velvet top from 


diamond, sapphire and ruby enamel “Elvis” 
belt buckle, custom created by Mouawad and 
reminiscent of Presley’s Vegas-era style. For 
Damien Chazelle’s Babylon run, Urbinati 
looked for interesting colors and fabrics like 

a caramel-hued Dolce & Gabbana three-piece 
tuxedo, but nothing too flashy. “I’ve been work- 
ing with Damien since La La Land. He likes to 


GETTY IMAGES FOR NETFLIX. DE ARMAS: PASCAL LE SEGRETAIN/GETTY IMAGES. COEL: MIKE MARSLAND/WIREIMAGE. ADELE: COURTESY NINA RICCI. ZENDAYA: FRAZER HARRISON/GETTY IMAGES. 
BLANCHETT: ANDREAS RENTZ/GETTY IMAGES. LUHRMANN: GISELA SCHOBER/GETTY IMAGES. HATHAWAY: DANIELE VENTURELLI/GETTY IMAGES FOR BULGARI. RIHANNA: KEVIN MAZUR/GETTY 


IMAGES FOR ROC NATION. WILLIAMS: MIKE COPPOLA/GETTY IMAGES. ROBBIE: GILBERT FLORES/VARIETY VIA GETTY IMAGES. DELEVINGNE: ANGELA WEISS/AFP VIA GETTY IMAGES. 


a never-before-seen archival collection (which 
was “striking for its color,” says Stewart) and 

a skirt cut from sustainable silk, with archival 
2012 black satin Giuseppe Zanotti pumps that 
Blanchett has been wearing for years. “It was 

a great mix that epitomized her style choices,” 
says Stewart, who notes that the lace Armani 
gown is still fully intact despite repurposing it 
multiple times. 


at the Chateau, where he was everything I 
would have hoped for,” recalls Urbinati of her 
first encounter with Baz Luhrmann, with 
whom she hit it off and went on to dress for 
all of his Elvis press. “Baz’s red carpet style is 
audaciously glam, creative, rock ’n’ roll and 
very much inspired by the film he’s promot- 
ing.” The pair built Luhrmann’s look for the 
Cannes premiere entirely around an oversized 


take risks but never in a way that feels showy 
or like he’s trying to make the moment about 
himself.” A self-proclaimed film nerd, Urbinati 
co-wrote The Hollys, a Christmas film that has 
Black Adam’s Sarah Shahi signed on to star and 
executive produce, with Gore Vidal’s nephew, 
actor Burr Steers, attached to direct. “I have 
worked with a boatload of directors. Todd 
Field, who directed Tar, was one of the first 
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men I ever dressed, eons ago,” recalls Urbinati. 
“Some directors like to stand out, but many of 
them are front-camera shy and prefer not to 
peacock too hard.” 


ERIN WALSH 


Anne Hathaway’s style transformation in 

the past year has been hailed in the fashion 
press as a “glorious comeback” and a “fashion 
renaissance,” all courtesy of Walsh. “Anne’s 
style is incidentally fabulous. She always looks 
out-of-this-world cool, fashionable and fun, 
but it’s also quite effortless,” says Walsh. The 
pair kicked things off in May with a white 
sequined Armani Privé column gown for the 
Armageddon Time premiere in Cannes and 
continued to dial up the glamour with a retro- 
chic Gucci minidress and a Valentino Pink PP 
collection jumpsuit. One moment that truly 
signaled change was a daring pair of electric 
yellow Valentino short-shorts paired with a 
billowy, unbuttoned shirtdress and a 107.15- 
carat sapphire Bulgari necklace for the newly 
appointed global brand ambassador’s appear- 
ance at the High Jewelry Collection unveiling 
in Paris. “Erin sees my idiosyncrasies as 

a strength,” says Hathaway. “Maybe there 

was initial confusion with me because I was 
introduced to the world as a teenaged princess, 
but I never actually connected to things that 
are ‘sweet’ and ‘pretty’ — no shade at all for 
those wonderful options. I love the right risk, 
as does she.” Walsh, who also has worked with 
Sarah Jessica Parker and dresses Emily in Paris 
breakout Ashley Park, put Hathaway in a sexy 
corseted Versace puffer at Sundance, an every- 
thing-leopard Valentino look (dress, tights, 
shoes and bag), and sheer Valentino bows with 
opera-length leather gloves in Berlin. Walsh 
even gave the actress’ The Devil Wears Prada 
fans an iconic moment when she re-created 
her character Andy Sachs’ final-scene outfit 
from the film — a black Michael Kors turtle- 
neck and brown croc-embossed coat — during 
New York Fashion Week. It didn’t hurt that the 
star was seated next to Anna Wintour at Kors’ 
show. “We did not expect that response,” says 
Walsh. “That was so fun, especially because my 
first fashion job was at Vogue when The Devil 
Wears Prada came out. The universe truly has a 
plan.” Says Hathaway of her year of dressing to 
her edge: “I’ve never had this much fun — and 
it’s supposed to be fun, right?” 


JAHLEEL WEAVER 


Rihanna and her longtime stylist — a former 
assistant of Mel Ottenberg, who is now Fenty’s 
creative director — decided on one custom 
look to debut the multihyphenate star’s new 
baby bump at the Super Bowl LVII halftime 
show, essentially the most-watched pregnancy 


announcement in history, with 118 million 
viewers. The “We Found Love” singer stood out 
in a red Loewe silk jersey catsuit layered with 

a leather corset and cotton flight suit that she 
later topped off with a matching Alaia sleep- 
ing bag coat and gloves — a tribute to late style 
icon André Leon Talley. Weaver, who’s based 
in New York City and has spent more than a 
decade working alongside Rihanna, finished 
her look with a pair of matching crimson MM6 
Maison Margiela x Salomon Cross Low sneak- 
ers that caused a surge online. According to 
Google Trends, searches for “Salomon sneak- 
ers” following Rihanna’s 13-minute Super 
Bowl show spiked 4,000 percent. 


KARLA WELCH 


After 16 years together, Welch says that she and 
client Olivia Wilde are only focused on “wear- 
ing what we want” and having “sucha fun 
time doing it.” The Don’t Worry Darling director 
dazzled in canary yellow Gucci for the film’s 
debut during the Venice Film Festival. “Venice 
is for romance anda little excess. Alessandro 
[Michele] made the dress for Olivia, and we 
loved the color, the cape and all the crystal 
fringe,” says Welch, who adds that the look 
“felt magical and perfect” for the canals. The 
collaborative pair continued to turn up the 
heat with a series of sheer and sexy styles, per- 
haps most memorably Wilde’s disco-sparkle, 
transparent Alexandre Vauthier gown (bra- 
less, nonetheless) with barely blush feathers at 
the Academy Museum Gala in L.A. “That gala 
to me is the new ultimate Hollywood event. 

It’s super glamorous, so we went with that,” 
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recalls Welch, who was the first stylist to offer 
a MasterClass in January on all things behind- 
the-scenes red carpet styling: “I give tips and 
keys to my success, plus lots of great fashion 
stories,” she says. Welch now boasts close to 
20 clients, including Justin and Hailey Bieber, 
Sarah Paulson and Tracee Ellis Ross. When 
asked what a typical fitting with someone like 
fashion chameleon extraordinaire Ross is like, 
Welch says, “All my fittings are fun! What’s not 
fun about trying on the best clothes on earth?” 


KATE YOUNG 


The Brooklyn-based stylist juggled two awards 
season darlings — Michelle Williams (The 
Fabelmans) and Margot Robbie (Babylon). “I’ve 
worked with Michelle for 17 years. She’s a great 
collaborator — she has super-feminine style 
and loves clothes,” says Young, who dressed 
the Oscar nominee in an ethereal white silk 
chiffon Chanel dress with sequin embroidery 
and a tulle cape for Hollywood’s biggest night. 
“T love the transparent overlays in some of 
Chanel’s most recent couture shows,” says 
Young of Williams’ look. “My favorite part was 
the choker-length Tiffany diamond necklace.” 
For Robbie’s fashion-packed outings, Young 
especially took a shine to an unexpected olive 
green Bottega Veneta gown, a buzzy change 
from the Chanel ambassador’s usual tweed 
attire. “Margot looked great and happy,” says 
Young of the slinky, cutout style by the Italian 
brand at the Academy of Motion Picture Arts 
and Sciences’ 13th Governors Awards in Los 
Angeles. And for viral fashion moments, 
Young can always count on client Selena 


wae heen 


wasots WARREN ALFIE BAKER 


“He helps make being a person in the 
public comfortable for me, which is no mean 
feat,” says Garfield of Baker. “He allows 
me to move through press and awards 
shows with some armor while also feeling 
very connected to my true self — quite an 
achievement. | get to fully express 
myself when interacting with public life, 
so when in my private life, | get to 
hibernate with my style, which is a gift.” 


On Garfield: Tom Ford, Omega watch, 
David Yurman jewelry. 
On Baker: Brioni jacket, Sandro shirt, Suit Supply pants, 
Christian Louboutin shoes, Omega watch. 


Photographed by 


OBIDI NZERIBE 


Inset: Baker (left) and Garfield 
were photographed March 11 at 
The Beverly Hills Hotel. 


GARFIELD: GROOMING BY CHRISTINE NELL AT KALPANA. 
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JODIE TURNER-SMITH 
wows WAYMAN BANNERMAN 
~ MICAH MCDONALD 


“Most importantly, they understand my essence,” 
says Turner-Smith of her styling dynamic duo. 


“We all really speak the same language; | trust them, 


and they trust me. The results are undeniable.” 


On Turner-Smith: Gucci gown, Jimmy Choo shoes, 
Chopard necklace, Le Vian rings, her own bracelets. 

On Bannerman and McDonald: Gucci, Jimmy Choo shoes, 
their own jewelry. 


Photographed by 


OBIDI NZERIBE 


Inset, from left: McDonald, Turner-Smith and 
Bannerman were photographed March 14 at the 
Mandarin Oriental Residences in Beverly Hills. 


Gomez. “My favorite look this past year was 
Selena’s hot pink Valentino at the SNL after- 
party” (she was photographed heading to it 
after making a surprise cameo on the NBC 
show in December), says Young of the Only 
Murders in the Building star’s Pink PP col- 
lection mini knit with matching tights and 
platform heels. “It was bright and fun and she 
had a good time in it.” 


The styling duo turned it up on the red carpet 
and down the aisle. For Jennifer Lopez’s wed- 
ding to Ben Affleck at his Georgia home, they 
commissioned not one but three custom Ralph 
Lauren gowns, including ruffles constructed 
with more than 1,000 hand-cut handker- 
chiefs and 500 meters of fabric; pearls that 30 
artisans worked 700 hours to hand-embroider; 
and Swarovski crystals of varying shapes and 
shades of white. “There was a long aisle to 
walk down, so we went with the most dramatic 
dress for that moment,” says Zangardi, who 
adds that they’ve been 
working with Lopez 
for nearly 13 years 

on countless iconic 
looks. “Jennifer’s 

the most glamorous 
woman in the world. 
She’s super collabora- 
tive and knows what 
works for her —a 
dream client.” For 
Cara Delevingne, 

Lily Collins and 

Suki Waterhouse, 

the pair turned out 
one glam slam after 
another, including *. 
Delevingne’s crim- i 
son Elie Saab gown 
that was cited by 
fashion critics asa 

best-dress winner at Lowen wedding dresses for 
the Academy Awards: Affleck at his Georgia home. 
“Tt was her first time 

at the Oscars, so we leaned into Hollywood 
glamour,” says Haenn. “She was one of the few 
who wore color, and she wore it beautifully.” 
For Waterhouse’s Daisy Jones & The Six pre- 
miere in L.A., the duo drew inspiration from 
her retro rock-star character on the show. “A 
plunging, emerald Stephane Rolland gown was 
the perfect way of capturing ’70s glamour with 
modern nuances,” says Zangardi. For Emily 

in Paris’ fashionista, Zangardi and Haenn 
focused on high-impact runway looks. Notes 
Haenn, “Emily never plays it safe with her 
fashion choices, and neither does Lily.” 


Jennifer Lopez wore one 
of three custom Ralph 
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“Our audience, most 
of them can’t believe how hard 
and fast they’ve fallen for 
this sport,” says Men in Blazers 
co-founder and host Roger 
Bennett, photographed March 14 
at Ulivo restaurant in New 
York City. Inset: With co-host 
Michael Davies (right) on Nov. 26 
at the Capital Turnaround 
in Washington, D.C. 


NEW 
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ROGER BENNETT, ONE HALF OF THE HIT PODCAST MEN IN BLAZERS, IS LEVERAGING 
THE SHOW’S POPULARITY AND BETTING ON THE SPORT’S LONG-PROMISED AMERICAN 
BOOM TO BUILD A ‘FULL-THROATED MEDIA NETWORK’ 


BY JULIAN SANCTON lA 


co-founder of the soccer 
podcasting franchise 
Men in Blazers, has 
never played a second of 


2011, when he launched 
a lo-fi weekly (ish) gab 
session with fellow bald British- 
expat soccer obsessive Michael 
Davies, a successful game show 
producer, Bennett has focused 
on the human stories behind the 
game rather than intricacies of 
field strategy, of which he admit- 
tedly knew little at first. But as he 
demonstrated on a recent Zoom 
meeting with a current member 
of the U.S. Men’s National Soccer 
Team who shall remain nameless, 
he has mastered the X’s and O’s of 
the charm offensive. 

His objective for the meeting 
was to persuade the player to join 


OGER BENNETT, THEINDEFATIGABLE 


<) 


the growing roster of voices fea- 


: tured on Men in Blazers as it seeks 
: to expand beyond “Rog and Davo,” 
: as the two hosts call themselves. 
: Bennett laid his best lines on the 
competitive soccer. Since : 


player: “Tell me what you would 


: like to do, and then we'll talk 

? about how we can pull this off, 

: because we want to do it by sea, by 
: land, by air.” 


For the most part, the player 


: appeared to let the flattery wash 
: over him. But his interest was 

: visibly piqued when Bennett 

; mentioned several other marquee 
: partnerships Men in Blazers had 
: just signed. The next day, for- 

: mer U.S. Men’s National Team 

: defenseman and current ESPN 

: commentator Herculez Gomez 

: would premiere his own podcast 
: on the Men in Blazers network, 

: Vamos!, targeted at Hispanic 

: soccer fans. Women’s National 


PHOTOGRAPHED BY WESLEY MANN 


: Team captain Becky Sauerbrunn 

: will chronicle the run-up to this 

: year’s Women’s World Cup, while 
? her teammate Sam Mewis, who 

: is recovering from injury, will 

: co-host a show on Twitch during 

? the tournament. Milan-based 

: Fabrizio Romano, arguably the 

: most influential soccer journalist 
: in the world, known for his cover- 
: age of big-money player transfers, 
? will be bringing his massively 

? popular podcast to the network. 


The player nodded in admira- 


: tion. Men in Blazers, it was clear, 
: had global aspirations and was 

: well on its way to achieving them. 
: “You're the only network I would 

: consider doing this for,” he said, 

: even as he explained that his 

: training schedule might make it 
: difficult to commit. 


Bennett pressed on: “On this 


: show, I’ve always joked that soccer 
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is America’s sport of the future, 
as it has been since 1972,” he said. 
“That’s changing. The future 
really is now.” 


AFTER DECADES OF BEING TANTALIZINGLY ON 


the cusp, soccer seems to finally 
be reaching a critical mass of 
popularity in the U.S. Attendance 
for Major League Soccer and the 
National Women’s Soccer League 
are at an all-time high, and there 
are more American players than 
ever in the high-stakes European 
leagues. Broadcast networks are 
now showing top games during 
primetime, while the streaming 
revolution has made it possible 
to watch pretty much every game 
from every significant league on 
the planet. At the same time, soc- 


cer has infiltrated popular culture, : 


as evidenced by Emmy-winning 
phenom Ted Lasso and Hulu’s 


Welcome to Wrexham, the feel-good : 


docuseries about Ryan Reynolds 
and Rob McElhenney’s efforts 
to turn around the fortunes of a 
plucky, fifth-tier Welsh team. 

As soccer has grown, so has 
Men in Blazers, which has thus 
far covered primarily the English 
Premier League, the MLS, the 
NWILS, the Champions League 
and the U.S. National Teams. 

The network’s podcasts — many 
of which initially air live on 

Amp or Twitch — get between 

1 million and 1.5 million down- 
loads a month, with listeners 
predominantly in their 20s and 
early 30s and based in the U.S. 
The franchise’s dominance in its 
field positions it perfectly to take 
advantage of what promises to be 
an explosion of stateside inter- 
est in soccer in the coming years. 
After the Women’s World Cup, in 
which American women are — as 
ever — expected to go far, will be 
the 2024 Copa América, bringing 
some of the globe’s biggest super- 
stars, including Brazil’s Neymar 
and Argentina’s Lionel Messi, 

to the U.S. Then comes the 2026 
World Cup, of which the U.S. will 
host the majority of matches. 

The moment couldn’t be more 
auspicious. Then again, the story 
of Men in Blazers has always been 
a story of timing — though one 
that started with remarkably bad 
timing. Bennett and Davies met 
on a boat at a wedding taking 
place at the same time as the 


: 2006 World Cup final between 

: France and Italy; they commiser- 
: ated over the lack of TVs on which 
: to watch the game. Bennett was 

: thena freelance journalist in 

: New York covering various topics 
: including soccer. (Disclosure: 

: Iwas his editor at Bloomberg 

: Businessweek.) Davies was a 

: television producer, best known 

: for creating the U.S. version of 

: Who Wants to Bea Millionaire, who : 
: had blogged about the World Cup 
: for ESPN. (He sold his produc- 

: tion company, Embassy Row, in 

: 2008 to Sony Pictures Television, 
: which has enlisted him as execu- 
: tive producer of Jeopardy!) From 

: their shared annoyance and 

: passion, a friendship developed. 

: In 2010, ESPN approached the two 
: of them to cover the World Cup. 

: The experience would lead the 

: two to start their own podcast, 

: which they called Men in Blazers, 

: “out of reverence for the old 

: American network tradition of 

: putting sportscasters in brightly 

: colored blazers,” says Bennett. 

: They launched right as podcasts 

: were becoming a thing. “We made : 
: abet, and it was an uninformed 


~ 


DOORDASH 
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TYLER ADAMS HAS BEEN MASSIVE, LOVE 
HIS MENTALITY 


: bet, but it was a very blessed bet,” 
: says Bennett. “Podcasting isa 

: low-barrier-to-entry technology 
: but easy to grow.” 


After NBC acquired the rights 


: to air English Premiership games 
: in 2014, Rog and Davo became the 
: natural choices to host a weekly 

: TV show about the league for 

: NBC Sports Network (since that 

: channel’s demise, it now streams 


on Peacock and has appeared on 


: network NBC). “They had exactly 
: the kind of audience we were 

: hoping to attract for the Premier 
: League,” says Jon Miller, president : 
: of acquisitions and partnerships 
: at NBC Sports. 


The pandemic, finally, marked 


: a turning point. “My staff realized 
: that, even with sports stopped, 

: we needed to double up,” says 

: Bennett. “Our audience needed us. 
: They needed a sense of connec- 

: tion to each other. And in that 

: moment, we decided to start going : 
: daily. We did a pod every day,’ a 

: pace that they’ve maintained. The 
: increased output allowed for a 

: greater range of subject matter, 


encompassing stories beyond the 


: pitch, such as sportswashing, the 
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: reputational laundering that own- 
: ing a successful sports team can 

: provide, a topic Bennett explored 

: inaseries with Pod Save America’s 
Tommy Vietor. 


“No one is more shocked than 


? me how far the show has come,” 

: says Davies. “Rog andI started 

: doing this, not asa lark, but I 

? would say as something of a 

: hobby. The business it’s evolved 

: into, and the content and market- 
: ing machine it’s evolved into, is 

: a testament both to the growth 

: of soccer and the amount of work 
: that Rog has put into it.” 


Up until mid-March, when 


: Gomez’s podcast premiered, 

: Bennett hosted or co-hosted 

: every episode on the network. 

: In addition, Rog and Davo hold 

: regular boisterous live events 

: around the country. (“We always 

: laughed when we started that we 

: knew the names of all seven of 

: our listeners,” says Davies, “and 

: they’re still the people who sit 

: front-row at our live shows.”) That 
: brutal schedule — to say nothing 

: of asocial media operation that 

: garners 100 million impressions 

: a month — is another reason Men 
: in Blazers is looking to expand the 
: business into what Bennett calls 

: “a full-throated media network.” 


Bennett, 52, is eager to bring on 


: different voices, even if it means 

: relinquishing some control. 

: “The key to growth is when you 

? can move beyond just that one 

: person,” says Marshall Lewy, chief 
: content officer at Wondery, Men 

: in Blazers’ ad-sales partner and 

: podcast distributor. “Like Team 

: Coco can become more than 

: Conan O’Brien.” 


And yet Bennett’s humorous, 


: idiosyncratic tone remains a 


major part of the podcast’s appeal. 


: He is a deft improviser, quick with 
: wide-ranging pop-culture refer- 

: ences, which act as so many access 
: points to more casual fans. In his 

: telling, Manchester City’s Erling 

: Haaland, the Norwegian goal- 

: scoring machine, is “ChatGPT in 

: cleats.” Haaland’s teammate Jack 

: Grealish, who seems to play the 


game with childlike enthusiasm, 


: is the “Tom Hanks in Big” of soc- 
: cer stars. From the beginning, 

; Men in Blazers has abounded with 
: allusions to Game of Thrones. (The 
: network’s newsletter is titled 

: The Raven.) 


PREVIOUS AND THIS SPREAD: COURTESY OF MEN IN BLAZERS (4). 


The show has become an 
essential stop for soccer-mad 
celebrities. Repeat guests include 
Will Ferrell (a minority owner of 
LAFC), Matthew McConaughey 
(a minority owner of Austin FC) 
and John Oliver, who doesn’t own 
a team but harbors a lifelong love 
for Liverpool FC. 

“He is a brilliant writer and 
a deeply thoughtful and empa- 
thetic interviewer,” says Oliver of 
Bennett, who ardently supports 
Liverpool’s struggling cross- 
town rival, Everton FC. “He’s also 
extremely funny. Football has 
a way of forcing you througha 
kaleidoscope of emotions, and 
he’s somehow able to capture 
what that can do to the human 
soul. ... He’s incredibly sensitive 
— you're not going to find many 
sportswriters who are as prone to 
bursting into tears at the drop of 
a hat as Rog is.” 

Brands, too, have taken to 
Bennett’s personality, none more 
so than Budweiser, which has 
sponsored the show since 2018 
and appears sometimes to spon- 
sor his life. On the back cover of 
his best-selling memoir, Reborn 
in the USA, Bennett brandishes 
a Bud, a symbol of his adopted 
home. (He came to the U.S. in 
1993, overstayed his tourist visa 
and became a citizen in 2018.) 

At the THR photo shoot, he and 
his staff made sure to order Bud 
Lights. “I don’t think there’s 
anyone more authentic to our 


: company and our brands than 

: Roger Bennett,” says Matt Davis, 
: head of U.S. sports marketing at 
Anheuser-Busch. 


In the World Cup year of 2022, 


: Men in Blazers’ revenue — driven 
: mostly by ads and brand part- 

: nerships — was in the mid- to 

: high-seven figures. All profits 

? have been reinvested into the 

: company in large part to acquire 

? new talent. (The management 

? team owns the brand and says 

: they have not accepted any outside 


eeeeeeeeeeeee 


investment so far.) Yet despite its 
success, the show has clung to the 
scrappy, sShambolic aesthetic of its 


: early days, broadcasting seem- 
: ingly out of a broom closet. 


“T’m English and full of self- 


: loathing,” Bennett says by way 

: of explanation, not obviously 

: joking. “Plenty of people think I 

: spend all my time drinking beer, 

: watching television with Matthew 
: McConaughey and John Oliver on 

? my couch,” he tells me between 

: Zoom sessions at a bar near Men 

: in Blazers’ offices in Manhattan’s 

: Flatiron District, over a double 

: scotch he’d follow with a black cof- 
: fee. “The reality is that I’ve worked : 
: quite hard, for life is very short.” 


? GOMEZ LAUNCHED VAMOS! ON MARCH 9. HE SAYS 

: he felt shaky with his first podcast 
: and cringed at the sound of his 

: own voice. But he expects to grow 
: more confident with each weekly 

: show and hopes to build a broader : 
: platform around U.S. and Latin 


American soccer fandom, the way : 
: patch, The Here We Go Podcast, 
: will now be absorbed into the 
Blazers family. 


Joe Rogan built his podcasting 
behemoth from a core of MMA 
enthusiasts — a strategy that 
Bennett would welcome. “The 
Men in Blazers guys want every- 
body in the continental United 
States to be represented in some 
way under the Men in Blazers 
banner,” says Gomez, who is 
Mexican American. It’s also just 
good business: “The No. 1 con- 


: sumer [of soccer programming] 
: has been, for quite some time, the 


younger Latino American here in 
the States.” 
Among the other top-level 


: hosts Bennett plans to fold into 

: the Men in Blazers extended 

? universe is Sauerbrunn, who will 
: co-host a series about her prepa- 
: rations for the Women’s World 

? Cup. “The way that [Bennett] 

: covers the women’s game] really 


appreciate because I think he’s 
brought a lot more fans to the 
women’s side of it,” she says. “He’s 
brought so many more of those 


: casual fans that were, like, the 
? once-in-a-while fans and turned 
: them into really die-hard fans.” 


The jewel of the new Men in 


: Blazers media empire, without 

: question, is Italian journalist 

: Romano, whose deeply sourced 

: chronicling of big-ticket player 

: transfers has earned him 16 mil- 


> lion Twitter followers: more 


4 than Rachel Maddow, more 


than Tucker Carlson, far more 


: than Men in Blazers. Romano’s 


“MY STAFF REALIZED THAT, EVEN WITH SPORTS STOPPED, 
WE NEEDED 10 DOUBLE UP. OUR AUDIENCE NEEDED U5.” senvers 


From left: Men in 
Blazers managing 
director Scott 

Debson, Bennett, 

_- producer Sophie 
Morrison, and 
executive producer 
and head of content 
Jonathan Williamson. 


must-listen twice-weekly dis- 


Bennett first approached 


? Romano in October, shortly 

: before the World Cup. Speaking 

: from his home studio in Milan, 

? the 30-year-old Romano, who 

: has recently signed with CAA, 

: says he jumped at the chance to 

: tap into the growing American 

: market, eager for the guidance 

: that Men in Blazers could supply. 

: “Honestly, all the offers I received 
: were always coming from tradi- 

: tional sponsors,” says Romano. 

: “They wanted to sponsor the 

? podcast because, of course, the 

: platform, the numbers and every- 
: thing. But they were not prepared 
: to have an exchange with me. So 

: they were not creating something 
? new with me; they were just put- 

: ting the branding on my podcast, 
: and nothing else. But now at 

: this stage, it’s almost four years 

? around the podcast, and I wanted 
? something different.” 


Romano’s podcast so far has 


? been singularly focused on 

: transfers, loans and multimil- 

: lion-dollar contracts. His clinical, 
: just-the-facts style has little in 

? common with Bennett’s more 

: emotional approach. Gomez, 

; likewise, makes no attempts to be 
: ajokester in the vein of Bennett 

: and Davies. But to Bennett, they 

: and the other voices he intends to 
: invite bring a necessary diversity 
: of tones and perspectives. 


“Global soccer’s a Star Wars 


: cantina,” he says. In addition to 
: the MLS and Premier Leagues, 
: “there’s the Spanish, German 

: and Italian leagues, men’s and 

? women’s international, global 

: club competition, continental 

: competition. ... I want to havea 
: property against all of them.” 


After finishing his coffee, 


: Bennett offers a parting thought. 
: “As Albert Camus, who was a 

: great goalkeeper, is alleged to 

: have said, ‘Everything I know 

: about humanity’ — he actu- 

: ally said, ‘Man,’ but I change it 

: to ‘humanity’ — ‘learned by 

: watching football.’ And I believe 

: it. It’s really just a mirror against 
: which is reflected the good and 

: bad of humanity. And that’s the 

: joy of the currency that I’m plying 
: atrade in.” 
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The co-creator of hits Ted Lasso and Shrinking — not to mention sitcom favorites Spin City, Scrubs and Cougar Town — 
revisits the ups, downs and biggest lessons of his long and very prolific career: ‘Everything goes my way’ 


BY LACEY ROSE ILLUSTRATION BY NAZARIO GRAZIANO 


ill Lawrence has lost count of how many episodes of television 
he’s made at this point. There were 145 episodes of Spin City, he 
tallies, and another 182 of Scrubs. Before he co-created Ted Lasso 
(34 episodes) or Shrinking (10 and counting), he made one sea- 


son of Clone High, three seasons of Undateable and six seasons of 


Cougar Town, with several other series mixed in. “So, it’s got to 
be close to a thousand by now,” he reasons. 
The real marker of career longevity, however, is the fact that the 


prolific showrunner can be watching a sitcom now and if any one of his 


three children are to hit pause after a joke setup, Lawrence can, nine 
times out of 10, deliver the punchline. “It’s like my magic trick for my 
kids,” he says. “They’re like, ‘Oh, well, you’ve read this script, and I'll be 


like, ‘I definitely didn’t read the new episode of Night Court’ or whatever 


itis. This is just what I do.” 


Though Lawrence jokes that his “bangs-y, boyish looks” can be 
deceptive, the 54-year-old Titan, as THR has crowned him for his 
contributions to TV, got serious about the lessons of his early rise, the 
advice he has for young writers, and the pride and sting of having an 
Emmy-winning smash that’s moved on without him. 


There’s a piece of advice that I’ve 
heard you give early on in every 
room you run, which is a variation 
on, “The job is to write what I think 
is funny, not what you think is 
funny.” Talk to me about that. 

It’s an evolving philosophy, but 

I got fired from my first three 
great jobs: Friends, Boy Meets 
World and The Nanny. And all 
deservedly so. But here’s what’s 
interesting: Everybody comes out 
here like, “Wow, I hope I get to tell 
my story eventually.” People don’t 
come out with the ambition of, 
like, “Man, I hope someday I get 
to write on somebody else’s show 
for years and years.” The lesson 
you've got to learn is that some- 
one created this show, and more 
often than not, they’re hugely 


personally invested in it and it’s 
going to exist in their voice. So, if 
you don’t very quickly get in line 
with “I’m writing what this man 
or woman sees as the world of 
the show,” it’s dangerous for you, 
careerwise, because you're not 
doing the job. 


You’ve been very open about your 
firings. Were you always, or did 
that come with age and success? 
I’ve gotten really lucky, and it’s 
also easy to look back on the mis- 
takes you made when things are 
going well. But when I got let go 
from Friends [after season one], 
and the second season it was the 
biggest show in the world, I was 
in the fetal position on a futon in 
my shitty apartment. I just didn’t 


understand how TV worked at 
all. And there used to be a cliché, 
which I always thought was so 
silly, but these older writers 
would say to the staff writers, 
“Don’t talk for the first few weeks 
until you understand.” Now, look- 
ing back, and it’s been something 
that’s haunted me in my mar- 
riage and with my children, I 
realize I was never that good at 
reading the room. I’ve gotten bet- 
ter at it. 


By 27, you’d created a hit show in 
Spin City with your mentor Gary 
David Goldberg. In what ways did 
your naivete help and hurt you? 
I'll tell you the weirdest thing, 
which is that my daughter [singer 
Charlotte Lawrence] got very 
successful very young, and it’s 
brought us closer because I can 
speak to her as somebody who 
made certain mistakes and didn’t 
realize how fleeting it could be. 

I told her a story the other day, 


From left: 
Ted Lasso 
stars Brett 
Goldstein, 
Brendan 
Hunt and 
Jason 
Sudeikis. 


which was very Sopranos-esque, 
where I behaved badly. I was a 
27-year-old kid with a loft in New 
York, and this was when upfronts 
were still a thing. The next morn- 
ing, I get acall that Bob Broder, 
who at the time ran the agency I 
was at, was outside my apartment 
building. I’m like, “Wait, what?” 
So, I go down, and he says, “Get 
in the car.” We drove around in 
circles and he says, “Bill, there 
are 20 people in Hollywood, and 
you are very young, but you’ve 
reached a level where when you 
behave in a very bad or very good 
way, those 20 people will all know 
about it in the next 12 hours.” ’m 
like, barely awake and really hun- 
gover, and he’s like, “Everything 
affects your career now.” I’m like, 
“OK. Anything else, man?” He’s 
like, “Nah, get out.” ’m in my 
pajamas, and I walk back to my 
apartment, thinking that’s the 
weirdest thing that’s ever hap- 
pened to me. 
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| suspect the fact that you still 
remember it also means it maybe 
scared the crap out of you? 

Yeah. (Laughs.) You just aren't 
taught these things. The craziest 


thing about this job — and it’s why 


I love supporting and teaching at 
the [WGA] showrunner training 
program — is that most people 
are drafted into it completely 
unaware of all the peripheral 
stuff: of being a shrink, of being 
responsible for group dynamics, 
of being responsible for other 


people’s livelihoods. Learning that 


young was very helpful. The other 
big advantage, for me anyway, was 
that I became super aware, super 
fast, about the cyclical nature — 
not only of Hollywood but of your 
career in Hollywood. My joke is 
that my voice is my voice and I’ve 
been doing the same thing all 
these years and sometimes it’s 
cool and sometimes it’s not cool 
and then it’s cool again. I couldn’t 
have predicted that at age 54, I'd 
have another window of “Oh, it’s 
cool to do comedy with emotional 
undercurrent again.” 


Were you always able to maintain 
that confidence that your brand 
of comedy would come back 

in vogue? 

I'd say the biggest hit my career 
took later in life was with [the 
2019 ABC dramedy] Whiskey 
Cavalier. I’ve had tons of garbage 
shows that didn’t get on because 
they were awful. And I’ve had 
shows that were flawed that got 
on and I’m like, “That’s flawed, 
maybe we can fix it in time,” 

and they went away and I got it. 
Whiskey Cavalier was the first 
show where I was like, “This 
show is really good and it should 
pave the way to me going, ‘I want 
to do this type of thing but ona 
streaming thing at a little bigger 
budget. ” When that show didn’t 
make it, I was like, “What’s going 
on? My type of TV might be dead.” 


You’d tried for years to sell the 
Carl Hiaasen series Bad Monkey, 
which you now have coming with 
Vince Vaughn. What changed: the 
marketplace or your place in it? 
Look, I grew up with a mentor, 
Gary, who was, for whatever 
reason, antagonistic toward the 
notes and development process. It 
was famously not his thing. 


THE HIT FACTORY 


Bill Lawrence jokes that his brand of ‘comedy with emotional undercurrent’ 
hasn’t changed, regardless of whether it’s in fashion 


Scrubs (2001-2010) 

The Peabody-winning NBC turned ABC 
hospital comedy wrapped after eight seasons, 
only to be revived later. “I said, ‘I'll do a spinoff 
called Scrubs Med and have it be med school,’ 

but they panicked at the eleventh hour and 
gave Zach [Braff] a lot of money to be in some 
and it was no longer a spinoff,” he says. “Now, 

at least once a day, someone will go, ‘Aren’t 
you bummed you ruined the show’s legacy?’ ” 


Spin City (1996-2002) 

The ABC comedy, which Lawrence 
co-created with mentor Gary David Goldberg, 
was set in a semifictionalized version of the 
New York City mayor’s office, with Emmy 
winner Michael J. Fox as the deputy mayor 
of New York. Lawrence had initially pitched 
Fox’s character as either a reporter or a guy 
who ran City Hall, and Goldberg and producer 
Jeffrey Katzenberg responded to the latter. 


Cougar Town (2009-2015) 

The ABC comedy, which Lawrence 
co-created with Kevin Biegel and almost 
immediately regretted its title, centered ona 
recently divorced mom (Courteney Cox) and 
her wine-loving friends, including Lawrence’s 
actress wife, Christa Miller. Lawrence stepped 
down as showrunner when the show moved 
to TBS after three seasons. 


Ted Lasso (2020-present) 
Lawrence co-created the Emmy-winning 
Apple TV+ soccer dramedy with Brendan 
Hunt, Joe Kelly and star Jason Sudeikis. That 
a show inspired by a series of silly Premier 
League promos would ultimately become a 
smash hit surprised everyone. “It was just 
cool to be working on something optimistic 
and hopeful,” says Lawrence, “because we all 
needed that shit in our actual lives.” 


So much so that he had a deal 
where he didn’t get notes, right? 
Yep, and when Gary split from 
[Spin City,] he was very supportive 
of me and told me it was going to 
be great. Then I went to the next 
table read, and I’m like, “Wait, 
there are like 30 people here I’ve 
never seen before, and they have 
opinions.” (Laughs.) Someone’s 
like, “They all work for ABC and 
DreamWorks,’ and [I think], “Oh, 
this is going to be bad for me.” But 
[Jeff Ingold,] the guy that runs my 
company, was one of the first exec- 
utives who gave me tons of notes, 
and I found it very helpful. By the 


Shrinking (2023-present) 
Lawrence initially pitched his version of 
the therapist dramedy years ago, but the 
iteration that premiered on Apple TV+ is an 
amalgamation of his idea and Ted Lasso star 
Brett Goldstein’s. Together, the duo recruited 
Harrison Ford to star opposite Jason Segel. 
The team is currently prepping a second 
season, which will be about forgiveness. 


way, once your ego gets a rest, you 
realize the more the merrier. Notes 
are only a problem if you don’t have 
the leverage or the ability because 
of where you are in your career 

to say, “I appreciate it, but I’m 

not going to do that one.” So, the 
answer is I learned empathy for the 
people in these gigs who have kids 
and spouses and are struggling to 
hang on and make a buck just like 
you are. When you have success, 
the way to leverage that is to tell an 
executive or a gatekeeper, “You're 
not going to get punished for 
taking a shot with me right now.” 
That’s a huge leverage point. 


Ironically, Ted Lasso was a project 
you and Jason Sudeikis pitched all 
over and nobody bit. Why? 
Nobody but Apple. Ted Lasso was 
the first time that somebody 
brought my brand to me. I’d 

done other people’s shows and 
maybe added my voice to [them], 
but here I'd seen these Ted Lasso 
Premier League commercials and 
they were broad and funny, and 
then Jason came to me going, “I 
want to make this show have the 
emotional undercurrent of a show 
like Scrubs.” What was hard about 
that was we would show the IP, 
and no matter what we said, [buy- 
ers] would immediately assume, 
“Oh, so it’s a silly, broad, sketchy 
cartoon show.” 


Your involvement has lessened 
over time, correct? 

I ran that show the first year 
because Jason was still shooting 
movies while we were doing the 
writers room. Then, at the end 
of that year, much like Gary with 
me, I was like, “Ah, I'll spend a 
couple of months teaching him 
how to edit.” But after like a day 
or two, he’s like, “Yeah, I got it.” 
(Laughs.) So, the second year, we 
ran it together, and I’m only able 
to do other things now because 
that guy ran the show himself the 
third year, as it should be. It’s his 
voice and his world this season. 


On a personal level, was it hard for 
you not to be involved in the third 
and ostensibly final season? 

Well, the positive was I got to do 
two things, Shrinking and Bad 
Monkey, that I’ve been dying to 
do. And it was healthy for me to 
let go because Jason is Ted Lasso 
and certainly deserves, especially 
landing the plane, for it to be his 
vision. If I were to take a slam at 
myself, I think I’ve reached a point 
in my career that I’m certainly 
not the best at having to listen to 
other people over my own opin- 
ion. And he has, without a doubt, 
earned that with this show. So, it 
didn’t sting as much as I thought 
it would, but that’s also partly 
because I think he crushed it. 


How are you feeling about addi- 
tional seasons or spinoffs? 

If you hear anybody hedging, it’s 
just because everybody’s super 
comfortable with the fact that 
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Left: Shrinking stars Harrison Ford, in his first TV comedy, and Lukita Maxwell. Right: Lawrence 
(far right) with his Ted Lasso co-creator and star, Jason Sudeikis, whom he calls a “monster talent.” 


Jason gave up a lot to move his 
family and his life to London, and 
it’s really rough. The truth is, he’ll 
come out of the smoke of cutting 
this show and doing all this stuff, 
and if he feels like doing more, 
he’ll do more. And if he doesn’t, 
he won't. I will tell you, P’ve never 
met a dude less motivated by dol- 
lar signs. I mean, I’m a producer, 
I'd be doing Ted Lasso cartoons 
already. (Laughs.) 


Speaking of doing more, how 
many times have you been 
approached about rebooting 
Scrubs and how close to “yes” 
have you come? 

A bunch. Here’s the thing, every- 
body on that show is killing it 
today. So, I think we'd all do it to 
have the excuse to spend time 
with each other, but no one’s in 
dire need of work and we see 
each other anyway. If we ever 
come up with an idea that would 
be fun to revisit, we'd do it just 
for the hang of it. But I reached a 
point on that show, and maybe I 
stayed too long, but by the sixth 
year, the writers would be like, 
“What should Dr. Cox’s rant be?” 
And I’m like, “Why does he have 
to be fucking mad every week? 
Who cares what he’s mad at? My 
God!” (Laughs.) So, nostalgically, 
it’d be fun to revisit, but the idea 
of doing it as aseries is abit ofa 
bummer to me. 


You’ve been back writing season 
two of Shrinking for a while, yes? 
Yeah, they got us going right after 
it premiered. We had pitched 
them a beginning, middle and 
end. We were like, “Hey, the first 
year is about grief, the second 
year’s about forgiveness and the 
third is about moving forward.” 
But it’s weird. Remember when 
a renewal was such a big deal? 


You'd sit around like this (crosses 
fingers), and now they tell you 
almost immediately if you’re 
doing another season. 


How much are you rushing scripts 
in anticipation of a potential writ- 
ers strike? If so, does that make 
you uneasy? You’re effectively 
supplying the studios with content 
to make while the writers picket. 
It’s without a doubt [rushing 

in anticipation of a strike]. But 
to not work your ass off, what 

if there’s not a strike and you 
didn’t [prepare] anything? Truth 
is I try not to get too caught up 
on it. ’ma generally optimistic 
person. I finally wrote this into 
Shrinking because all the writ- 
ers make fun of me for saying [as 
Michael Urie’s character on the 
show does] that my mantra is, 
“Everything goes my way.” I say 
it mostly to annoy the shit out of 
people. But, if you put that out 
into the ether, it almost becomes 
a self-fulfilling prophecy. 


Your wife, Christa, plays a differ- 
ent, less strident character on 
Shrinking than you’ve historically 
written for her. Why the change? 
It’s going to sound corny, but 
she’s very muse-like to me and 
we make each other laugh. You 


read about the whole “nepo” trend 


— we talk about it in our family 
because I also put my daughter’s 
songs in Shrinking — and we’re 
all painfully aware of how lucky 
we are to do this and what a gift 
to do it with your spouse or kid. 
That said, it took me a long time 
to learn how to write women. I 
still don’t think I’m great at it. 
Even when we did that goofy 
show Cougar Town, I remember it 


became a story — and it shouldn’t 


have — that even though Kevin 
Biegel and I were the creators, 


there were more women on that 
staff than men. People would 
sometimes go, “Oh it’s cool and 
noble.” Yeah, it’s also out of fear 
because my wife is one of those 
women. If they get pages of 
dialogue that sound like they’re 
written by a bunch of dudes, it’s 
not going to be good for me. 


Oh, I’m sure not... 
The point is, I find my wife so 
funny and, without a doubt, I 


underestimated her as an actress. 


So the opportunity for me to be 
confident enough to go to Jason 
Segel and Brett Goldstein and 
say, “Hey, this character, my wife 


could crush this.” She’s not just an 


acerbic, edgy wiseass. She’s stud- 
ied and I’ve seen her in movies 
and plays and kill it. So, it’s been 
really, really cool to see her do it, 
man, and to get props for it. 


What’s the most valuable advice 
you can impart to young writers 
today, and how is it different than 
it was, say, five or 10 years ago? 
One of them is a Writers Guild 
issue, which is about training. 
The first year of Spin City, it was 
ajoke that didn’t go over well, 
but for Christmas, Gary bought 
me and the writing staff com- 
fortable cot beds for our offices 
because we worked all the time. 
The upside was, out of necessity, 
everybody was around all aspects 
of production. You had to throw 
writers into editing. You had to 
have writers on the stage talk- 
ing to actors. You had to have one 
room outlining and one room 
punching up. The new model 
today has taken even that modest 
training ground away. 


INU 


Lawrence with his frequent collaborator 
and wife of 23 years, Christa Miller. 
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So, what do you advise they do? 
Try to find a way in, whether 

it’s asking showrunners or just 
hanging around. I screwed up 
on Shrinking because I was so 
under the gun. Luckily, some of 
the writers called me and asked, 
“Hey, when youre editing, can 
we sit in?” I’m like, “Oh, fuck, 
yeah, I should have offered.” So, 
find ways to familiarize your- 
self with the other aspects of TV 
production or you'll be dropped 
into a world and in over your 
head immediately. There’s also 
this weird culture around the 
word “showrunner” that’s dys- 
functional. There’s something 
appealing to the narcissist in all 
of us about the term, as in, “I get 
to run everything.” And it’s true, 
I get final cut, but the thing I tell 
people now is, “If you don’t learn 
how to surround yourself with 
talented people and empower 
them, you'll drown and burn out.” 


Anything more | haven’t asked? 
There’s never been more awesome 
TV on that I haven’t even heard of, 
and I consume this stuff vora- 
ciously. I love TV. A big pet peeve 
of mine is when I meet young 
writers and ask them about their 
favorite show, and they say, “You 
know, I’m not a huge TV person.” 
I’m like, “Hey, please go do some- 
thing else. I’m begging you, man. 
If you love movies, go do movies.” 


Sometimes | wonder if it’s just 
“cool” to say you don’t watch TV. 
You may be right. It’s funny, my 
wife and I were once on a plane, 
this was a long time ago, and 
some dude was like, “Did you go to 
University of Michigan? Because 

I recognize you.” And my wife’s 
much brasher than I am, and she’s 
like, “No, but it might be because 
I’m on The Drew Carey Show.” He’s 
like, “Nah, I don’t watch a lot of 
TV.” And she just goes, “Well, 

you do because you recognized 
me. It’s not a crack habit, it’s just 
television. You don’t have to be 
embarrassed about it.” 


Interview edited for length 
and clarity. 
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Capitalism & TV: A Love/Hate Story 


In an ironic twist, some of the biggest perpetrators of corporate ruthlessness in the entertainment industry are 
currently producing several of the most honest portraits of our bleak economic moment By Daniel Fienberg 


The intersection of late-stage 
capitalism and late-stage Peak 
TV has made prophets of people 
normally fixated on profits. 

It would be borderline mad- 
ness if, on a weekly basis, the 
Walt Disney Co., Warner Bros. 
Discovery, Amazon and Apple 
were to send shareholders an 
email with the subject line: “The 
End Is Nigh.” But the television 
industry, which has normally 
explored issues of class with the 
same skittishness it reserves 
for religion, has started to treat 


the economic realities of our 
American experiment with 
far more pessimism than you 
would expect. 

The irony is plain: These 
content producers/unlikely 
doomsday preachers are putting 
out a steady stream of shows 
about the corrosive impact ofa 
system that treats workers as 
interchangeable cogs existing 
only to fatten the bottom line; 
at the same time, they’re raising 
subscription prices on loyal cus- 
tomers and killing off completed 


productions that employed hun- 
dreds for tax write-offs. 

If you don’t believe that’s a 
recipe for revolution, watch Tony 
Gilroy’s Disney+ series Andor. The 
show uses the comforting back- 
drop of the Star Wars universe 
to issue a far less comforting 
warning about the consequences 
of allowing the wealthy to create 
their own insular world where 
they can use authoritarian tools 
to quash dissent and raise their 
own standards of opulence. It’s a 
note of caution that has been in 


Clockwise from left: HBO’s Succession, 
Apple TV+’s Hello Tomorrow! and Netflix’s You. 


the franchise since long before 
it made George Lucas a billion- 
aire, but union hater Walt Disney 
would be rolling over in his grave 
at a show whose progressive pro- 
tagonists make Norma Rae seem 
as militant as Melania Trump 
(although nobody respected co- 
opting values in the name of value 
like Disney; see Disneyland’s It’s a 
Small World ride). 

When HBO isn’t giving John 
Oliver a platform to relentlessly 
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chide his WBD “Business Daddy,” 
the company is spinning varia- 
tions on Business Daddy: The 
Show. Whether it’s Succession or 
The White Lotus (or House of the 
Dragon, if you boil it down to its 
essence), these are satires that 

so perfectly reflect our growing 
distrust of the rich that Emmy 
voters are able to treat them 

as dramas. They’re have-your- 
cake-and-eat-it-too shows that 
portray the wealthy as cannibal- 
izing monsters who alternate 
between backstabbing and virtue 
signaling, but take the sort of 
exclusive vacations that could fool 
you into thinking it’s all worth 

it — unless you stick around HBO 
long enough to watch the humor- 
tinged disenfranchisement and 
desperation at the heart of Rain 
Dogs or Somebody Somewhere. 

TV has always been a medium 
built around labor — from the 
centrality of workplace sitcoms 
and workplace procedurals in 
programming lineups to the tra- 
ditional structuring of daytime 
television around the rhythms 
and purchasing power of “home- 
makers.” The broadcast model 
said, “Here, watch shows about 
people going through the motions 
at work — and make sure to pay 
close attention to the products 
you can purchase depending on 
how lucrative your own profes- 
sional endeavors are.” Shows like 
The Office or Taxi or Cheers didn’t 
sugarcoat the grind that was 
day-to-day work. But there was 
usually an underlying message 
that work was still a place to find 
a secondary family and, occasion- 
ally, the partner with whom you 
could create a primary family. 

Compare that to the night- 
mare of Apple TV+’s Severance, 
in which neither the means of 
production nor the actual prod- 
uct is clear, and people have to 
submit to mind-altering surgery 
in order to give themselves an 
illusion of work-life balance. 
Lumon Industries doesn’t have 
the technology to create robots 
to do whatever it is they do, so 
they turn people into automatons 
whose ability to push buttons 
on a laptop isn’t impacted by the 
baggage of their humanity. 

In Apple TV+’s retro-futurist 
Hello Tomorrow!, cheery robots 
do most menial jobs, enabling 


people to concentrate on assimi- 
lating into a society defined 

by 1950s-style conformism. 

Its heroes are hucksters and 
scammers manipulating a mar- 
ketplace in a way that’s wholly 
comparable to fact-based cau- 
tionary tales like The Dropout or 
Super Pumped or WeCrashed. 

Yes, WeCrashed is another 
Apple production — as was the 
two-season run of The Mosquito 
Coast, an amusingly if unin- 
tentionally ironic adaptation 
of Paul Theroux’s 1981 anti- 
consumerist novel. The show was 
an attempted work of art about 
aman attempting to escape the 
retail rat race, funded by a com- 
pany that has turned the retail 
rat race into an art form. 

Apple is no likelier to tell view- 
ers to skip the next generation of 
iPhone or iWatch than Amazon 
is to tell audiences that tech 
companies are so devoted to their 
bottom line that they’re willing 
to make a deal with the devil to 
get there. But that sure is the 
plot of the latter streamer’s new 
show The Consultant! Featuring a 
reptilian Christoph Waltz as its 
lead, the series has flaws, but its 


mockery of modern employee- 
friendly offices will keep you busy 
just long enough for Amazon 

to quietly cancel three or four 
acclaimed shows you've never 
heard of and greenlight several 
more adaptations of the airplane 
novels your dad loves. 

Maybe you can watch The 
Consultant, ignore its allegori- 
cal undertones and just pretend 
it’s amessed-up horror series 
about Satan running a video 
game company. Maybe you can 
watch Netflix’s You just as a 
warped love story featuring a 
hunky sociopath and pretend 
that building its entire, recently 
released season four around the 
so-called Eat-the-Rich Killer 
isn’t about the need to fight back 
against the exploitative upper 
class. Maybe you can watch two- 
thirds of Bravo’s programming 
and ignore that beneath the dishy 
reality soap operas about real 
housewives and crews on yachts 
is a warning that the gap between 
haves and have-nots is widening 
to an even more shocking degree. 

Even though you'll still get 
50 shows about authorities 
fighting crime in New York or 


From top: Apple TV+’s Severance, Amazon Prime Video’s The Consultant. 


Chicago before you see a single 
show about the inner workings 
of a union, several of my favor- 
ite current broadcast series are 
making their concerns about this 
moment of economic instability 
more text than subtext. NBC’s 
American Auto hails from Justin 
Spitzer (creator of the exceptional 
minimum-wage gem that was 
Superstore), and it feels like a true 
successor to one of my favorite 
anti-corporate comedies, ABC’s 
Better Off Ted. The characters 

on American Auto work in the 
executive suites of a Detroit- 
based mid-tier car company, 

and the show proves itself to be 
uncommonly savvy in picking 
apart the capitalist apparatus, 
from town-devouring factories 
to misleading advertising to 

the hollowness of well-meaning 
diversity programs. 

I’m even more impressed by 
what ABC’s Abbott Elementary, the 
first broadcast awards juggernaut 
in years, has spent its second sea- 
son doing. The Emmy-winning 
comedy has always focused on 
the underappreciated heroism 
of teachers, but this season’s 
primary storyline about charter 
programs and the danger of cor- 
porate encroachment into public 
school systems — especially 
those servicing economically dis- 
advantaged urban spaces — has 
been scathing. In a political land- 
scape where teachers unions area 
frequent conservative bogeyman, 
Abbott Elementary has dared to 
yearn for a world in which those 
unions have even more power. 

Abbott Elementary is a hit, 
but it’s not as if it’s as popu- 
lar as Paramount Network’s 
Yellowstone, a celebration of 
dynastic capitalism that’s 
sometimes referred to as one of 
the more conservative shows on 
TV by people who ignore Taylor 
Sheridan’s palpable ambivalence. 
(See Tulsa King and its very con- 
flicted take on the corporatization 
of legalized drugs, or Mayor of 
Kingstown, which doesn’t always 
know what it’s saying about the 
prison industrial complex.) 

So grab a placard and joina 
picket line. It’s what the biggest 
media giants in the world want 
you to do. And don’t worry, your 
streaming subscriptions are all 
on autopay. 
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Hey Hollywood, 


HIRE DISABLED 

WRITERS, 
NOT JUST A 
DISABILITY 
CONSULTANT 


HILLER: EMMA MCINTYRE/GETTY IMAGES. SOMEBODY: MARIAN WYSE/HBO. 
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Somebody Somewhere 


Is ‘Queering 


Through Humor’ 

Star Jett Hiller on the 
quiet, little HBO comedy’s 
DIG SUCCESS By sei Renkin 


omebody Somewhere is 

having a really good year. 

Its stars Bridget Everett 
and Jeff Hiller were nominated 
for Spirit Awards, it’s up for 
outstanding new TV series at the 
GLAAD Media Awards, and on 
April 23 the second season will 
premiere on HBO — something 
Hiller wasn’t sure would hap- 
pen. “We had really good reviews 
the first season, but we don’t 
have a murder mystery or sci-fi 
elements,” he says. “We're just a 
quiet, little show full of middle- 
aged, sweaty people.” Ahead 


Jeff Hiller stars in HBO’s Somebody Somewhere, 


which is nominated for outstanding new series 
at the GLAAD Media Awards. 


of the GLAAD Awards, Hiller 
talked to THR about what makes 
the show so special. 


Can you tell us how you came to 
join Somebody Somewhere? 
Bridget emailed me out of the blue 
— we were friendly, but I wouldn't 
say we were friends. We knew each 
other from Joe’s Pub [in New York], 
where we both performed. She 
sent me the script and was like, “If 
you wouldn’t mind auditioning, it’s 


not going to pay very well or what- 
ever, but it’s just a television show 
on HBO.” (Laughs.) I read it and 
was like, “This script is about me!” 
I grew up in the church, I’m friends 
with strong women, I’ve wor- 
shipped Bridget as a performer. I 
thought, “I think she chose me for 
this.” And since then, I’ve talked 
to like 40 gay men who were like, 
“Yeah, Bridget emailed me asking 
me to audition.” (Laughs.) 


Bridget has spoken about her 
character being based on herself, 
if she’d never moved to New York. 
How does Joel compare to a simi- 
lar alternate version of yourself? 

I think Joel is just better than me, 
period. If Ihad stayed in Texas, I 
wouldn't have the wherewithal to 
organize a choir practice, I don’t 
think I would be thriving in the 
same way that he is. But I do think 
I’m generally an optimist, and 

Joel is blessed with a very innate 
optimism. I think his sarcasm 
comes from the fact that there’s no 
way to survive being an obviously 
gay person in a super-hetero world 
without queering it up 
through humor. 


Joel gets a love inter- 
est this season, played 
by comedy legend Tim 
Bagley. Did you do a chemistry 
read to find the right fit? 

Unlike me, Tim was just offered 
the role. They were like, “We’re 
lucky if we can get Tim.” It was 
more like, “Hiller, get your chem- 
istry right with Tim.” I originally 
thought that Joel might get back 
together with his season one 
boyfriend, but I think this story is 
much more interesting. 


What is it like shooting the show 
on location? 

It was sort of an art-imitates-life 
situation. I lived in a house with 
Bridget and [co-star] Murray Hill 
both seasons; this time around, 
we shot in Glen Ellyn, Illinois, 
which is more of a suburb than 
arural town. It felt like camp. 


GLAAD Media 
Awards 


March 30 
Los Angeles 


Hiller with co-star Bridget Everett on season 
two of HBO’s Somebody Somewhere. 


On the weekends, Bridget would 
invite the cast over and cook. She 
makes this delicious salsa with 
grilled vegetables. 


How do you measure the success 
of a project like this? 

For me, the most important thing 
is how I feel when I’m actually 
shooting. For 20 years, I was the 
actor who showed up for a day 

or something, and you 
might not even make it 
into the final product. 

So, if I had fun on set, or 
made the crew laugh, I 
felt good. Ijust played a 
villain on American Horror Story, 
which I’ve never done before, and 
I realized I didn’t know how to tell 
if | was any good because it wasn’t 
a funny role. 


The Spirits were your first 
awards show. What’s your take 
on it all? 

I’m so honored to be recog- 
nized in this way. Awards 
shows are camp — seeing how 
the sausage is made was like 
a psychedelic trip — but ’m 
leaning into it. It’s like when 
you go on acruise and you're 
like, “I’m just going to do the 
karaoke competition.” 


Interview edited for length 
and clarity. 
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Meet the World Builders These top production 


execs troubleshoot hurricanes and massive 


set pieces tor the most complex, anticioated projects, 
trom John Wick 4 to King 


hese 30 executives 
T scour the globe in pur- 

suit of movie magic. 
As Hollywood’s top physical 
production pros, highlighted 
by THR for their work 
behind the scenes, 
they are charged with 
realizing a script’s 
vision on the screen. 
And on March 27 they 
will convene at a weeklong 
conference at the Sofitel Los 
Angeles at Beverly Hills, hosted 
by the Association of Film 
Commissioners International, 
a group of more than 300 
film commissioners on six 
continents. Newly named 
AFCI executive director Jaclyn 
Philpott says the organization 
welcomes commissioners and 
other industry insiders “from 
all across the world to build 
best practices and collaborate 


AFCI Week 


March 27-30 ; 
Sofitel and a tour of Orbital 


Los Angeles 


with the goal of gaining knowl- 
edge and building connections.” 
The conference includes a 
professional development day, 
panels on topics ranging from 
navigating government 
relationships to the 
future of streaming, 


Virtual Studios. The 
week is headlined by a 
March 29 power brunch where 
THR editorial director Nekesa 
Mumbi Moody will moderate a 
panel with three of Hollywood’s 
top execs. Here, production 
pros share the issues they 
troubleshot during some of 
their hairiest and most reward- 
ing adventures on set. 


MITCHELL BELL 
Marvel 
Two titles this longtime 
Marvel executive handled, 


SGKe 10 FUMOSS sywinsencis 


Ant-Man and The Wasp: 
Quantumania and Doctor 
Strange in the Multiverse 

of Madness, were heavy 

on VFX, but Bell says he 
pushes to shoot on loca- 
tion whenever possible. 

His attention has turned to 
Captain America: New World 
Order, which is shooting 

in Atlanta, London and 
Washington, D.C. He points 
to the “sheer volume of 
projects” in production as 
causing a shortfall in studio 


space and production talent. 


“One of my prop masters in 
London has told me it is so 
busy that while working on 
a previous film, he received 
a call from a producer ona 
different project offer- 

ing him double his salary 
if he left to join them,” 


recalls Bell. 


| Christopher Nolan (second from right) 


on the set of the Universal feature 
Oppenheimer, filmed in New Mexico. 


KEVIN BERG 
CBS 

Berg oversees spending in 
excess of $4 billion for pro- 
ductions including the NCIS 
franchise, Ghosts, Fire Country, 
Criminal Minds, The Talk, 
The Late Show With Stephen 
Colbert, Frasier and Your Honor. 
Of Showtime’s King Shaka, 
shooting in South Africa, he 
says, “We were able to work 
in the actual locations where 
King Shaka lived and grew up, 
which has been pretty special.” 


KATE BEYDA 
New Line 
Top titles from Beyda, known 
as a franchise builder, this 
year include the sequel to 
Shazam! and a new installment 
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of the Conjuring franchise. 

On Shazam! Fury of the Gods, 
she says, the production 

was forced to move from 
Toronto to Atlanta because 

of COVID border closures, 
which “involved moving 
massive set pieces, including 
the original house, which we 
reconstructed.” She adds that 
The Nun 2 shot in the South of 
France because it “allowed us 
to maximize resources with 
the VFX uplift” while achiev- 
ing the script’s creative vision. 


MARK BINKE 

NBCuUniversal 
Now that quarantines are over, 
Binke says, he can take advan- 
tage of international locations 
with favorable tax credits such 
as Brisbane, Australia, which 
substituted for ’70s West Palm 
Beach in Apples Never Fall. 
Binke, who has also overseen A 
Friend of the Family, Dr. Death, 
Chucky, Resident Alien, Ted and 
The Umbrella Academy, notes 
an emerging trend of using 
new technologies to drive effi- 
ciency and help control costs. 
“Emerging and new produc- 
tion technologies in cloud, 
remote and virtual production 
workflows create a growing 
requirement that the produc- 
tion execs have expertise and 
understanding of technical 
areas not typically considered 
in the traditional production 
space,” he says. 


VERONICA CAJIGAS 
Netflix 

The newly named vp live 
action manages globe- 
trotting titles including 
David Fincher’s The Killer 
(Dominican Republic), the spy 
thriller Heart of Stone (Iceland) 
and the Adam Sandler-led 
Murder Mystery 2 (Paris), as 
well as projects anchored in 
well-established production 
centers such as Los Angeles 
(Rebel Moon, Unfrosted), New 
York (Maestro, Leave the World 
Behind), the U.K. (Luther, Heart 
of Stone) and South Africa (One 
Piece). Cajigas says the rising 
cost of resources, a result of 
supply chain issues and the 
war in Ukraine, continues to 
constrain budgets. 


BRAD CARLSON 
Skydance 

A pair of the executive vp’s 
blockbuster movies to come 
out this year shot on oppo- 
site sides of the Atlantic, 
with Heart of Stone filming 
in Portugal and Ghosted in 
Washington, D.C., where the 
production was granted rare 
access to the National Gallery 
of Art. Action juggernauts are 
Carlson’s bread and butter, 
and he will continue feasting 
with the releases of Mission: 
Impossible — Dead Reckoning 
Part One, Transformers: Rise of 
the Beasts, a reboot of the Spy 
Kids franchise and The Gorge, 
starring Miles Teller and Anya 
Taylor-Joy. Of his success he 
says, “Never underestimate 
the creativity, spontaneity and 
efficiency of getting everyone 
in a room with a whiteboard 
and marker to help figure 
out production, budget and 
logistic issues.” 


DAMIEN CARR 
Legendary 

The senior vp visual effects and 
3D shoots in practical locations 
to allow the VFX team to “focus 
its efforts on embellishing an 
already stunning frame” to cre- 
ate the “more palpable world” 
essential for Legendary’s 
immersive tentpoles. “I am 
seeing world building, usually 
done in post, now onstage in 
photography,’ he says. “We 
can now show these incred- 
ible actors the world they are 
living in and give them depth 
beyond a blue wall.” Following 
up on Denis Villeneuve’s Dune, 
he’s turned his attention to 
its sequel and Book of Clarence 
(LaKeith Stanfield, Benedict 
Cumberbatch, James McAvoy), 
both of which shot in Hungary, 
Jordan, the United Arab 
Emirates and Italy. 


TIM CLAWSON 

Amazon Studios 
The head of worldwide pro- 
duction and postproduction 
has been busy overseeing 
the Donald Glover-led TV 
adaptation of Mr. and Mrs. 
Smith and Christmas action 
blockbuster hopeful Red One, 
while continuing to handle 


the second seasons of The Lord 
of the Rings: The Rings of Power 
and tentpole series Citadel. 
While he maintains a number 
of productions in the U.K. and 
throughout Canada, Clawson 
says he’s made expanding into 
Africa and Southeast Asia a 
priority. “Overall, it’s a return 
to choosing locations witha 
balance of creative needs, cost 
effectiveness, available infra- 
structure and incentives,” 

he adds. 


ANDY DAVIS 
Sony 

Upcoming projects from the 
president of physical produc- 
tion include Kraven the Hunter, 
Madame Web, No Hard Feelings 
and The Equalizer 3. Davis says 
resourcefulness is impor- 
tant when planning, noting 
that Gran Turismo involved 
determining how to shoot the 
film without transporting 50 
race cars to locations as far 
away as Budapest, Austria, 
Slovakia, Dubai, Tokyo, Wales 
and Germany. They found the 
solution in Hungaroring race- 
track, just outside Budapest, 
where they re-created multiple 
international locations and 
racing scenes. 


JERRY DICANIO 
NBCUniversal 

DiCanio says he’s noticed an 
increased willingness this 
past year among cast and crew 
to travel and shoot in loca- 
tions other than production 
hubs, noting that Navarre, 
Spain, stood out in the past 
year since Universal had never 


THR Insider 


used it as a location before 
shooting Vampire Academy. 
“Showcasing and keeping this 
incredible location pristine 
included coordination with the 
government of Navarra and 
the Spain Film Commission,” 
says DiCanio. “I’m still friends 
with some of the monks we 
met at the Monasterio de 

San Francisco.” 


NISSA DIEDERICH 
20th Television 

The executive vp manages 
over 20 productions, includ- 
ing How I Met Your Father, 
Only Murders in the Building 
and The Resident. Though 
global activity slowed dur- 
ing the pandemic, Diederich 
says international produc- 
tion shoots have picked up 
again with the reopening of 
additional locations outside 
the U.S., including Vancouver, 
where Percy Jackson and the 
Olympians just wrapped film- 
ing. As one of the studio’s 
first hybrid productions, 
the series used Industrial 
Light & Magic technology. 
“Tt was an extremely ambi- 
tious undertaking using new 
technology in one of the most 
advanced stages in the world,” 
says Diederich. 


KEVIN FORTSON 
Warner Bros. Television 
Post-pandemic production is 
not without its challenges, says 


Lionsgate’s John Wick 4, starring Keanu Reeves (left) and directed by Chad Stahelski, 
filmed in Germany, France, Jordan, Japan and New York. 
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the executive vp unscripted 
television, who oversees 
30-plus series including 
ABC’s The Bachelor franchise, 
Peacock’s Paris in Love, Bravo’s 
The Real Housewives of New 
Jersey and NBC’s The Voice. 
“It’s become more difficult as 
things have become relaxed,” 
he says of COVID-19 safety 
protocols on set. “In the begin- 
ning, it was easier to keep 
everyone in line when they 
were just happy to be back in 
production, but still privately 
scared to death.” Fortson adds 
that it’s chaotic to manage as 
many as five or six stops ina 
week, governed by different 
local health authorities and 
regulations. He plans to retire 
this summer after his 30 years 
at Warner Bros. 


JANET GRAHAM-BORBA 
HBO 

This year, productions under 
this executive vp shot in 
Hungary (Dune), the U.K. 
(House of the Dragon, The 
Palace, Industry), Alberta, 
Canada (The Last of Us), 
Jamaica (Get Millie Back), 
New Zealand (Our Flag Means 
Death), Tokyo (Tokyo Vice) 
and Italy (The White Lotus), 
among other places with 
“A+ crews and robust incen- 
tive programs.” Of shooting 
True Detective: Night Country 
in Iceland, she stresses that 


the local crew that had to 
film “outdoors in the cold 
and dark for long stretches” 
navigated the elements with 
“startling ease.” She adds 
that the past year has been 
full of weather surprises, 
with “hurricanes, unexpected 
snow (or not enough!), wind 
or yemiperdture drops and 
ee, rains.” 


DAVID GRANT 
Marvel 

The next two titles from Grant 
set for release, Guardians of the 
Galaxy Vol. 3 and The Marvels, 
shot in Georgia and London, 
both of which he says offer 
generous tax incentives that 
serve as an “integral part of 
our blueprint planning.” He 
observes that there’s been 
an “industrywide content 
contraction occurring,” which 
may result in “crews having to 
look harder for jobs,” “empty 
production facilities” and 
“equipment sitting on shelves 
not being rented.” 


MARCY KAPLAN 
MGM 

The head of production of 
MGM TV and MGM+¢ swiftly 
took the reins of the studio’s 
robust production slate in fall 
2022, handling the next sea- 
sons of Fargo, The Handmaid's 
Tale, Wednesday and Vikings: 
Valhalla. With budgets tight- 
ening across the board on top 
of extended prep and shorter 
episodic orders, she says she’s 
increasingly prioritizing film- 
ing in locations with hearty 
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Amazon Prime Video’s Jack Ryan, from Paramount TV, shot in Budapest, 
Croatia and the Canary Islands for season three. 


tax incentives and favorable 
exchange rates, “using VFX 
and second units as needed.” 


JERRY KETCHAM 
Disney 

The senior vp says Disney is 
increasingly relying on film 
commissions worldwide, 
not only to navigate the 
governments of the regions 
where they film, but also 
to guide productions to the 
best locations to tell stories. 
“Each location has its draw,” 
Ketcham says, noting that 
Dashing Through the Snow 
shot in Atlanta because of 
its top-notch crews, stage 
space availability and valu- 
able city locations. Shooting a 
Christmas movie in Georgia 
during sweltering weather 
had its challenges, Ketcham 
says, but hot nights were no 
match for the manufactured 
snow that was created for 
the film. 


ED LAMMI 

Sony Pictures Television 
Titles from the executive vp 
shot all around the world, 
with The Boys in Toronto, The 
Good Doctor in Vancouver, 
Obliterated in New Mexico, 
Wheel of Time in Prague and 
Outlander in Scotland. He 
notes that a recent increase 
in the accessibility of tax 
credits has been beneficial 
for production. 


JEFF LAPLANTE 
Universal 

The president of physical pro- 
duction manages Universal’s 
sprawling Fast & Furious 
franchise and all films from 
Illumination Entertainment, 
including the Despicable Me 
series, with top titles like 
Oppenheimer, The Exorcist and 
The Last Voyage of the Demeter 
due out later this year. While 
he still heavily utilizes film 
commissions across the 
world for access to their photo 
libraries in the early stages of 
preproduction, he observes 
there’s been a transition 
back to in-person location 
scouting when possible. On 
the issue of sourcing crews, 
he stresses that pipeline 


programs, like Universal’s 
Below-the-Line Traineeship, 
have become a staple of the 
studio’s projects domestically 
and internationally. 


MATT LEONETTI 
Lionsgate 

The physical production presi- 
dent has a potentially massive 
year ahead of him, with the 
release of new installments to 
the John Wick, Hunger Games 
and Now You See Me fran- 
chises. He says of John Wick 4, 
which filmed in Germany, 
France, Jordan, Japan and 
New York, “The script was 
actually written with the 
shooting countries in mind. 
Chad Stahelski is a master of 
taking natural locations and 
making them look even more 
stunning.” He observes that 
the war in Ukraine continues 
to inflate the cost of lumber 
and fuel, “especially in Europe, 
where we film many of our 
movies.” Also on the slate: 
Are You There God? It’s Me, 
Margaret; About My Father; and 
Joy Ride. 


LIZ MILLER 

Paramount TV 
Miller scours the globe for 
the best tax incentives, 
mobilizing the Jack Ryan 
production to venture as far 
as Budapest, Croatia and the 
Canary Islands for “creative 
needs as well as to capture 
the rebates.” The executive 
vp has at least six upcoming 
projects this year for release 
across multiple streamers, 
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including the next season of 
Reacher, Grease: Rise of the 

Pink Ladies and The Spiderwick 
Chronicles. She’s also working 
on Taika Waititi’s Time Bandits, 
the limited series Before and 
Cross, an adaptation of a James 
Patterson novel. With the 
demand for content reach- 

ing an all-time high in 2022, 
Miller observes there was a 
“race to secure the best crews, 
which forced studios to hold 
purpose-built stages for shows 
that were not yet greenlit” and 
“created a shortage of labor.” 


LISA NIEDENTHAL 
Blumhouse 

The head of physical produc- 
tion for film and television at 
the horror production house 
knows how to stretch a budget, 
explaining that House of Spoils 
shot in Budapest because 
they were able to “increase 
our shooting schedule by 
over 30 percent compared 
to the U.S. locations we were 
considering.” Other projects 
she oversaw coming out this 
year include The Exorcist, 
which filmed in Atlanta and 
the Dominican Republic, and 
Insidious: Fear the Dark, which 
shot in New Jersey. 


SUE PALLADINO 

Warner Bros. Television 
As executive vp scripted televi- 
sion, Palladino, who has been 
with the studio for over 20 
years, manages more than 60 
scripted movies and series, 
including Ted Lasso, Shrinking 
and the upcoming Bad Monkey 


Reacher Cleft) 
was one of 
Amazon Prime 
Video’s top 
shows of 2022, 
according 

to Nielsen, 
coming behind 
only The Boys 
and The Lord 
of the Rings: 
The Rings 

of Power in 
viewing time. 


for Apple TV+, ABC’s Abbott 
Elementary, HBO Max’s The 
Sex Lives of College Girls, CBS’ 
Young Sheldon, Peacock’s Mrs. 
Davis, and The CW’s The Flash 
and Superman & Lois. 


LOUIS PHILLIPS 

Focus Features 
Phillips stresses three factors 
when selecting a location to 
shoot: crew, tax rebate and 
look. That’s why he chose to 
film Robert Eggers’ remake 
of Nosferatu in Prague, hor- 
ror comedy Lisa Frankenstein 
in New Orleans and the 
Amy Winehouse biopic in 
London, where the events 
of the film took place. He’s 
also overseeing Ethan Coen’s 
untitled solo debut, starring 
Margaret Qualley. 


BRUCE RICHMOND 
Apple Studios 

The head of production has a 
big year ahead of him, with the 
much-anticipated releases of 
Ridley Scott’s historical epic 
Napoleon; the star-studded 
spy thriller Argylle; the rom- 
com thriller Ghosted; Martin 
Scorsese’s Killers of the Flower 
Moon, which stayed true to 
its source material and shot 
in Oklahoma on Native land; 
and the Tom Hanks-produced, 
$200 million war drama 
Masters of the Air. 


LEE ROSENTHAL 
Paramount 
The president of worldwide 
physical production is back at 
another star-studded tentpole 


featuring complex, on-location 
sequences with the release 

of Mission: Impossible — Dead 
Reckoning Part One on top of 
Transformers: Rise of the Beasts. 
“What’s more impossible: Tom 
Cruise flying a motorcycle off 
a cliff in Norway or driving a 
Fiat down the Spanish Steps 
in Rome?” says Rosenthal, who 
notes that the location team 
for the film worked hand in 
hand with Roman officials to 
“secure the heavily trafficked 
Via dei Fori Imperiali for the 
franchise’s most massive 

car chase.” The Paramount 
exec also oversees live-action 
content from Nickelodeon 

and Awesomeness, includ- 

ing Zoey 102, Monster High 2, 
School Spirit and The Really 
Loud House. 


LIZ SAYRE 

Searchlight 
The head of physical, post- 
production and VFX boasts 
one of the more eclectic movie 
slates this year, with a pair of 
Yorgos Lanthimos movies in 
AND and Poor Things on top of 
Taika Waititi’s upcoming sports 
dramedy Next Goal Wins and 
the biopic Chevalier, which 
shot in the Czech Republic to 
mirror 18th century Paris. 
Pointing to climate change, 
Sayre says that “unexpected 
weather definitely had an 
impact on several of our 
recent productions.” 


MARK SCOON 
Warner Bros. 

The executive vp says he chose 
to shoot Magic Mike’s Last 
Dance in Miami and the U.K., 
as those areas were referenced 
in the script on top of hav- 
ing favorable exchange rates, 
strong infrastructure and 
robust tax incentives. He notes 
that Furiosa faced “signifi- 
cant weather issues” during 
production because it filmed 
almost entirely on location. 
Scoon also has Joker: Folie a 
Deux and Minecraft due out 
later this year. 


MOMITA SENGUPTA 
Lucasfilm 
The executive vp is juggling 
the ever-expanding Star Wars 
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universe, overseeing Andor, 
The Mandalorian, Ahsoka, The 
Book of Boba Fett, Obi-Wan 
Kenobi and Skeleton Crew, 

a coming-of-age story fea- 
turing a group of kids lost 

in the galaxy that wrapped 
production in January after 
shooting in Los Angeles. She 
also handled Indiana Jones 
and the Dial of Destiny, which 
filmed in England, Italy, 
Scotland and Morocco, among 
other places. 


TODD SHARP 
Fifth Season 

Sharp managed some of the 
year’s buzziest titles, includ- 
ing Severance and Tokyo Vice, 
which filmed in New York and 
Japan, respectively. He shares 
a story from Hawaii, where 
Chief of War (starring Jason 
Momoa) was filmed: “The 
Mauna Loa volcano erupted for 
the first time since 1984 the 
day we were scheduled to start 
photography at a black lava 
field nearby. After assessing 
conditions, we determined it 
was Safe to proceed. The crew, 
many of whom were locals, 
saw the eruption as a sacred 
partnership between the 
earth and the series.” Also on 
the slate: Flora and Son, Anne 
Hathaway starrer Eileen and 
Lady in the Lake, featuring 
Natalie Portman in her first 
series starring role. 


CAROL TURNER 
Disney TV/ABC 

The executive vp oversees 
upwards of 20 television 
series, including ABC’s 
Grey’s Anatomy and The Rookie, 
Freeform’s Grown-ish and 
FX’s Fleishman Is in Trouble. 
When choosing locations, 
Turner says versatility is an 
important factor. Disney+ 
miniseries A Small Light shot 
in Prague, she says, because 
the location had “the right 
look” to substitute for late 
30s and ’40s Amsterdam but 
also “a fabulous local crew.” 
She notes: “We even built 
an authentic Dutch canal on 
a backlot.” 


Pamela Chelin contributed to 
this report. 
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40 Years Ago, Flashdance Put Its Best Foot Forward 


a r j The makers of Flashdance hoped for a 


hit, but no one had a feeling it would 
become a generation-defining sensa- 
~~ b tion. The Paramount film marked the 
: first collaboration of producers Jerry 
Bruckheimer and Don Simpson, later 
known for blockbusters like Beverly 
Hills Cop and Top Gun. With a script 
co-written by Joe Eszterhas (Basic 
Instinct), Flashdance centered on 
Alex, a teenage welder in Pittsburgh 
who spends her nights performing at 
a cabaret bar but dreams of becoming 
a professional dancer. Bruckheimer 
remembers the film’s team strug- 
gling to choose the lead, but that 
director Adrian Lyne was sold on 
newcomer Jennifer Beals. “The 
bosses at Paramount couldn’t make 
up their minds, so they brought all 
the secretaries in to view the screen 
tests, and they all picked Jennifer,” 
Bruckheimer tells THR. Just out of 
high school, Beals briefly started at 
Yale before deferring once she landed 
the part. She was asked early on to do 
a nude scene but demurred. “Adrian 
called me and was trying to convince 
me that he would make it tasteful. 
Ijust said, ‘No disrespect to you, 
but I don’t know you, ” she recalls 
with a laugh. Flashdance debuted 
April 15, 1983, collected $92.9 million 
($280 million today) at the box office 
and earned four Oscar noms, includ- 
ing a best song win for Irene Cara’s 
“Flashdance... What a Feeling,” while 
Beals’ looks launched fashion trends. 
Her co-star Michael Nouri remains 
proud of the film: “It wasn’t favored 
by the critics, and that really didn’t 
make any difference in terms of the 
movie becoming iconic.” — rYAN GAJEWSKI 
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Flashdance 


It’s Pittsburgh this time, not Phila- 
delphia; it’s Jennifer Beals, not Sylves- 
ter Stallone, but ‘‘Flashdance’”’ is basi- 
cally and unabashedly ‘‘Rocky’’ — fe- 
male-style. Instead of jogging through 
the steamy city like Rocky in quest of 
his night in the ring, Beals rides her 
bike in hopes of landing an audition 
with a high-class dance academy. To 


Jennifer Beals in Flashdance, wearing the cutoff sweatshirt that became a fashion craze. While many critics weren't impressed with the film, THR said it “captivates the eye and grabs the heart.” 
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